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Blue Calypso, Inc.

20,491,164 Shares of Common Stock Underlying Warrants

11,546,154 Shares of Common Stock

This prospectus relates to the resale of: (i) up to 20,491,164 shares of our common stock to be offered by the selling
stockholders upon the exercise of outstanding common stock purchase warrants, and (ii) up to 11,546,154 shares of
our common stock to be offered by the selling stockholders.

The selling stockholders may sell shares of common stock from time to time in the principal market on which our
common stock is traded at the prevailing market price or in privately negotiated transactions. See Plan of Distribution
which begins on page 56.

We will not receive any of the proceeds from the sale of common stock by the selling stockholders. However, we will
generate proceeds in the event of a cash exercise of the warrants by the selling stockholders. We intend to use those
proceeds, if any, for general corporate purposes. We will pay the expenses of registering these shares.

All expenses of registration incurred in connection with this offering are being borne by us, but all selling and other
expenses incurred by the selling stockholders will be borne by the selling stockholders.

Our common stock is quoted on the regulated quotation service of the OTC Bulletin Board under the symbol
BCYP.OB. On November 18, 2013, the last reported sale price of our common stock as reported on the OTC Bulletin
Board was $0.16 per share.

Investing in our common stock is highly speculative and involves a high degree of risk. You should carefully
consider the risks and uncertainties in the section entitled Risk Factors beginning on page 3 of this prospectus
before making a decision to purchase our stock.

We may amend or supplement this prospectus from time to time by filing amendments or supplements as
required. You should read the entire prospectus and any amendments or supplements carefully before you
make your investment decision.
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Neither the Securities and Exchange Commission nor any state securities commission has approved or
disapproved of these securities or passed upon the adequacy or accuracy of this prospectus. Any representation
to the contrary is a criminal offense.

The date of this prospectus is November 25, 2013
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FORWARD LOOKING STATEMENTS

This prospectus contains forward-looking statements about our expectations, beliefs or intentions regarding, among
other things, our business, financial condition, strategies, prospects, product development efforts, and results of
operations.. In addition, from time to time, our representatives or we have made or may make forward-looking
statements, orally or in writing. Forward-looking statements can be identified by the use of forward-looking words
such as believe, expect, intend, plan, may, should or anticipate or their negatives or other variations of the
other comparable words or by the fact that these statements do not relate strictly to historical or current matters. These
forward-looking statements may be included in, but are not limited to, various filings made by us with the U.S.
Securities and Exchange Commission, or the SEC, press releases or oral statements made by or with the approval of
one of our authorized executive officers. Forward-looking statements relate to anticipated or expected events,
activities, trends or results as of the date they are made. Because forward-looking statements relate to matters that
have not yet occurred, these statements are inherently subject to risks and uncertainties that could cause our actual
results to differ materially from any future results expressed or implied by the forward-looking statements. Many
factors could cause our actual activities or results to differ materially from the activities and results anticipated in
forward-looking statements, including, but not limited to, the factors summarized below.

This prospectus identifies important factors which could cause our actual results to differ materially from those
indicated by the forward-looking statements, particularly those set forth under the heading Risk Factors.

The risk factors included in this prospectus are not necessarily all of the important factors that could cause actual
results to differ materially from those expressed in any of our forward-looking statements. Given these uncertainties,
readers are cautioned not to place undue reliance on such forward-looking statements.

All forward-looking statements attributable to persons acting on our behalf or us speak only as of the date of this
prospectus and are expressly qualified in their entirety by the cautionary statements included in this prospectus. We
undertake no obligations to update or revise forward-looking statements to reflect events or circumstances that arise
after the date made or to reflect the occurrence of unanticipated events. In evaluating forward-looking statements, you
should consider these risks and uncertainties.

EXPLANATORY NOTE
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Market data and certain industry data and forecasts used throughout this prospectus were obtained from internal
company surveys, market research, consultant surveys, and publicly available information, reports of governmental
agencies and industry publications and surveys. Industry surveys, publications, consultant surveys and forecasts
generally state that the information contained therein has been obtained from sources believed to be reliable, but that
the accuracy and completeness of such information is not guaranteed. We have not independently verified any of the
data from third party sources, nor have we ascertained the underlying economic assumptions relied upon therein.
Similarly, internal surveys, industry forecasts and market research, which we believe to be reliable, based on our
management s knowledge of the industry, have not been independently verified. Forecasts are particularly likely to be
inaccurate, especially over long periods of time. In addition, we do not necessarily know what assumptions regarding
general economic and industry growth were used in preparing the forecasts we cite. Statements as to our market
position are based on the most currently available data. While we are not aware of any misstatements regarding the
industry data presented in this prospectus, our estimates involve risks and uncertainties and are subject to change
based on various factors, including those discussed under the heading Risk Factors in this prospectus.

iii




Edgar Filing: BLUE CALYPSO, INC. - Form 424B3

PROSPECTUS SUMMARY

This summary highlights information contained elsewhere in this prospectus. This summary does not contain all the
information you should consider before investing in the Shares. You should read the following summary together with
the more detailed information appearing in this prospectus, including our consolidated financial statements and
related notes and risk factors, including the Risk Factors section, before deciding to invest in the Shares.

BLUE CALYPSO, INC.

We are engaged in the innovation, development and monetization of our technology and intellectual
property focused on digital word-of-mouth marketing, advertising and mobile gamification. We also offer technology
services focused on developing business, web and mobile applications that we believe will lead to immediate or future
licensing revenue of our intellectual property. We have developed a patented technology platform that enables brands
to leverage their customers, advocates and employee relationships in order to increase brand loyalty and drive
revenue. Our intellectual property portfolio consists of five patents and five pending patent applications that cover
methods and systems for communicating advertisements, brand content and/or electronic offers between
communication devices, including mobile and desktop devices. All of the patents and patent applications that cover
the core of our business, i.e., a basic method and system for peer-to-peer advertising between mobile communication
devices, have been developed internally by our Founder and Chief Technology Officer, Andrew Levi, and our
Director of Innovation, Bradley Bauer, and assigned to our wholly owned subsidiary, Blue Calypso, LLC. In
September 2013, we acquired proprietary mobile gamification technology from the developer of such technology and
subsequently applied for a new patent based upon the enhancement and integration of this technology into our
platform.

We have developed a proprietary technology platform that facilitates the delivery of advertising campaigns,
promotions and content across social media channels using multiple device types. Our technology facilitates the
connection of brands to consumer advocates and matches them using attributes such as geo-location or demographic
profile. Our platform tracks performance, monitors engagement and deploys robust analytics that deliver acute insight
regarding the return on investment of our client s promotions. Our technology is designed to help clients spread their
marketing messages through word of mouth marketing and help them acquire new customers, increase brand
awareness, drive product sales and help customers and advocates interact with the brand and their social networks.
Campaigns facilitated through our platform can, among other things, encourage consumers to learn more about our
clients products, like them on Facebook, follow them on Twitter, sign up to receive emails and/or watch promotional
videos. All of this is accomplished by encouraging customers and advocates of a brand to interact, personalize and
share with people that they think would like to hear about a particular brand or product. Our clients are able to thank
advocates for sharing, as well as offer incentives, coupons and other perks to advocates who share. Our technology
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platform is designed to create multiple opportunities for companies to interact with their most vocal brand advocates
(influencers), reward them for their loyalty while receiving rich analytics that help them achieve greater return on
investment on their social campaigns.

OUR PRODUCTS AND SERVICES

We have developed four core products leveraging our patented technology platform that form the basis of
our product offerings: SOCIALECHO , EMGAGE ,POPSHARE and DashTAGG .

SOCIALECHO provides a technology platform that helps brands enable their customers and advocates to spread
promotions and brand content across their social media networks. Customers and advocates can customize brand
content with their own message, picture or video and with one click send it to social media networks of their choice.
Our technology platform provides clients with robust real-time analytics that enable them to monitor, track the
performance of their campaigns and make immediate changes to improve the effectiveness of those campaigns. Our
rich analytics also allow brands to acknowledge and reward their most loyal customers and advocates.

EMGAGE enables brands to focus on brand content and promotional delivery through their employees social
networks. Like SOCIALECHO, employees can customize brand content with their own message, picture or video and
with one click send it to social media networks of their choice. Our technology platform provides clients with
real-time analytics that enable them to monitor and track the performance of their content and promotional campaigns.
The analytics also determine which employees have a large following and are willing to share brand content
evidencing their passion and influence for the brand. Contests and incentives can be used to recognize employees with
wide social network reach and effectiveness.
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POPSHARE is an applet that is easily installed anywhere on a client s website where sharing might occur.
The POPSHARE applet can be used in a variety of ways. It can be placed on new product pages, specific promotional
content or on the purchase confirmation page. POPSHARE promotes sharing of branded content and enables
consumers to customize it with a message, picture or video following a purchase through the client s website.
Immediate share confirmation from the brand to the advocate thanking them for sharing allows the brand to interact
directly with the advocate for the first time.

DashTAGG is our mobile gamification technology. It is a unique social and mobile game of tag and is
designed to increase in-store foot traffic and grow visitor-to-buyer conversion rates. We believe that mobile
gamification has become increasingly important in brand development and DashTAGG combines both physical and
digital participation and is designed to ensure the maximum engagement with brand advocates. DashTAGG players
take pictures of each other to earn points and win prizes and awards. Retailers or events sponsor games and provide
physical locations with QR codes which activate tags when scanned. Physical locations of players are identified via
their GPS. Game sponsors may offer prizes, merchandise, trophies and access to exclusive events like parties, shows
and concerts.

Blue Calypso Labs was recently launched to offer software innovation services to clients. Blue Calypso
Lab s mission is to help clients develop unique software solutions that solve strategic business problems, focus on
integrating Blue Calypso s sharing technologies as well as seek licensing revenue from Blue Calypso s broad portfolio
of intellectual property. Blue Calypso formed BC Labs to leverage the company s significant engineering resources.

We intend to continue to develop new technology and expand on our intellectual property portfolio and
product offerings to meet the needs of companies seeking to amplify their brand messages.

MARKET OPPORTUNITY

We believe that the market opportunity for our existing products and technology is significant and
continuing to expand. Forrester Research estimates that in 2013, approximately $50 billion will be spent in the United
States on interactive marketing. This category is growing at a 17% compounded annual growth rate. The
sub-segment of social media marketing is significant at $2.8 billion and is growing at an even faster rate of 26%
compounded annual growth rate. We believe social media marketing is experiencing rapid growth because consumers
are much more receptive to recommendations from their friends and family. We believe that our platform offers an
effective tool for advertisers seeking to enter or expand their advertising presence through social media and on mobile
devices by leveraging existing relationships with consumers and employees. We believe that any consumer product,
retail or consumer focused business, whether for-profit or non-profit, is a potential user of our platform.
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COMPETITIVE STRENGTHS

Product advertising, awareness and branding through social media is an extremely competitive and
fragmented industry. Adequate protection of intellectual property, successful product development, adequate funding
and retention of experienced personnel are critical to our success. We believe that we have the following strengths:

. Prominent Intellectual Property Position. We believe that our patents provide us with broad and
comprehensive coverage for the electronic delivery of advertisements and electronic offers on any electronic
communication device. Our policy is to seek to protect our proprietary position by filing patent applications related to
our proprietary technology and improvements that we believe are important to the development of our business. We
will also pursue licensing agreements with companies that we believe are infringing on our intellectual property in
order to maintain our competitive position.

. Extensive Knowledge and Experience in Product Advertising, Awareness and Branding. We believe that our
management and personnel have extensive knowledge and experience in product advertising, awareness and branding
which significantly adds to our competitive position.

. Highly Customizable Platform. We have the ability to rapidly customize products to meet our client s needs.
We believe that our current patents provide us with broad and comprehensive coverage and we intend to continue to
expand upon our intellectual property portfolio as we develop new products and services in response to new
opportunities in the market.

10
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OUR STRATEGY

We intend to continue innovating and will attempt to maximize the economic benefits of our intellectual
property. We currently have two key areas of operation:

. development and delivery of digital word-of-mouth technology solutions; and

. maximization of the economic benefits of our intellectual property.

We have developed a proprietary platform that enables brands to leverage customer and employee relationships to
increase brand loyalty and drive revenue. We believe that our strong intellectual property and our extensive
experience in product advertising, awareness and branding will enable us to continue to develop new products and
services.

We intend to expand our intellectual property portfolio through both internal development and acquisition. We intend
to monetize our intellectual property through licensing, strategic partnerships, and services.

RECENT DEVELOPMENTS

General

On May 6, 2013, we entered into a securities purchase agreement with an accredited investor pursuant to
which we issued and sold a 10% Convertible Debenture in the principal amount of $2,400,000 and 1,200,000 shares
of our common stock in consideration of gross proceeds to us of $2,400,000. The 10% Debenture bears interest at a
rate of 10% per annum, is due two years from the issuance date and is convertible into shares of our common stock at
a conversion price of $0.25 per share. On September 13, 2013, we entered into a series of agreements with the holder
of our outstanding 10% Convertible Debenture and certain of our outstanding warrants. Pursuant to such agreements,
we agreed to provide for a temporary reduction in the conversion price of the 10% Convertible Debenture from $0.25
to $0.13 per share through December 31, 2013 and the holder agreed to the elimination of certain restrictive covenants
in the 10% Convertible Debenture. In addition, we agreed to amend the terms of certain of our outstanding warrants in
order to induce the holder to exercise such warrants as well as to eliminate the cashless exercise feature and certain
anti-dilution protections contained in such warrants. In exchange, we agreed to provide for a temporary reduction in
the exercise price of such warrants from $0.10 to $0.05 through the later of December 31, 2013 or 45 days after a
registration statement covering the underlying shares is declared effective by the Securities and Exchange

11
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Commission.

On September 12, 2013, we entered into an Asset Purchase Agreement with Picture Assassin, LLC, pursuant to which
we acquired certain assets relating to Picture Assassin s proprietary mobile gamification technology in consideration
for 1,000,000 shares of our common stock.

On October 7, 2013, we entered into a securities purchase agreement with an accredited investor pursuant to which we
issued and sold 7,700,000 shares of our common stock at a purchase price of $0.13 per share in consideration of gross
proceeds of $1,001,000. On October 15, 2013, we entered into a securities purchase agreement with an accredited
investor pursuant to which we issued and sold 3,846,154 shares of our common stock at a purchase price of $0.13 per
share in consideration of gross proceeds of $500,000.

Litigation

We initiated litigation in the United States District Court, Eastern District of Texas, against Groupon, Inc., Living
Social, Inc., YELP, Inc., IZEA, Inc., MyLikes Inc., and Foursquare Labs, Inc. for patent infringement of two of our
patents (U.S. Patent Nos. 7,664,516 and 8,155,679), which cover peer-to-peer advertising. We subsequently amended
our complaints to add claims of infringement on our three other patents (U.S. Patent Nos. 8,438,055, 8,452,646, and
8,457,670. A summary of each of the cases is set forth below. With the payment of all maintenance fees, all of our
patents will expire on December 27, 2024.

12
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On July 31, 2012, we filed a patent infringement complaint against Groupon, Inc. (Case No. 6:2012-cv-00486)
alleging infringement of two of our patents, 7,664,516 and 8,155,679, focused on our peer-to-peer marketing
technology. The complaint was filed in the U.S. District Court in the Eastern District of Texas, Tyler Division. On
April 26, 2013, the Court issued a Scheduling Order setting the Markman hearing for November 7, 2013 and trial for
July 9, 2014. On June 13, 2013, we moved to amend our complaint and add claims for infringement by Groupon of
three additional patents, U.S Patent 8,438,055, U.S. Patent No. 8,452,646 and U.S. Patent 8,457,670. On July 19,
2013, the Court granted our motion. In addition, the Court extended the Markman hearing date to February 5, 2014
and the trial scheduling date to October 6, 2014 as a result of the three additional patents being added to the case. The
case is presently in the early stages of discovery.

On August 24, 2012, we filed a patent infringement complaint against Living Social, Inc. (Case No. 2:2012-cv-00518)
alleging infringement of two of our patents, U.S Patent 7,664,516 and U.S Patent 8,155,679. The complaint was filed
in the U.S. District Court in the Eastern District of Texas, Marshall Division. In March 2013, the Court issued a
Scheduling Order setting the Markman hearing date for August 27, 2013 and trial for August 7, 2014. On June 14,
2013, we amended our complaint and added claims for infringement by LivingSocial of three additional patents, U.S
Patent No. 8,438,055, U.S. Patent No. 8,452,646 and U.S. Patent 8,457,670. Living Social had until August 19, 2013
to file an amended answer, affirmative defenses and any counterclaims related to the amended complaint. We
provided our preliminary infringement contentions for all five asserted patents on June 25, 2013. The parties were to
file proposals for a case schedule on or before August 29, 2013. As a result of the addition of the additional patents to
the case, the Markman hearing was extended until February 11, 2014 as to all patents. A pretrial conference was set
for September 25, 2014 with jury selection to follow on October 6, 2014. On August 16, 2013, we dismissed our
patent infringement action against Living Social pursuant to the terms of an otherwise confidential settlement and
license agreement.

On October 17, 2012, we filed patent infringement complaints against YELP, Inc. (Case No. 6:2012-cv-00788) and
IZEA, Inc. (Case No. 6:2012-cv-00786) The suits allege infringement of two of our patents, 7,664,516 and 8,155,679.
The complaints were filed in the U.S. District Court in the Eastern District of Texas, Tyler Division. On April 26,
2013, the Court issued a Scheduling Order setting the Markman hearing for November 7, 2013 and trial for July 9,
2014. On June 13, 2013, we moved to amend our complaint and add claims for infringement by Yelp and IZEA of
three additional patents, U.S Patent 8,438,055, U.S. Patent No. 8,452,646 and U.S. Patent §,457,670. On July 19,

2013, the Court granted our motion. In addition, the Court extended the Markman hearing date to February 5, 2014
and the trial scheduling date to October 6, 2014 due to the addition of the three new patents to the case. The cases are
presently in the early stages of discovery.

On November 6, 2012, we filed patent infringement complaints against MyLikes (Case No. 6:2012-cv-00838) and
Foursquare (Case No. 6:2012-cv-00837). The suits allege infringement of two of our patents, 7,664,516 and
8,155,679. The complaints were filed in the U.S. District Court in the Eastern District of Texas, Tyler Division. On
April 26, 2013, the Court issued a Scheduling Order setting the Markman hearing for November 7, 2013 and trial for
July 9, 2014. On June 13, 2013, we moved to amend our complaint and add claims for infringement by MyLikes and
Foursquare of three additional patents, U.S Patent 8,438,055, U.S. Patent No. 8,452,646 and U.S. Patent 8,457,670.
On July 19, 2013, the Court granted our motion. In addition, the Court extended the Markman hearing date to
February 5, 2014 and the trial scheduling date to October 6, 2014 due to the addition of the three new patents to the

13
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case. In an ancillary action, Foursquare filed a declaratory judgment action against us in the Southern District of New
York that alleged that U.S Patent 8,438,055, U.S. Patent No. 8,452,646 and U.S. Patent 8,457,670 were not infringed
and were invalid. That case was transferred to the Eastern District of Texas on August 2, 2013. On July 23, 2013, we
entered into a settlement agreement and license agreement with MyLikes to resolve the case. MyLikes agreed to pay

us the equivalent of a 3.5% royalty for the use of our patents. The case against MyLikes was subsequently dismissed

on July 31, 2013. The case against Foursquare is presently in the early stages of discovery.

The court dockets for each case, including the parties briefs are publicly available on the Public Access to
Court Electronic Records website, or PACER, www.pacer.gov, which is operated by the Administrative Office of the
U.S. Courts.

Corporate History

We were incorporated as a Nevada corporation on March 2, 2007 under the name JJ&R Ventures, Inc. for the purpose
of developing and marketing an educational book series, consisting of books, presentations and flash cards focusing
on healthy nutrition for children. On or about July 2011, we were presented with a business opportunity by the
management of a privately held Texas company named Blue Calypso Holdings, Inc. that we determined to be more
desirable than our business plan at that time. As a result, we suspended our efforts in relation to our original business
plan and entered into negotiations with Blue Calypso Holdings, Inc. to consummate a reverse merger transaction.

14



Edgar Filing: BLUE CALYPSO, INC. - Form 424B3

Prior to September 1, 2011, we were a public shell company without material assets or liabilities. On September 1,
2011, Blue Calypso Holdings, Inc. completed a reverse merger with us, pursuant to which Blue Calypso Holdings,
Inc. became our wholly-owned subsidiary and we succeeded to the business of Blue Calypso Holdings, Inc. as our
sole line of business and the former security holders of Blue Calypso Holdings, Inc. became our controlling
stockholders. For financial reporting purposes, Blue Calypso Holdings, Inc. is considered the accounting acquirer in
the reverse merger and the former public shell company is considered the acquired company. We refer to this merger
transaction as the reverse merger.

Immediately following the closing of the reverse merger, we transferred all of our pre-merger assets and liabilities to
JJ&R Ventures Holdings, Inc., a wholly-owned subsidiary, and transferred all of the outstanding stock of JJ&R
Ventures Holdings, Inc. to Deborah Flores, our then majority stockholder and our former president, secretary,
treasurer and sole director, in exchange for the cancellation of 51,000,000 shares of our common stock then owned by
Ms. Flores.

On October 17, 2011, we merged with and into Blue Calypso, Inc., a Delaware corporation and our wholly-owned
subsidiary, for the sole purpose of changing our state of incorporation from Nevada to Delaware. We refer to this
merger transaction as the reincorporation merger.

Our principal executive offices are located at 19111 North Dallas Parkway, Suite 200, Dallas Texas 75287. Our
telephone number is (972) 695-4776. Our website address is http://www.bluecalypso.com. Information on or accessed
through our website is not incorporated into this prospectus and is not a part of this prospectus.

15
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THE OFFERING

Common Stock Offered By 51,429,518 shares
The Selling Stockholders:

Common Stock 167,398,832 shares
Outstanding Prior To
Offering:

Common Stock 187,889,996 shares (1)
Outstanding After The
Offering:

Offering Price: All or part of the shares of common stock
offered hereby may be sold from time to
time in amounts and on terms to be
determined by the selling stockholders at the
time of sale.

Use of Proceeds: We will not receive any proceeds from the
sale of the common stock offered by the
selling stockholders. However, we will
generate proceeds in the event of a cash
exercise of the warrants by the selling
stockholders. We intend to use those
proceeds, if any, for general corporate
purposes.

Dividend Policy: We have not in the past and do not
anticipate declaring or paying any cash
dividends on our common stock following
this offering.

Risk Factors: Investing in the Shares involves a high
degree of risk. You should carefully
consider the information set forth in this
prospectus and, in particular, the specific
factors set forth in the Risk Factors section
beginning on page 4 of this prospectus
before deciding whether or not to invest in
shares of our common stock.

Trading Symbol: The Company s common stock currently
trades on the OTC Bulletin Board and on the
OTCQB under the symbol BCYP.

16
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(1) The number of shares of common stock outstanding after the offering is based upon 167,398,832 shares
outstanding as of November 18, 2013 including 13,406,667 shares issued pursuant to restricted stock awards.

The number of shares of common stock outstanding after this offering excludes:

. 14,839,073 shares of common stock issuable to certain key employees, key contractors and non-employee
directors upon the exercise of currently outstanding options;

o 29,537,675 shares of common stock available for future issuance to certain key employees, key contractors and
non-employee directors under the Blue Calypso, Inc. 2011 Long-Term Incentive Plan;

o 11,045,655 shares of common stock issuable upon conversion of Series A Convertible Preferred Stock;
o 19,392,200 shares of common stock issuable upon conversion of our currently outstanding 10% convertible
debenture in the principal amount of $2,400,000 which are currently convertible at $0.13 per share, including 930,664

shares issuable in lieu of accrued interest on such debentures;

o 3,000,000 shares of common stock issuable upon conversion or our currently outstanding 10% convertible
debentures in the principal amount of $600,000 which are convertible at $0.20 per share; and

. 12,004,589 shares of common stock issuable upon exercise of currently outstanding warrants.

Unless otherwise specifically stated, all information in this prospectus assumes: (i) no exercise of outstanding stock
options or warrants to purchase shares of our common stock, and (ii) no conversion of outstanding preferred stock or
convertible debentures into shares of our common stock.

17
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RISK FACTORS

An investment in the Shares involves significant risks, including the risks described below. You should consult with
your own financial and legal advisers and carefully consider, among other matters, the risks set forth below as well as
the risks described in our Annual Report on Form 10-K for the year ended December 31, 2012. You should carefully
consider the risks described in that report and the other information in this prospectus before you make a decision to
invest in the Shares. The risks described below are not the only risks facing us. Additional risks and uncertainties not
currently known to us or that we currently deem to be immaterial may also materially and adversely affect our
business operations. Any of the following risks could materially adversely affect our business, financial condition or
results of operations. In such case, you may lose all or part of your original investment.

Risks Relating to our Business

Our limited operating history makes it difficult to evaluate our current business and future prospects.

We are a development stage company and we have generated very limited revenue to date. To date, our business
focuses on the development of our patented proprietary technology platform, through which we offer various social
media advertising and loyalty campaigns, and the assertion of our patents. Therefore, we not only have a very limited
operating history, but also a limited track record of executing our business model which includes, among other things,
creating, prosecuting, licensing, litigating or otherwise monetizing our patent assets. Our limited operating history and
limited revenues generated to date make it difficult to evaluate our current business model and future prospects.

In light of the costs, uncertainties, delays and difficulties frequently encountered by companies in the early
stages of development with no operating history, there is a significant risk that we will not be able to:

. implement or execute our current business plan, or demonstrate that our business plan is sound; and/or

. raise sufficient funds in the capital markets to effectuate our long-term business plan.

If we are unable to execute any one of the foregoing or similar matters relating to our operations, our business may
fail.

Our independent registered public accounting firm's report contains an explanatory paragraph that expresses
substantial doubt about our ability to continue as a going concern.

18
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As of September 30, 2013, our accumulated deficit was $20,856,419. Primarily as a result of our recurring losses from
operations, negative cash flows and our accumulated deficit, our independent registered public accounting firm has
included in its report for the year ended December 31, 2012 an explanatory paragraph expressing substantial doubt
about our ability to continue as a going concern. Our ability to continue as a going concern is contingent upon, among
other factors, the sale of the shares of our common stock in this offering or obtaining alternate financing. If we are not
able to complete this offering or obtain alternate financing, we may be forced to limit or cease our operations.

The markets that we are targeting for revenue opportunities may change before we can access them.

The markets for traditional Internet and mobile web products and services that we target for revenue opportunities
change rapidly and are being pursued by many other companies. Further, the barriers to entry are relatively low.
Therefore, we cannot provide assurance that we will be able to realize our targeted revenue opportunities before they
change or before other companies dominate the market. With the introduction of new technologies and the influx of
new entrants to the market, we expect competition to persist and intensify in the future, which could harm our ability
to increase sales, limit client attrition and maintain our prices.

19
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We operate within a highly competitive and complex market, which could have an adverse effect on our business.

Product advertising, marketing, awareness and branding through social media sites is an extremely competitive and
fragmented industry. The industry can be significantly affected by many factors, including changes in local, regional,
and national economic conditions, changes in consumer preferences, brand name recognition, marketing and the
development of new and competing products or new social media companies. We expect that existing businesses that
compete with us and have greater financial resources will be able to undertake more extensive marketing campaigns
and more aggressive advertising strategies than us, thereby generating more attention to their companies. These
competitive pressures could have a material adverse effect on our business, prospects, financial condition, and results
of operations.

We commenced legal proceedings against leading daily deal, social promotion and check-in applications and we
expect such proceedings to be time-consuming, which may adversely affect our ability to operate our business.

We commenced legal proceedings against certain daily deal, social promotion and check-in applications
(including Groupon, LivingSocial, Yelp, IZEA, MyLikes, and Foursquare), pursuant to which we alleged that such
companies infringe on our patents. Certain of these defendants have substantially more resources than we do, which
could make our litigation efforts more difficult.

We anticipate that certain of these legal proceedings may continue for several years and will require
significant attention from our senior management. Disputes regarding the assertion of patents and other intellectual
property rights are highly complex and technical. Once initiated, we may be forced to litigate against others to enforce
or defend our intellectual property rights or to determine the validity and scope of other parties proprietary rights. The
defendants or other third parties involved in the lawsuits in which we are involved may allege defenses and/or file
counterclaims in an effort to avoid or limit liability and damages for patent infringement. If such defenses or
counterclaims are successful, they may preclude our ability to derive licensing revenue from the patents. A negative
outcome of any such litigation, or one or more claims contained within any such litigation, could materially and
adversely impact our business. Our failure to monetize our patent assets could significantly harm our business and
financial position.

While we believe that the patents we own are being infringed by certain leading daily deal, social promotion and
check-in applications, there is a risk that a court will find the patents invalid, not infringed or unenforceable
and/or that the U.S. Patent Office (USPTO) will either invalidate the patents or materially narrow the scope of
their claims during the course of a re-examination. In addition, even with a positive trial court verdict, the patents
may be invalidated, found not infringed or rendered unenforceable on appeal. This risk may occur either presently
or from time to time in connection with future litigations we may bring. If this were to occur, it could have a
material adverse effect on the viability of our company and our operations.
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We believe that there are companies that have, and continue to, infringe our patents, but actually obtaining and
collecting a judgment against such companies may be difficult or impossible. Patent litigation is inherently risky and
the outcome is uncertain. Some of the parties we believe infringe on our patents are large and well-financed
companies with substantially greater resources than ours. We believe that these parties would devote a substantial
amount of resources in an attempt to avoid or limit a finding that they are liable for infringing our patents or, in the
event liability is found, to avoid or limit the amount of associated damages. In addition, there is a risk that these
parties may file re-examinations or other proceedings with the USPTO or other government agencies in an attempt to
invalidate, narrow the scope or render unenforceable the patents we own.

Moreover, in connection with any of our present or future patent enforcement actions, it is possible that a defendant
may request and/or a court may rule that we violated statutory authority, regulatory authority, federal rules, local court
rules, or governing standards relating to the substantive or procedural aspects of such enforcement actions. In such
event, a court may issue monetary sanctions against us or our operating subsidiaries or award attorneys fees and/or
expenses to one or more defendants, which could be material, and if we or our subsidiaries are required to pay such
monetary sanctions, attorneys fees and/or expenses, such payment could materially harm our operating results and
financial position.

In addition, it is difficult in general to predict the outcome of patent enforcement litigation at the trial or appellate
level. There is a higher rate of appeals in patent enforcement litigation than standard business litigation. The
defendants in any patent action we bring in the United States may file an appeal to the Court of Appeals to the Federal
Circuit and possibly in the United States Supreme Court. Such appeals are expensive and time-consuming, and the
outcomes of such appeals are sometimes unpredictable, resulting in increased costs and reduced or delayed revenue.

Finally, we believe that the more prevalent patent enforcement actions become, the more difficult it will be for us to
license our patents without engaging in litigation. As a result, we may need to increase the number of our patent
enforcement actions to cause infringing companies to license the patent or pay damages for lost royalties. This will
adversely affect our operating results due to the high costs of litigation and the uncertainty of the results.
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Trial judges and juries often find it difficult to understand complex patent enforcement litigation, and as a result,
we may need to appeal adverse decisions by lower courts in order to successfully enforce our patents.

It is difficult to predict the outcome of patent enforcement litigation at the trial level. It is often difficult for juries and
trial judges to understand complex, patented technologies, and as a result, there is a higher rate of successful appeals
in patent enforcement litigation than more standard business litigation. Such appeals are expensive and time
consuming, resulting in increased costs and delayed revenue. Although we will diligently pursue enforcement
litigation, we cannot predict with significant reliability the decisions made by juries and trial courts.

Federal courts are becoming more crowded, and as a result, patent enforcement litigation is taking longer.

Federal trial courts that hear our patent enforcement actions also hear criminal cases. Criminal cases always take
priority over patent enforcement actions. As a result, it is difficult to predict the length of time it will take to complete
an enforcement action. Moreover, we believe there is a trend in increasing numbers of civil lawsuits and criminal
proceedings before federal judges, and as a result, we believe that the risk of delays in our patent enforcement actions
will have a greater effect on our business in the future unless this trend changes.

As patent enforcement litigation becomes more prevalent, it may become more difficult for us to voluntarily license
our patents.

We believe that the more prevalent patent enforcement actions become, the more difficult it will be for us to
voluntarily license our patents. As a result, we may need to increase the number of our patent enforcement actions to
cause infringing companies to license the patent or pay damages for lost royalties. This may increase the risks
associated with an investment in our company.

If a court finds that any of our patents are invalid or narrows their scope over the course of a re-examination or we
are otherwise unable to protect our proprietary rights, our ability to competitively conduct our business will be
adversely effected.

We rely on our proprietary rights to deliver our platform. To protect our proprietary rights, we rely on a combination
of patent and trade secret laws, confidentiality agreements, and protective contractual provisions. Despite these efforts,
our patents and intellectual property relating to our business may not provide us with adequate protection of our
platform or any competitive advantages.

22



Edgar Filing: BLUE CALYPSO, INC. - Form 424B3

Our five issued patents may be subject to challenge and possibly invalidated by third parties. Changes in either the
patent laws or in the interpretations of patent laws in the United States or other countries may diminish the value of
our intellectual property.

We own five pending patent applications in the United States. We cannot assure that these patent applications will be
issued, in whole or in part, as patents. Patent applications in the United States are maintained in secrecy until the
patents are published or issued. Since publication of discoveries in the scientific or patent literature tends to lag behind
actual discoveries by several months, we cannot be certain that we are the first creator of the inventions covered by
pending patent applications.

The status of patents involves complex legal and factual questions and the breadth of claims allowed is uncertain.
Accordingly, we cannot be certain that the patent applications that we file will actually afford protection against
competitors with similar technology. Others may independently develop similar or alternative products and
technologies that may be outside the scope of our intellectual property. In addition, patents issued to us may be
infringed upon or designed around by others and others may obtain blocking patents that we need to license or design
around, either of which would increase costs and may adversely affect our operations.

Further, effective protection of intellectual property rights may be unavailable or limited in some foreign countries.
Our inability to adequately protect our proprietary rights would have an adverse impact on our ability to competitively
market our platform on a world-wide basis.
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We also rely on trade secrets law to protect our technology. Trade secrets, however, are difficult to protect. While we
believe that we use reasonable efforts to protect our trade secrets, our or our strategic partners employees, consultants,
contractors or advisors may unintentionally or willfully disclose our information to competitors. We seek to protect
this information, in part, through the use of non-disclosure and confidentiality agreements with employees,

consultants, advisors, and others. However, these agreements may be breached and we may not have adequate
remedies for a breach. In addition, we cannot ensure that those agreements will provide adequate protection for our
trade secrets, know-how or other proprietary information or prevent their unauthorized use or disclosure.

If our trade secrets become known to competitors with greater experience and financial resources, the competitors
may copy or use our trade secrets and other proprietary information in the advancement of their products, methods or
technologies. If we were to prosecute a claim that a third party had illegally obtained and was using our trade secrets,
it could be expensive and time consuming and the outcome could be unpredictable. In addition, courts outside the
United States are sometimes less willing to protect trade secrets than courts in the United States. Moreover, if our
competitors independently develop equivalent knowledge, we would lack any contractual claim to this information,
and our business could be harmed.

To the extent that consultants and key employees apply technological information independently developed by them
or by others to our potential products, disputes may arise as to the proprietary rights of the information, which may not
be resolved in our favor. Consultants and key employees that work with our confidential and proprietary technologies
are required to assign all intellectual property rights in their discoveries to us. However, these consultants and key
employees may terminate their relationship with us, and we cannot preclude them indefinitely from dealing with our
competitors.

We may seek to internally develop additional new inventions and intellectual property, which would take time and
would be costly. Moreover, the failure to obtain or maintain intellectual property rights for such inventions could
lead to the loss of our investments in such activities.

Members of our management team have significant experience as inventors. As such, part of our business may include
the internal development of new inventions or intellectual property that we will seek to monetize. However, this
aspect of our business would likely require significant capital and would be time consuming. Such activities could
also distract our management team from its present business initiatives, which could have a material and adverse
effect on our business. There is also the risk that our initiatives in this regard would not yield any viable new
inventions or technology, which would lead to a loss of our investments in time and resources in such activities.

In addition, even if we are able to internally develop new inventions, in order for those inventions to be viable and to
compete effectively, we would need to develop and maintain a proprietary position with respect to such inventions
and intellectual property. However, there are significant risks associated with any such intellectual property we may
develop principally including the following:
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. patent applications we file may not result in issued patents or may take longer than we expect to result in issued
patents;

. we may be subject to interference proceedings;

. we may be subject to opposition proceedings in the U.S. or foreign countries;

. any patents that are issued to us may not provide meaningful protection;

. we may not be able to develop additional proprietary technologies that are patentable;

. other companies may challenge patents issued to us;

. other companies may have independently developed and/or patented (or may in the future independently

develop and patent) similar or alternative technologies, or duplicate our technologies;

. other companies may design around technologies we have developed; and
. enforcement of our patents would be complex, uncertain and very expensive.
10
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We cannot be certain that patents will be issued as a result of any future applications, or that any of our patents, once
issued, will provide us with adequate protection from competing products. For example, issued patents may be
circumvented or challenged, declared invalid or unenforceable, or narrowed in scope. In addition, since publication of
discoveries in scientific or patent literature often lags behind actual discoveries, we cannot be certain that we will be
the first to make our additional new inventions or to file patent applications covering those inventions. It is also
possible that others may have or may obtain issued patents that could prevent us from commercializing our products
or require us to obtain licenses requiring the payment of significant fees or royalties in order to enable us to conduct
our business. As to those patents that we may license or otherwise monetize, our rights will depend on maintaining our
obligations to the licensor under the applicable license agreement, and we may be unable to do so. Our failure to
obtain or maintain intellectual property rights for our inventions would lead to the loss of our investments in such
activities, which would have a material and adverse effect on our company.

Moreover, patent application delays could cause delays in recognizing revenue from our internally generated patents
and could cause us to miss opportunities to license patents before other competing technologies are developed or
introduced into the market.

We could become involved in intellectual property disputes that create a drain on our resources and could
ultimately impair our assets.

We do not knowingly infringe on any patents, copyrights or other intellectual property rights owned by other parties;
however, in the event of an infringement claim, we may be required to spend a significant amount of money to defend
a claim, develop a non-infringing alternative or to obtain licenses. We may not be successful in developing such an
alternative or obtaining licenses on reasonable terms, if at all. Any litigation, even if without merit, could result in
substantial costs and diversion of our resources and could materially and adversely affect our business and operating
results.

Third-party intellectual property rights in our field are complicated and continuously evolving. We have not
performed searches for third-party intellectual property rights that may raise freedom-to-operate issues, and we have
not obtained legal opinions regarding commercialization of our potential products. As such, there may be existing
patents that may affect our ability to commercialize our potential products.

In addition, because patent applications are published up to 18 months after their filing, and because applications can
take several years to issue, there may be currently pending third-party patent applications that are unknown to us,
which may later result in issued patents that result in challenges to our use of intellectual property.
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If a third party claims that we infringe on its patents or other proprietary rights, we could face a number of issues that
could seriously harm our competitive position, including:

. infringement claims, with or without merit, which can be costly and time consuming to litigate, delay any
regulatory approval process and divert management s attention from our core business strategy;

. substantial damages for past infringement, which we may have to pay if a court determines that our products or
technologies infringe upon a competitor s patent or other proprietary rights; and

. a court order prohibiting us from commercializing our potential products or technologies unless the holder
licenses the patent or other proprietary rights to us, which such holder is not required to do.

Future competitive technology for advertising, branding and awareness campaigns in the mobile device market
may render our technology obsolete.

Newer technology may render our technology obsolete which would have a material adverse effect on our business
and results of operations. In addition, in order to adapt to new technology, we may be required to collaborate with
third parties to develop and deploy our services, and we may not be able to do so on a timely and cost-effective basis,
if at all.

New legislation, regulations or court rulings related to enforcing patents could harm our business and operating
results.

If Congress, the USPTO or courts implement new legislation, regulations or rulings that impact the patent
enforcement process or the rights of patent holders, these changes could negatively affect our business model. For
example, limitations on the ability to bring patent enforcement claims, limitations on potential liability for patent
infringement, lower evidentiary standards for invalidating patents, increases in the cost to resolve patent disputes and
other similar developments could negatively affect our ability to assert our patent or other intellectual property rights.

11
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On June 4, 2013, the Obama administration issued a fact sheet detailing a set of legislative recommendations and
executive actions aimed at addressing abusive patent infringement lawsuits brought by patent assertion entities
(entities that use patents primarily to obtain license fees rather than to support the development or transfer of
technology). The White House announced that its actions are intended to protect innovators from frivolous patent
litigation, ensure high-quality patents, and improve incentives for future innovation in high tech patents. The Obama
administration recommended that Congress pursue several legislative measures which would:

. Require patentees and applicants to disclose the real Party-in-Interest in USPTO proceedings and in patent
lawsuits.

. Give courts more discretion to award fees to the winning parties in patent cases.

. Expand the USPTO s program that allows the review and (possible invalidation) of business method patents.
. Protect off-the-shelf use of technology by end-user consumers and businesses by providing them with better

legal protection against liability. This measure includes halting judicial proceedings against such end-users when an
infringement suit has also been brought against a vendor, retailer, or manufacturer of the technology being used.

. Change the International Trade Commission's, or ITC, standard for awarding injunctions so that the ITC has
more discretion in awarding injunctions to patentees. This would reflect recent changes in the law used by District
Courts.

. Incentivize public filing of demand/threat letters to make them accessible and searchable to the public in order
to help curb abusive suits.

. Ensure that the ITC has adequate flexibility in hiring judges.

The Obama administration also announced five executive actions that would help bring greater transparency to the
patent system. These actions would:

. Identify the real party interest in USPTO proceedings. The USPTO will begin a rulemaking process to require
patent applicants and owners to regularly update ownership information when they are involved in proceedings before
the USPTO. The rules would require designating the ultimate parent entity in control of the patent or application.

. Provide additional training to patent examiners in the USPTO to scrutinize functional claiming, which the
Obama administration believes will help clarify the scope of patents.

. Require the USPTO to provide education and outreach materials to end-users of technology about how to deal
with demands from patent trolls.

o Institute new, high-profile events by the USPTO, the U.S. Department of Justice, or DOJ, and the Federal Trade
Commission, or FTC, to develop new ideas and consensus around updates to patent policies and laws.
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. Review and improve existing procedures that the Customs and Border Protection and the ITC use to evaluate
the scope of ITC exclusion orders that prevent infringing goods from being brought into the U.S.

In addition to these actions, Congress is also currently considering other legislation on patent reform. This legislation
includes the bipartisan reintroduction of the SHIELD Act (Saving High-Tech Innovators from Egregious Legal
Disputes Act of 2013), that would force non-practicing entities to pay for instituting patent lawsuits that are
unsuccessful. The Patent Abuse Reduction Act is another recently introduced patent reform bill with similar
provisions. As of the date of this prospectus, neither the SHIELD Act nor the Patent Abuse Reduction Act has been
passed out of committee for consideration by the full House of Representatives or Senate.

Recently, United States patent laws were amended with the enactment of the Leahy-Smith America Invents Act, or the
America Invents Act, which took effect on March 16, 2013. The America Invents Act includes a number of significant
changes to U.S. patent law. In general, the legislation attempts to address issues surrounding the enforceability of
patents and the increase in patent litigation by, among other things, establishing new procedures for patent litigation.
For example, the America Invents Act changes the way that parties may be joined in patent infringement actions,
increasing the likelihood that such actions will need to be brought against individual parties allegedly infringing by
their respective individual actions or activities. At this time, it is not clear what, if any, impact the America Invents
Act will have on the operation of our enforcement business. However, the America Invents Act and its
implementation could increase the uncertainties and costs surrounding the enforcement of our patented technologies,
which could have a material adverse effect on our business and financial condition.

Further, and in general, it is impossible to determine the extent of the impact of any new laws, regulations or
initiatives that may be proposed, or whether any of the proposals will become enacted as laws. Compliance with any
new or existing laws or regulations could be difficult and expensive, affect the manner in which we conduct our
business and negatively impact our business, prospects, financial condition and results of operations.

Our dependence on the continued growth in the use of the web and mobile smartphone networking could adversely
affect our results of operations.
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Our business depends on consumers continuing to increase their use of the mobile smartphone for social networking,
to obtain product content, reward type offers as well as for conducting commercial transactions. The rapid growth and
use of the smartphone as an information conduit is a relatively recent phenomenon. As a result, the acceptance and use
of smartphones may not continue to develop at historical rates. Mobile web usage may be inhibited for a number of
reasons, such as inadequate network infrastructure, security concerns, inconsistent quality of service and availability
of cost-effective, high-speed service or smart mobile devices.

If mobile web usage grows, the mobile Internet infrastructure may not be able to support the demands placed on it by
this growth or its performance and reliability may decline. In addition, websites and mobile networks have
experienced interruptions in their service as a result of outages and other delays occurring throughout the Internet and
mobile network infrastructure. If these outages and delays occur frequently in the future, web usage, as well as usage
of our website, could grow more slowly or decline, which could adversely affect our results of operations.

Difficulty accommodating increases in the number of users of our services and Internet service problems outside of
our control ultimately could result in the reduction of users.

Our website must accommodate a high volume of traffic and deliver frequently updated information. Our website may
in the future experience slower response times or other problems for a variety of reasons. In addition, our website
could experience disruptions or interruptions in service due to the failure or delay in the transmission or receipt of this
information. In addition, our users depend on Internet service providers, online service providers and other website
operators for access to our website. Each of them has experienced significant outages in the past, and could experience
outages, delays and other difficulties due to system failures unrelated to our systems.

Given our early stage of development, we are still developing our regulatory compliance program and our failure to
comply with existing and future regulatory requirements could adversely affect our business, results of operations
and financial condition.

Aspects of the digital marketing and advertising industry and how our business operates are highly regulated. We are
subject to a number of domestic and, to the extent our operations are conducted outside the U.S., foreign laws and
regulations that affect companies conducting business on the Internet and through other electronic means, many of
which are still evolving and could be interpreted in ways that could harm our business. In particular, we are subject to
rules of the FTC, the Federal Communications Commission (FCC) and potentially other federal agencies and state
laws related to our advertising content and methods, the Controlling the Assault of Non-Solicited Pornography and
Marketing Act of 2003, or CAN-SPAM Act, which establishes certain requirements for commercial electronic mail
messages and specifies penalties for the transmission of commercial electronic mail messages that follow a recipient s
opt-out request or are intended to deceive the recipient as to source or content, federal and state regulations covering
the treatment of member data that we collect from endorsers.
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U.S. and foreign regulations and laws potentially affecting our business are evolving frequently. We are, and will
continue to update and improve our regulatory compliance features and functionality, and we will need to continue to
identify and determine how to effectively comply with all the regulations to which we are subject now or in the future.
If we are unable to identify all regulations to which our business is subject and implement effective means of
compliance, we could be subject to enforcement actions, lawsuits and penalties, including but not limited to fines and
other monetary liability or injunction that could prevent us from operating our business or certain aspects of our
business. In addition, compliance with the regulations to which we are subject now or in the future may require
changes to our products or services, restrict or impose additional costs upon the conduct of our business or cause users
to abandon material aspects of our services. Any such action could have a material adverse effect on our business,
results of operations and financial condition.

Existing federal, state and foreign laws regulating email and text messaging marketing practices impose certain
obligations on the senders of commercial emails and text messages, which could minimize the effectiveness of our
on-demand software or increase our operating expenses to the extent financial penalties are triggered.
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The CAN-SPAM Act, establishes certain requirements for commercial email messages and specifies penalties for the
transmission of commercial email messages that are intended to deceive the recipient as to source or content. The
CAN-SPAM Act, among other things, obligates the sender of commercial emails, and someone who initiates
commercial emails, to provide recipients with the ability to opt out of receiving future emails from the sender. In
addition, some states have passed laws regulating commercial email practices that are significantly more punitive and
difficult to comply with than the CAN-SPAM Act, particularly Utah and Michigan, which have enacted do-not-email
registries listing minors who do not wish to receive unsolicited commercial email that markets certain covered
content, such as adult content or content regarding harmful products. Some portions of these state laws may not be
preempted by the CAN-SPAM Act. We, our endorsers and our advertisers may all be subject to various provisions of
the CAN-SPAM Act. If we are found to be subject to the CAN-SPAM Act, we may be required to change one or more
aspects of the way we operate our business, including by eliminating the option for endorsers to send emails
containing our advertisers messages or by not allowing endorsers to receive compensation directly or indirectly as a
result of distributing emails containing our advertisers messages.

If we were found to be in violation of the CAN-SPAM Act, other federal laws, applicable state laws not preempted by
the CAN-SPAM Act, or foreign laws regulating the distribution of commercial email, whether as a result of violations
by our endorsers or any determination that we are directly subject to and in violation of these requirements, we could
be required to pay penalties, which would adversely affect our financial performance and significantly harm our
reputation and our business.

Security breaches and other disruptions could compromise our information and expose us to liability, which could
cause our business and reputation to suffer.

In the ordinary course of our business, we collect and store sensitive data, including intellectual property, our
proprietary business information and that of our endorsers, and personally identifiable information of our endorsers
and employees in our data center and on our network. The secure processing, maintenance and transmission of this
information is critical to our operations and business strategy. Despite our security measures, our information
technology and infrastructure may be vulnerable to attacks by hackers or breached due to employee error, malfeasance
or other disruptions. Any such breach could compromise our network and the information stored there could be
accessed, publicly disclosed, lost or stolen. Any such access, disclosure or other loss of information could result in
legal claims or proceedings, liability under laws that protect the privacy of information, disrupt our operations and the
services we provide to customers, and damage our reputation, which could adversely affect our business, revenues and
competitive position.

We could be subject to enforcement action or civil liability under federal and state law regarding privacy and the
use and sharing of personal information.
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Our business model includes the collection of certain personal information from our endorsers. Federal and state
privacy laws regulate the circumstances under which we may use or share this information. We take steps to ensure
our compliance with these laws, and we take steps to ensure compliance by those with whom we share personal
information through non-disclosure agreements and contract provisions. Nonetheless, we may be subject to federal or
state governmental enforcement action or civil litigation for improper use or sharing of personal identifying
information. This risk could result in substantial costs to our business and materially and adversely affect our business
and operating results. Further, if any party overcomes our physical, electronic, and procedural safeguards implemented
to protect personal information, we may be subject to federal or state governmental enforcement action or civil
litigation for inadequately protecting personal identifying information.

Our business method relies heavily on circulating endorsements, including through social media, which if
conducted improperly, could subject our business to liability under Federal Trade Commission regulations.

The FTC adopted Guides Concerning the Use of Endorsements and Testimonials in Advertising, or Guides, on

October 5, 2009. The Guides recommend that advertisers and publishers clearly disclose in third-party endorsements
made online, such as in social media, if compensation was received in exchange for said endorsements. Because our
business connects endorsers and advertisers, relies on endorsers sharing their brand endorsements within their digital
social circles, and both we and endorsers may earn cash and other incentives, the Guides are relevant to our business.

We are currently taking several steps to ensure that our endorsers or other appropriate language indicate in social

media posts that compensation or incentives are being provided to the endorsers. First, the media content provided to
endorsers includes the phrase paid or ad. Our system generally provides for endorsers to post advertising content on
social media in the exact form provided. An endorser would have to take steps to individually modify the content
provided in order to delete the phrase paid or ad. Second, when registering as endorsers with us, endorsers are required
to agree to abide by the terms and conditions regarding the use of our website and mobile platform. These terms and
conditions specifically require compliance with the FT'C Guides regarding paid endorsements, and contain other,

general prohibitions against deceptive posts. The terms and conditions also allow us to terminate an endorser s access

to the system at any time for non-compliance with the terms and conditions, and it is our policy to terminate the

accounts of endorsers for noncompliance with the Guides. Nonetheless, the FTC could potentially identify a violation

of the Guides, which could subject us to a financial penalty or loss of endorsers or advertisers.
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If we do not develop new and enhanced services and features, we may not be able to attract and retain a sufficient
number of users.

We believe that our platform will be more attractive to advertisers if we develop a larger audience comprised of
demographically favorable subscribers. Accordingly, we intend to introduce additional or enhanced services in the
future in order to retain and attract new users. If we introduce a service that is not favorably received, the current users
may not continue using our service as frequently. New users could also choose a competitive service over ours.

We may also experience difficulties that could delay or prevent us from introducing new services. Furthermore, these
services may contain errors that are discovered after the services are introduced. We may need to significantly modify
the design of these services on our website to correct these errors. Our business could be adversely affected if it
experiences difficulties in introducing new services or if users do not accept these new services.

Risks Relating to Our Common Stock

We have not paid dividends in the past and do not expect to pay dividends in the future. Any return on investment
may be limited to the value of our common stock.

We have never paid cash dividends on our common stock and do not anticipate doing so in the foreseeable future. The
payment of dividends on our common stock will depend on earnings, financial condition and other business and
economic factors affecting us at such time as our board of directors may consider relevant. If we do not pay dividends,
our common stock may be less valuable because a return on your investment will only occur if our stock price
appreciates.

Ineffective internal controls could impact our business and operating results. Any inability to report and file our
financial results accurately and timely could harm our reputation and adversely impact the trading price of our
common stock.

Effective internal control is necessary for us to provide reliable financial reports and prevent fraud. If we cannot
provide reliable financial reports or prevent fraud, we may not be able to manage our business as effectively as we
would if an effective control environment existed, and our business and reputation with investors may be harmed. As
a result, our small size and any current internal control deficiencies may adversely affect our financial condition,
results of operation and access to capital.
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As of December 31, 2012, we had identified certain matters that constituted a material weakness in our internal
controls over financial reporting that continued to exist as of September 30, 2013. Specifically, we have limited
segregation of duties within our accounting and financial reporting functions. Segregation of duties within our
company is limited due to the small number of employees that are assigned to positions that involve the processing of
financial information.

On August 27, 2013, after consulting with our Audit Committee and with our newly appointed Independent
Registered Public Accounting Firm, Marcum LLP, management changed its accounting for certain of our warrants
and conversion features related to previously issued convertible notes and preferred stock which were recorded in
periods prior to the engagement of Marcum LLP in order to comply with US GAAP. Such warrants and the embedded
conversion options should have been reflected as liabilities on the consolidated balance sheets included in our
previously filed Annual Report on Form 10-K for the year ended December 31, 2012 and the Quarterly Reports on
Form 10-Q for the periods ended March 31, 2012, June 30, 2012, September 30, 2012 and March 31, 2013, rather than
as a component of equity. In addition, we determined that we had not properly accreted compensation expense for
certain restricted stock grants in 2012.

Since the determination regarding this deficiency, we have devoted significant effort and resources to remediation and
improvement of our internal control over financial reporting. While we had processes in place to identify and apply
developments in accounting standards, we enhanced these processes to better evaluate our research of the nuances of
complex accounting standards and engaged a third party financial reporting and consulting firm to assist the Company
in its financial reporting compliance. Our enhancements included retaining a third party consultant, who is a technical
accounting professional, to assist us in the interpretation and application of new and complex accounting guidance.
The firm has been engaged to assist in the analysis of complex financial instruments. Management will continue to
review and make necessary changes to the overall design of our internal control environment.

In addition, prior to the engagement of an outside financial reporting consultant in August 2013, we lacked adequately
trained accounting personnel with appropriate expertise in complex transactions under United States generally
accepted accounting principles. While we believe that the addition of a consultant with such experience has assisted us
in mitigating this weakness as of September 30, 2013, we need to perform a full evaluation of our disclosure controls
and procedures before we deem the weakness to be fully remediated. Management is currently in the process of
determining how to implement a more effective system to insure that information required to be disclosed in our
periodic reports has been recorded, processed, summarized and reported accurately. Our management acknowledges
the existence of this problem, and intends to develop procedures to address them to the extent possible given
limitations in manpower resources. While management is working on a plan, no assurance can be made at this point
that the implementation of such controls and procedures will be completed in a timely manner or that they will be
adequate once implemented.

Because we became public by means of a reverse merger, we may not be able to attract the attention of major
brokerage firms.
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There may be risks associated with us becoming public through a reverse merger with a shell company. Although the
shell company did not have recent or past operations or assets and we performed a due diligence review of the shell
company, there can be no assurance that we will not be exposed to undisclosed liabilities resulting from the prior
operations of the shell company. Securities analysts of major brokerage firms and securities institutions may also not
provide coverage of us because there were no broker-dealers who sold our stock in a public offering that would be
incentivized to follow or recommend the purchase of our common stock. The absence of such research coverage could
limit investor interest in our common stock, resulting in decreased liquidity. No assurance can be given that

established brokerage firms will, in the future, want to cover our securities or conduct any secondary offerings or other
financings on our behalf.
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The public trading market for our common stock is volatile and may result in higher spreads in stock prices, which
may limit the ability of our investors to sell their Shares at a profit, if at all.

Our common stock trades in the over-the-counter market and is quoted on the Over-the-Counter Bulletin Board, or
OTCBB, and in the Over-the-Counter Markets on the OTCQB. The over-the-counter market for securities has
historically experienced extreme price and volume fluctuations during certain periods. These broad market
fluctuations may adversely affect the market price of our common stock and result in substantial losses to our
investors. In addition, the spreads on stock traded through the over-the-counter market are generally unregulated and
higher than on national stock exchanges, which means that the difference between the price at which shares could be
purchased by investors in the over-the-counter market compared to the price at which they could be subsequently sold
would be greater than on these exchanges. Significant spreads between the bid and asked prices of the stock could
continue during any period in which a sufficient volume of trading is unavailable or if the stock is quoted by an
insignificant number of market makers. Historically our trading volume has been insufficient to significantly reduce
this spread and we have had a limited number of market makers sufficient to affect this spread. These higher spreads
could adversely affect investors who purchase the shares at the higher price at which the shares are sold, but
subsequently sell the shares at the lower bid prices quoted by the brokers. Unless the bid price for the stock exceeds
the price paid for the shares by the investor, plus brokerage commissions or charges, the investor could lose money on
the sale. For higher spreads such as those on over-the-counter stocks, this is likely a much greater percentage of the
price of the stock than for exchange listed stocks. There is no assurance that at the time an investor in our common
stock wishes to sell the shares, the bid price will have sufficiently increased to create a profit on the sale.

We do not know whether a market for our common stock will be sustained or what the market price of our common
stock will be and as a result it may be difficult for you to sell your shares of our common stock.

Although our common stock now trades on the OTCBB and OTCQB, an active trading market for our shares
may not be sustained. It may be difficult for you to sell your shares without depressing the market price for the Shares
or at all. As a result of these and other factors, you may not be able to sell your Shares at or above the offering price or
at all. Further, an inactive market may also impair our ability to raise capital by selling shares of our common stock
and may impair our ability to enter into strategic partnerships or acquire companies or products by using our shares of
common stock as consideration. If an active market for our common stock does not develop or is not sustained, it may
be difficult to sell your common stock.

The market price for our common stock may fluctuate significantly, which could result in substantial losses by our
investors.

The market price of our common stock may fluctuate significantly in response to numerous factors, some of
which are beyond our control, such as:
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o increase in the number of shareholders from this offering;

. the outcomes of our current and potential future patent litigation;

. our ability to monetize our patents;

o changes in our industry;

. announcements of technological innovations, new products or product enhancements by us or others;
. announcements by us of significant strategic partnerships, out-licensing, in-licensing, joint ventures,

acquisitions or capital commitments;

. changes in earnings estimates or recommendations by security analysts, if our common stock is covered by
analysts;

. investors general perception of us;

o future issuances of common stock;

. the addition or departure of key personnel;

. general market conditions, including the volatility of market prices for shares of technology companies,

generally, and other factors, including factors unrelated to our operating performance; and

o the other factors described in this Risk Factors section.

These factors and any corresponding price fluctuations may materially and adversely affect the markt price of our
common stock and result in substantial losses by our investors.

Further, the stock market in general, and the market for technology companies in particular, has experienced extreme
price and volume fluctuations in the past. Continued market fluctuations could result in extreme volatility in the price
of our common stock, which could cause a decline in the value of our common stock. Price volatility of our common
stock might be worse if the trading volume of our common stock is low. In the past, following periods of market
volatility, stockholders have often instituted securities class action litigation. If we were involved in securities
litigation, it could have a substantial cost and divert resources and attention of management from our business, even if
we are successful. Future sales of our common stock could also reduce the market price of such stock.
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Moreover, the liquidity of our common stock is limited, not only in terms of the number of shares that can be bought
and sold at a given price, but by delays in the timing of transactions and reduction in security analysts and the media s
coverage of us, if any. These factors may result in lower prices for our common stock than might otherwise be

obtained and could also result in a larger spread between the bid and ask prices for our common stock. In addition,
without a large float, our common stock is less liquid than the stock of companies with broader public ownership and,
as a result, the trading prices of our common stock may be more volatile. In the absence of an active public trading
market, an investor may be unable to liquidate its investment in our common stock. Trading of a relatively small
volume of our common stock may have a greater impact on the trading price of our stock than would be the case if our
public float were larger. We cannot predict the prices at which our common stock will trade in the future.

Some or all of the restricted shares of our common stock issued in connection with the closing of the reverse
acquisition transaction in September 2011 or held by other of our stockholders may be offered from time to time in the
open market pursuant to an effective registration statement or Rule 144 promulgated under Regulation D of the
Securities Act, or Rule 144, and these sales may have a depressive effect on the market for our common stock.

Our common stock is a penny stock, which makes it more difficult for our investors to sell their shares.

Our common stock is subject to the penny stock rules adopted under Section 15(g) of the Securities Exchange Act of
1934, as amended. The penny stock rules generally apply to companies whose common stock is not listed on The
NASDAQ Stock Market or other national securities exchange and trades at less than $5.00 per share, other than
companies that have had average revenue of at least $6,000,000 for the last three years or that have tangible net worth
of at least $5,000,000 ($2,000,000 if the company has been operating for three or more years). These rules require,
among other things, that brokers who trade penny stock to persons other than established customers complete certain
documentation, make suitability inquiries of investors and provide investors with certain information concerning
trading in the security, including a risk disclosure document and quote information under certain circumstances. Many
brokers have decided not to trade penny stocks because of the requirements of the penny stock rules and, as a result,

the number of broker-dealers willing to act as market makers in such securities is limited. If we remain subject to the
penny stock rules for any significant period, it could have an adverse effect on the market, if any, for our securities. If
our securities are subject to the penny stock rules, investors will find it more difficult to dispose of our securities.

Offers or availability for sale of a substantial number of shares of our common stock may cause the price of our
common stock to decline.

If our stockholders sell substantial amounts of our common stock in the public market, including the shares covered
by this prospectus, or upon the expiration of any statutory holding period under Rule 144, it could create a
circumstance commonly referred to as an overhang, in anticipation of which the market price of our common stock
could fall. The existence of an overhang, whether or not sales have occurred or are occurring, also could make more
difficult our ability to raise additional financing through the sale of equity or equity-related securities in the future at a
time and price that we deem reasonable or appropriate.
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Our stockholders may experience substantial dilution as a result of the conversion of outstanding convertible
preferred stock, convertible debentures, convertible notes, or the exercise of options and warrants to purchase
shares of our common stock.

As of November 18, 2013, we have granted options to purchase 14,839,073 shares of common stock and have
reserved 29,537,675 shares of our common stock for issuance upon the exercise of options pursuant to our 2011
Long-Term Incentive Plan. In addition, as of November 18, 2013, we have reserved for issuance 11,045,655 shares of
our common stock for issuance upon conversion or outstanding convertible preferred stock and 32,495,753 shares of
our common stock for issuance upon exercise of outstanding warrants. As of November 18, 2013, we have also
reserved 22,392,202 shares of our common stock for issuance upon conversion of outstanding convertible debentures,
including 930,664 shares issuable in lieu of accrued interest on such debentures.
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Because our directors and executive officers are among our largest stockholders, they can exert significant control
over our business and affairs and have actual or potential interests that may depart from those of our other
stockholders.

Our directors and executive officers own or control a significant percentage of our common stock. Additionally, the
holdings of our directors and executive officers may increase in the future upon vesting or other maturation of exercise
rights under any of the options or warrants they may hold or in the future be granted or if they otherwise acquire
additional shares of our common stock. As of November 18, 2013, our officers and directors beneficially own
approximately 30% of the outstanding shares of our common stock. The interests of such persons may differ from the
interests of our other stockholders. As a result, in addition to their board seats and offices, such persons will have
significant influence over and control all corporate actions requiring stockholder approval, irrespective of how our
other stockholders may vote, including the following actions:

e to elect or defeat the election of our directors;
¢ to amend or prevent amendment of our certificate of incorporation or bylaws;
e to effect or prevent a merger, sale of assets or other corporate transaction; and

® to control the outcome of any other matter submitted to our stockholders for vote.

In addition, such persons stock ownership may discourage a potential acquirer from making a tender offer or
otherwise attempting to obtain control of us, which in turn could reduce our stock price or prevent our stockholders
from realizing a premium over our stock price.

USE OF PROCEEDS

All shares of our common stock offered by this prospectus are being registered for the accounts of the selling
stockholders and we will not receive any proceeds from the sale of these shares.

A total of 20,491,164 shares of common stock offered by this prospectus are issuable upon the exercise of common
stock purchase warrants. If a selling stockholder exercises all or any portion of its warrants, we will receive the
aggregate exercise price paid by such selling stockholder. The maximum amount of proceeds we would receive upon
the exercise of all the warrants on a cash basis would be $1,024,558. We expect to use the proceeds received from the
exercise of the warrants, if any, for general working capital purposes.
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MARKET FOR OUR COMMON STOCK AND RELATED STOCKHOLDER MATTERS

Our common stock was originally approved for quotation on the OTC Bulletin Board on July 13, 2010 and since
August 8, 2011, our common stock has been quoted under the trading symbol BCYP.OB. Prior to September 14,
2011, our common stock did not trade regularly. The following table sets forth the high and low bid prices for our
common stock for the periods indicated, as reported by the OTC Bulletin Board. The quotations reflect inter-dealer
prices, without retail mark-up, mark-down or commission, and may not represent actual transactions.

Fiscal Year 2011 High Low
Third Quarter (commencing September 14, 2011) $ 3.00 3.00
Fourth Quarter $ 1.10 1.01
High Low
Fiscal Year 2012
First Quarter $ 1.05 $ 1.01
Second Quarter $ 0.92 $ 0.40
Third Quarter $ 0.98 $ 0.65
Fourth Quarter $ 0.87 $ 0.30
Fiscal Year 2013 High Low
First Quarter $ 0.45 $ 0.10
Second Quarter $ 0.37 $ 0.09
Third Quarter $ 0.19 $ 0.11
Fourth Quarter (through November 18, 2013) $ 0.24 $ 0.15

The last reported sales price of our common stock on the OTC Bulletin Board on November 18, 2013, was $0.16 per
share. As of November 18, 2013, there were approximately 50 holders of record of our common stock.
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DIVIDEND POLICY

In the past, we have not declared or paid cash dividends on our common stock, and we do not intend to pay any cash
dividends on our common stock. Rather, we intend to retain future earnings, if any, to fund the operation and
expansion of our business and for general corporate purposes.

Securities Authorized for Issuance UnderEquity Compensation Plans

On August 31, 2011, the board adopted, subject to stockholder approval, the Blue Calypso, Inc. 2011 Long-Term
Incentive Plan, or the Plan. Our stockholders approved the Plan on September 9, 2011. The Plan is intended to enable
us to remain competitive and innovative in our ability to attract, motivate, reward and retain the services of key
employees, certain key contractors, and non-employee directors. The Plan provides for the granting of incentive stock
options, nonqualified stock options, stock appreciation rights, restricted stock, restricted stock units, performance
awards, dividend equivalent rights, and other awards which may be granted singly, in combination, or in tandem, and
which may be paid in cash or shares of common stock. The Plan is expected to provide flexibility to our
compensation methods in order to adapt the compensation of employees, contractors, and non-employee directors to a
changing business environment, after giving due consideration to competitive conditions and the impact of federal tax
laws. Subject to certain adjustments, the maximum number of shares of our common stock that may be delivered
pursuant to awards under the Plan is 35,000,000 shares.

As of December 31, 2012, securities issued and securities available for future issuance under the Blue Calypso 2011
Long-Term Incentive Plan were as follows:

Number of securities
remaining available for

Number of securities to Weighted-average future issuance under

be issued upon exercise exercise price of equity compensation plans
of outstanding options, outstanding options, (excluding securities
warrants and rights warrants and rights reflected in column (a))

Equity compensation plans

approved by security holders 4,329,992 $0.1135 30,670,008
Equity compensation plans

not approved by security

holders
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MANAGEMENT S DISCUSSION AND ANALYSIS OF
FINANCIAL CONDITION AND RESULTS OF OPERATION

You should read the following discussion and analysis of our financial condition and results of operations in
conjunction with our consolidated financial statements and the related notes thereto that are included in this
prospectus. In addition to historical information, the following discussion and analysis includes forward-looking
information that involves risks, uncertainties, and assumptions. Actual results and the timing of events could differ
materially from those anticipated by these forward looking statements as a result of many factors, including those
discussed under Risk Factors. See also Special Note Regarding Forward-Looking Statements.

Business Overview

We are engaged in the innovation, development and monetization of technology and intellectual property focused on
digital word-of-mouth marketing and advertising. We have developed a patented platform which enables brands to
leverage customer and employee relationships in order to to increase brand loyalty and drive revenue. Our intellectual
property portfolio consists of five patents and four pending patent applications that cover methods and systems for
communicating advertisements and electronic offers between communication devices, including mobile and desktop
devices.

We have developed a proprietary technology platform that facilitates the delivery of advertising campaigns, content
and promotions across social media channels using multiple device types. Our technology facilitates the connection of
brands to consumers and matches them using attributes such as geo-location or demographic profile. Our platform
tracks performance, monitors engagement and deploys robust analytics that deliver acute insight regarding the return
on investment of our client s promotions. Our technology is designed to help clients spread their marketing messages,
acquire new customers, increase awareness and drive product sales. Campaigns facilitated through our platform can
encourage consumers to learn more about our client s products and watch promotional videos about particular
products. Our platform can also assist in increasing likes on Facebook, followers on Twitter encouraging consumers to
join our client s email lists. All of this is accomplished by encouraging advocates of a company to interact and
personalize messages to people that they think would like to hear about a particular brand or product. Our clients are
able to thank advocates for sharing, including offering incentives, coupons and other perks to advocates who share.
Our technology platform creates multiple opportunities for companies to interact with their most vocal brand
advocates and reward them for their loyalty.

Recent Developments

General
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On May 6, 2013, we entered into a securities purchase agreement with an accredited investor pursuant to which we
issued and sold a 10% Convertible Debenture (the "May 2013 Debenture") in the principal amount of $2,400,000 and
1,200,000 shares of our common stock in consideration of gross proceeds of $2,400,000. The Debenture bears interest
at a rate of 10% per annum, is due two years from the issuance date and is convertible into shares of our common
stock at a conversion price of $0.25 per share. On September 13, 2013, we entered into a series of agreements with the
holder of the May 2013 Debenture and certain of our outstanding warrants. Pursuant to such agreements, we agreed to
provide for a temporary reduction in the conversion price of the May 2013 Debenture from $0.25 to $0.13 per share
through December 31, 2013 and the holder agreed to the elimination of certain restrictive covenants in the May 2013
Debenture. In addition, we agreed to amend the terms of certain of our outstanding warrants in order to induce the
holder to exercise such warrants as well as to eliminate the cashless exercise feature and certain anti-dilution
protections contained in such warrants. In exchange, we agreed to provide for a temporary reduction in the exercise
price of such warrants from $0.10 to $0.05 through the later of December 31, 2013 or 45 days after a registration
statement covering the underlying shares is declared effective by the Securities and Exchange Commission.

On October 7, 2013, we entered into a securities purchase agreement with an accredited investor pursuant to which we
issued and sold 7,700,000 shares of our common stock at a purchase price of $0.13 per share in consideration of gross
proceeds of $1,001,000. On October 15, 2013, we entered into a securities purchase agreement with an accredited
investor pursuant to which we issued and sold 3,846,154 shares of our common stock at a purchase price of $0.13 per
share in consideration of gross proceeds of $500,000.

21

45



Edgar Filing: BLUE CALYPSO, INC. - Form 424B3

Litigation

We initiated litigation in the United States District Court, Eastern District of Texas, against Groupon, Inc., Living
Social, Inc., YELP, Inc., IZEA, Inc., MyLikes Inc., and Foursquare Labs, Inc. for patent infringement of two of our
patents (U.S. Patent Nos. 7,664,516 and 8,155,679), which cover peer-to-peer advertising. We subsequently amended
our complaints to add claims of infringement on our three other patents (U.S. Patent Nos. 8,438,055, 8,452,646, and
8,457,670. A summary of each of the cases is set forth below. With the payment of all maintenance fees, all of our
patents will expire on December 27, 2024.

On July 31, 2012, we filed a patent infringement complaint against Groupon, Inc. (Case No. 6:2012-cv-00486)
alleging infringement of two of our patents, 7,664,516 and 8,155,679, focused on our peer-to-peer marketing
technology. The complaint was filed in the U.S. District Court in the Eastern District of Texas, Tyler Division. On
April 26, 2013, the Court issued a Scheduling Order setting the Markman hearing for November 7, 2013 and trial for
July 9, 2014. On June 13, 2013, we moved to amend our complaint and add claims for infringement by Groupon of
three additional patents, U.S Patent 8,438,055, U.S. Patent No. 8,452,646 and U.S. Patent 8,457,670. On July 19,
2013, the Court granted our motion. In addition, the Court extended the Markman hearing date to February 5, 2014
and the trial date to October 6, 2014 as a result of the three additional patents being added to the case. The case is
presently in the early stages of discovery.

On August 24, 2012, we filed a patent infringement complaint against Living Social, Inc. (Case No. 2:2012-cv-00518)
alleging infringement of two of our patents, U.S Patent 7,664,516 and U.S Patent 8,155,679. The complaint was filed
in the U.S. District Court in the Eastern District of Texas, Marshall Division. In March 2013, the Court issued a
Scheduling Order setting the Markman hearing date for August 27, 2013 and trial for August 7, 2014. On June 14,
2013, we amended our complaint and added claims for infringement by LivingSocial of three additional patents, U.S
Patent No. 8,438,055, U.S. Patent No. 8,452,646 and U.S. Patent 8,457,670. Living Social had until August 19, 2013
to file an amended answer, affirmative defenses and any counterclaims related to the amended complaint. We
provided our preliminary infringement contentions for all five asserted patents on June 25, 2013. The parties were to
file proposals for a case schedule on or before August 29, 2013. As a result of the addition of the additional patents to
the case, the Markman hearing was extended until February 11, 2014 as to all patents. On August 16, 2013, we
dismissed our patent infringement action against Living Social pursuant to the terms of an otherwise confidential
settlement and license agreement.

On October 17, 2012, we filed patent infringement complaints against YELP, Inc. (Case No. 6:2012-cv-00788) and
IZEA, Inc. (Case No. 6:2012-cv-00786) The suits allege infringement of two of our patents, 7,664,516 and 8,155,679.
The complaints were filed in the U.S. District Court in the Eastern District of Texas, Tyler Division. On April 26,
2013, the Court issued a Scheduling Order setting the Markman hearing for November 7, 2013 and trial for July 9,
2014. On June 13, 2013, we moved to amend our complaint and add claims for infringement by Yelp and IZEA of
three additional patents, U.S Patent 8,438,055, U.S. Patent No. 8,452,646 and U.S. Patent 8,457,670. On July 19,
2013, the Court granted our motion. In addition, the Court extended the Markman hearing date to February 5, 2014
and the trial date to October 6, 2014 due to the addition of the three new patents to the case. The cases are presently in
the early stages of discovery.
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On November 6, 2012, we filed patent infringement complaints against MyLikes (Case No. 6:2012-cv-00838) and
Foursquare (Case No. 6:2012-cv-00837). The suits allege infringement of two of our patents, 7,664,516 and
8,155,679. The complaints were filed in the U.S. District Court in the Eastern District of Texas, Tyler Division. On
April 26, 2013, the Court issued a Scheduling Order setting the Markman hearing for November 7, 2013 and trial for
July 9, 2014. On June 13, 2013, we moved to amend our complaint and add claims for infringement by MyLikes and
Foursquare of three additional patents, U.S Patent 8,438,055, U.S. Patent No. 8,452,646 and U.S. Patent 8,457,670.
On July 19, 2013, the Court granted our motion. In addition, the Court extended the Markman hearing date to
February 5, 2014 and the trial date to October 6, 2014 due to the addition of the three new patents to the case. In an
ancillary action, Foursquare filed a declaratory judgment action against us in the Southern District of New York that
alleged that U.S Patent 8,438,055, U.S. Patent No. 8,452,646 and U.S. Patent 8,457,670 were not infringed and were
invalid. That case was transferred to the Eastern District of Texas on August 2, 2013. On July 23, 2013, we entered
into a settlement agreement and license agreement with MyLikes to resolve the case. MyLikes agreed to pay us the
equivalent of a 3.5% royalty for the use of our patents. The case against MyLikes was subsequently dismissed on July
31, 2013. The case against Foursquare is presently in the early stages of discovery.

The court dockets for each case, including the parties briefs are publicly available on the Public Access to Court
Electronic Records website, or PACER, www.pacer.gov, which is operated by the Administrative Office of the U.S.
Courts.
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Critical Accounting Policies

The discussion and analysis of our financial condition and results of operations are based on our consolidated financial
statements, which have been prepared in accordance with accounting principles generally accepted in the United
States, or GAAP. The preparation of these financial statements in accordance with GAAP requires us to make
estimates, assumptions and judgments that affect the reported amounts of assets, liabilities, revenues and expenses,
and related disclosure of contingent assets and liabilities. On an on-going basis, we evaluate our estimates,
assumptions and judgments, including those related to revenue recognition, bad debts, and income taxes. We base our
estimates on historical experience and on various other assumptions that we believe to be reasonable under the
circumstances, the results of which form the basis for making judgments about the carrying values of assets and
liabilities and our revenue recognition. Actual results may differ from these estimates under different assumptions or
conditions and the impact of such differences may be material to our consolidated financial statements.

Critical accounting policies are those policies that, in management s view, are most important in the portrayal of our
financial condition and results of operations. The methods, estimates and judgments that we use in applying our
accounting policies have a significant impact on the results that we report in our financial statements. These critical
accounting policies require us to make difficult and subjective judgments, often as a result of the need to make
estimates regarding matters that are inherently uncertain. Those critical accounting policies and estimates that require
the most significant judgment are discussed further below. We consider our most critical accounting policies and
estimates to be: revenue recognition, use of estimates, intangible assets, fair value measurements, and stock based
compensation.

Development Stage Company

We are a development stage company as defined by Accounting Standards Codification ( ASC ) 915, Development
Stage Entities and are still devoting substantial efforts to establishing our business. Our principal operations have
commenced but there has been no significant revenue thus far. All losses accumulated since inception have been
considered part of our development stage activities.

Revenue Recognition

As described in Note 3 to the condensed consolidated financial statements contained herein, we recognize revenue in
accordance with ASC 605 (Accounting Standards Codification) Revenue Recognition when persuasive evidence of
an arrangement exists, the fee is fixed or determinable, delivery of the product has occurred or services have been
rendered and all obligations have been performed pursuant to the terms of the arrangement and collectability is
reasonably assured. Revenue includes fees received from customers for advertising and marketing services provided
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by us and is recognized as earned when performances of agreed to products, activities and services have been
delivered.

Licensing fees are the result of grants of licenses and settlements reached from legal enforcement of our patent rights.
Revenue is recognized when the arrangement with the licensee has been signed and the license has been delivered and
made effective, provided license fees are fixed or determinable and collectability is reasonably assured. Revenue from
settlements reached on legal enforcement of our patent rights and the release of the licensee from certain legal claims,
is recognized on receipt of the settlement amounts. We do not assume future performance obligations in its license
arrangements.

Legal costs incurred in connection with intellectual property and patent enforcement litigation are recognized as cost
of revenue. Other legal expenses incurred in the normal course of our business are expensed when incurred as selling,
general and administrative expenses.

Use of Estimates

The preparation of financial statements in conformity with accounting principles generally accepted in the United
States of America requires management to make estimates and assumptions that affect the reported amounts of assets
and liabilities, disclosure of contingent assets and liabilities at the date of the financial statements and the reported
amounts of revenues and expenses during the reporting period. Significant estimates include the recoverability and
useful lives of long-lived assets, the fair value of our stock, stock-based compensation, fair values relating to warrant
and other derivative liabilities, debt discounts and the valuation allowance related to deferred tax assets. Actual results
may differ from these estimates.

Intangible Assets

Software development costs are accounted for in accordance with ASC 350-40, Intangibles Goodwill and Other:
Internal Use Software. According to ASC 350-40, capitalization of costs related to a computer software project should
begin when both of the following occur: (a) the preliminary project stage is complete; and (b) management, with
relevant authority, implicitly or explicitly authorizes and commits to funding the project and it is probable that the
project will be completed and the software will be used to perform the function intended. The costs capitalized
include: fees paid to third parties for services provided to develop the software during the application development
stage; payroll and payroll-related costs, such as costs of employee benefits for employees who are directly associated
with and who devote time to the software project on activities that include coding and testing during the application
development stage; and interest costs incurred while developing the software (in accordance with ASC 835-20). The
costs are amortized using straight-line amortization over the estimated useful life of up to five years, once the software
is ready for its intended use. The unamortized capitalized cost of the software is compared annually to the net
realizable value. The amount by which the unamortized capitalized costs of the internal use software exceed the net
realizable value of that asset is written off.
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Fair Value Measurements

We have adopted ASC Topic 820, Fair Value Measurements and Disclosures, which defines fair value, establishes a
framework for measuring fair value in generally accepted accounting principles, and expands disclosures about fair
value measurements. ASC 820 establishes a hierarchy for inputs used in measuring fair value that maximizes the use
of observable inputs and minimizes the use of unobservable inputs by requiring that the most observable inputs be
used when available. Level 1 inputs are quoted prices (unadjusted) in active markets for identical assets or liabilities
that the reporting entity has the ability to access at the measurement date. Level 2 inputs are inputs other than quoted
prices included within Level 1 that are observable for the asset or liability, either directly or indirectly. Level 3 inputs
are unobservable inputs for the asset or liability.

Stock-Based Compensation

We measure the cost of services received in exchange for an award of equity instruments based on the fair value of the
award. For employees and directors, the fair value of the award is measured on the grant date and for non-employees,
the fair value of the award is generally re-measured on vesting dates and interim financial reporting dates until the
service period is complete. The fair value amount is then recognized over the period during which services are
required to be provided in exchange for the award, usually the vesting period. Stock-based compensation expense is
recorded by the Company in the same expense classifications in the condensed consolidated statements of operations,
as if such amounts were paid in cash.

Comparison of Three Months Ended September 30, 2013 and 2012

Results of Operations

Net Loss. For the three months ended September 30, 2013, we had a net loss of $1,624,503, as compared to a net loss
of $856,619 for the three months ended September 30, 2012. The increase in net loss resulted primarily from:
increased stock based compensation in the current quarter aggregating $333,056 and increased professional fees of
approximately $90,000 associated with the restatement of the financial statements and legal and investor relations
fees. Additionally the Company incurred increased professional fees for investment banking, investment relations and
legal fees of approximately $125,000. Finally, the Company had increased salary expense related to increased staffing
costs, specifically the addition of a new COO and CTO totaling approximately $90,000.
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Revenue. Revenue for the three months ended September 30, 2013 was $235,483, as compared to $9,547 in revenues
for the same period in 2012. The current quarter reflects revenue from licensing settlements in addition to product
sales. We are a development stage company and have had modest revenue to date.

Cost of Revenue. Our cost of revenue was $153,989 for the three months ended September 30, 2013, as compared to
$8,717 for the same period in 2012. Cost of revenue for the three months ended September 30, 2012 was primarily
comprised of payments to endorsers for promoting advertiser content. In the current quarter cost of revenue includes
the costs of services including legal costs associated with licensing fees and settlements generate in the quarter
totaling $128,542.

Sales and Marketing. For the three months ended September 30, 2013, sales and marketing expenses increased by
$68,746 to $192,350 as compared to the same period in 2012. Sales and marketing expenses were lower in the later
part of 2012 and into 2013 but have increased to early 2012 levels. Sales and marketing included the compensation
and benefit expense of the five sales and marketing staff members as well as travel, entertainment and advertising
expense directly attributable to the sales and marketing function.

General and Administrative. For the three months ended September 30, 2013, general and administrative expenses
were $1,346,577 as compared to $811,283 for the three months ended September 30, 2012. This was primarily
associated with stock compensation associated with certain vested stock incentives aggregating $333,056 during the
three months ended September 30, 2013 and increased professional fees associated with the restatement of the
financial statements and legal and investor relations fees.

Depreciation and Amortization. Depreciation and amortization expenses relate primarily to the amortization of
capitalized software development. Depreciation and amortization expenses were $81,990 for the three months ended
September 30, 2013 as compared to $57,170 for the three months ended September 30, 2012, representing an increase
of $24,820 which was due primarily to increased investment in software development of our systems platform.
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For the three months ended September 30, 2013, we incurred $60,133 of software development costs that were
capitalized as they were associated with improvements to our commercial platform. In addition, we acquired software
through the issuance of 1,000,000 of our common stock with a fair value of $150,000. This compares to $24,175 of
capitalized software development costs for the quarter ended September 30, 2012, as we had reduced our development
efforts for the period to conserve cash reserves. In the quarter ended September 30, 2012, our development activities
were outsourced to Aztec Systems, Inc., a company that was majority owned by Mr. Levi, our chief technology officer
and a member of our board of directors prior to its sale in the second quarter of 2012.

Change in fair value of derivative liabilities. We issued warrants and convertible debt that contain certain reset
provisions in connection with financing and debt settlements. As such, we are required to record these reset provisions
as a liability and mark them to market each reporting period. For the three months ended September 30, 2013, we
recorded a gain of $66,492 in change in the fair value of these reset provisions versus a gain for the three months
ended September 30, 2012 of $149,793.

Interest Expense. Interest expense was $151,672 for the three months ended September 30, 2013 as compared to
$15,185 for the three months ended September 30, 2012. The primary increase in interest cost was related to 1) our
non-cash amortization of our debt discounts associated to our convertible debentures in 2013 and 2) $75,000 of
interest expense related to our aggregate $3.0 million in outstanding notes payable at 10%.

Comparison of Nine Months Ended September 30, 2013 and 2012

Results of Operations

Net Loss. For the nine months ended September 30, 2013, we had net loss of $3,248,438 as compared to a net loss of
$3,622,184 in the nine months ended September 30, 2012. The largest components of net loss were a gain attributed to
the fair value of our derivative liabilities of $7,626,121 offset by the loss on the settlement of debt and warrant
modification of $5,459,582, and a one-time interest cost on the warrant term modification of $1,027,381 charged to
current period interest. Also the Company had lower general and administrative expenses of $878,719 primarily
related to lower stock incentive expenses in the current year.

Revenue. Revenue for the nine months ended September 30, 2013 was $250,483, as compared to $10,307 in revenues
for the same period in 2012. Revenue was realized from sales of services and license fees during this period. We are a
development stage company and have had modest revenue to date.

Cost of Revenue. Our cost of revenue was $160,815 for the nine months ended September 30, 2013, as compared to
$154,233 for the same period in 2012. Cost of revenue for the nine months ended September 30, 2012 was primarily
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comprised of payments to endorsers for promoting advertiser content. The current period includes costs of revenue
including legal fees associated with license /settlement and services revenue totaling $128,542. The prior year cost of
revenue includes costs associated with an endorser fee model that we have not incurred such costs in the current year.

Sales and Marketing. For the nine months ended September 30, 2013, sales and marketing expenses decreased by
$264,242 to $523,122 as compared to the same period in 2012. Sales and marketing expense includes the
compensation and benefit expense of the five sales and marketing staff members as well as travel, entertainment and
advertising expense directly attributable to the sales and marketing function. During the prior year, we incurred higher
stock option expense of $233,237.

General and Administrative. For the nine months ended September 30, 2013, general and administrative expenses
decreased by $878,719 to $3,185,185 as compared to the nine months ended September 30, 2012. The decrease was
primarily related to a net decrease in stock incentive costs. The prior year included $1.7 million in stock option
expense associated with the hiring of our new CEO at the time. In the current year we have incurred a $0.7 million
increase in restricted stock expense in comparison to the prior year. This represents a decrease of $1.0 million. This is
offset by increased professional fees associated with the recent restatement of our financial reports aggregating
$90,000.
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Depreciation and Amortization. Depreciation and amortization expenses relate primarily to the amortization of
capitalized software development. Depreciation and amortization expenses were $218,646 for the nine months ended
September 30, 2013 as compared to $168,474 for the nine months ended September 30, 2012, representing an increase
of $50,172 which was due primarily to an increase due to additional capitalized software during the period.

Change in fair value of derivative liabilities. We issued warrants and convertible notes that contain certain reset
provisions in connection with financing and debt settlements. As such, we are required to record these reset provisions
as a liability and mark them to market each reporting period. For the nine months ended September 30, 2013, we
recorded a gain of $7,626,121 in change in the fair value of these reset provisions versus a gain for the nine months
ended September 30, 2012 of $2,141,178.

Loss on settlement of debt  During the nine months ended September 30, 2013, we modified the terms of convertible
debentures aggregating $2,915,000 and accrued interest of $30,948. In connection with the modification, the
Company incurred a loss on settlement of debt of $5,459,582 during the nine months ended September 30, 2013.

Interest Expense. Interest expense was $1,577,692 for the nine months ended September 30, 2013 as compared to
$599,694 for the nine months ended September 30, 2012. The primary increase in interest cost was from a one-time
interest cost on warrant term modification of $1,027,381 charged to current period interest. In addition, the increase in
interest expense was also attributable to the issuance of a 10% Convertible Debenture in the principal amount of
$2,400,000 on May 6, 2013, the issuance of 8% Senior Secured Convertible Debentures in the aggregate principal
amount of $600,000 between April 19, 2012 and February 4, 2013, and the issuance of 10% Convertible Debentures
in the aggregate principal amount of $600,000 between November 15, 2012 and March 27, 2013.

Cash Flows

Net cash used in operating activities during the nine months ended September 30, 2013 was $1,869,940 as compared
to $1,368,170 for the nine months ended September 30, 2012. Cash used in operations for the nine months ended
September 30, 2013 were comprised of: a net loss of $3,248,438 offset by non-cash changes in the fair value of our
warrant liabilities of $(7,626,121); a one-time interest cost on warrant term modifications of $1,027,371; a loss on the
modification of the convertible debentures of $5,459,582 and stock based compensation expense of $1,893,469.

Net cash used in investing activities during the nine months ended September 30, 2013 was $166,273, as compared to
$216,317 for the nine months ended September 30, 2012. This decrease was attributable to reduced expenditures on
the development of our software platform related to a more cost effective operating model.

Net cash provided by financing activities during the nine months ended September 30, 2013 was $2,537,500, as
compared to $1,264,883 for the same period in 2012. During the nine months ended September 30, 2013, net cash of
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$2,537,500 was provided from issuance of convertible debentures.

Off Balance Sheet Arrangements

None

Liquidity and Capital Resources

The Company has not yet generated any significant revenues, and has incurred net losses since inception. As of
September 30, 2013, the Company had cash and cash equivalents of $720,085 and working capital of $591,393.
During the nine months ended September 30, 2013, the Company used net cash in operating activities of
approximately $1,869,940. The Company believes that its current cash on hand will be sufficient to fund its projected
operating requirements through December 2013. These conditions raise substantial doubt about the Company s ability
to continue as a going concern.
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The Company's primary source of operating funds since inception has been cash proceeds from the issuance of
common shares and preferred shares to its initial investors, proceeds from the issuance of convertible secured
debentures, the sale of common stock and debentures in private placements and the issuance of common stock as
payment of fees for services from third parties. The Company intends to raise additional capital through private debt
and equity investors, but there can be no assurance that these funds will be available on terms acceptable to the
Company, or will be sufficient to enable the Company to fully complete its development activities or sustain
operations. If the Company is unable to raise sufficient additional funds, it will have to develop and implement a plan
to further extend payables, reduce overhead, or scale back its current business plan until sufficient additional capital is
raised to support further operations. There can be no assurance that such a plan will be successful.

Accordingly, the accompanying condensed consolidated financial statements have been prepared in conformity with
accounting principles generally accepted in the United States of America, which contemplate continuation of the
Company as a going concern and the realization of assets and satisfaction of liabilities in the normal course of
business. The carrying amounts of assets and liabilities presented in the financial statements do not necessarily purport
to represent realizable or settlement values. The condensed consolidated financial statements do not include any
adjustment that might result from the outcome of this uncertainty.

On April 29, 2013, we entered into a series of agreements with the holder of our 8% Senior Secured Convertible
Debentures (the 8% Debentures ). The Debentures were due on November 30, 2012. As of April 29, 2013, the
aggregate amount outstanding under the Debentures, including all accrued and unpaid interest and fees, was $600,000.
Pursuant to Amendment No. 1 to the 8% Debentures, the conversion price of the Debentures was amended such that
the aggregate amount outstanding under the Debentures was convertible into an aggregate of 20,000,000 shares of our
common stock. The issuance of the shares of common stock underlying our 8% Debentures did not result in any
dilution to our existing stockholders as our Founder and Chief Technology Officer, Andrew Levi, committed
20,000,000 shares of common stock currently held by him in connection with this transaction. The holder of our 8%
Debentures also agreed to immediately terminate the Security Agreement dated April 19, 2012 by and between us, our
subsidiaries and the holder, the Intellectual Property Security Agreement dated April 19, 2012 by and between us, our
subsidiaries and the holder, and the Subsidiary Guarantee executed by us, our subsidiary, Blue Calypso, LLC, and all
of the security interests created thereby. The maturity dates of the 8% Debentures were extended to June 30, 2013. As
of the date of this report, the holder of the 8% Debentures has converted the full principal amount of the 8%
Debentures into an aggregate of 20,000,000 shares of our common stock. Of the shares held in the Andrew Levi stock
escrow, 2,231,221 remain in the escrow at the balance sheet date.

In connection with the Amendment to 8% Debentures, we also agreed to amend the terms of certain warrants currently
held by the holder of the 8% Debentures. We also agreed to extend the maturity date of the warrants originally issued
to the holder of the 8% Debentures in September 2011 to April 30, 2018 and to extend the anti-dilution protection of
such warrants for the life of the warrants. We also agreed to extend the maturity date of the warrants originally issued
to the holder of the 8% Debentures in April 2012 to April 30, 2018 and to extend the anti-dilution protection of such
warrants for the life of the warrants.

57



Edgar Filing: BLUE CALYPSO, INC. - Form 424B3

On May 6, 2013, we entered into a Securities Purchase Agreement with an accredited investor pursuant to which we
issued and sold a 10% Convertible Debenture in the principal amount of $2,400,000 (the May 2013 Debenture ) and
1,200,000 shares of common stock in consideration of gross proceeds to the Company of $2,400,000. The May 2013
Debenture bears interest at a rate of 10% per annum, is due two years from the issuance date and is convertible into
shares of tour common stock at a conversion price of $0.25 per share.

On September 13, 2013, the Company modified certain terms of the May 2013 Debenture in order to induce the
Holder to convert the May 2013 Debenture into shares of the Company s common stock as well as to eliminate certain
restrictive covenants in the May 2013 Debenture. In exchange, the Company will provide for a temporary reduction in
the conversion price of the May 2013 Debenture to $0.13 per share through December 31, 2013, after which the
conversion price will revert back to the original conversion price of $0.25 per share.

On September 13, 2013, in connection with an amendment to the May 2013 Debenture, the Company modified the
terms of 11,045,655 warrants as described above, 2,945,508 warrants issued on March 31, 2012 and 6,500,000
warrants issued on April 12, 2012, reducing the exercise prices from $0.10 per share to $0.05 per share; and
eliminating the embedded reset provisions.
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As a development stage company, we have been and continue to be dependent upon outside sources of cash to pay
operating expenses. We have had only nominal revenue and we expect operating losses to continue through the
foreseeable future. Until we develop a consistent source of revenue to achieve a profitable level of operations that
generates sufficient cash flow, we will need additional capital resources to fund growth and operations. We are
continuing our efforts to raise capital through equity and/or debt offerings. However, there can be no assurance that
we will be able to raise equity or debt capital on terms we consider reasonable and prudent, or at all. The availability
of capital to us may be subject to the volatility in the financial markets, our future financial condition and credit rating,
and whether sufficient assets are available to be used as debt collateral in connection with any future debt financing,
among other factors. Future financings through equity investments are likely to be dilutive to the existing
stockholders. Also, the terms of securities we issue in future capital transactions may be more favorable for our new
investors. Newly issued securities may include preferences, superior voting rights, and the issuance of warrants or
other derivative securities, which may have additional dilutive effects. Further, we may incur substantial costs in
pursuing future capital and/or financing, including investment banking fees, legal fees, accounting fees, securities law
compliance fees, printing and distribution expenses and other costs. We may also be required to recognize non-cash
expenses in connection with certain securities we may issue, such as convertible notes and warrants, which may
adversely impact our financial condition.

Comparison of Twelve Months Ended December 31, 2012 and 2011

Net Loss: For the twelve months ended December 31, 2012, we had a net loss of $5,075,659 compared to a net loss of
$12,119,633 for the twelve months ended December 31, 2011. The decrease was primarily due to a favorable change
in fair value of derivative liabilities in 2012 of $668,082 versus a loss of $10,342,150 in change in fair value of
derivative liabilities of $10,284,733 in the prior year. Another significant impact was related to deferred compensation
for stock options and restricted stock awards which totaled $3,228,957 in the current year. Finally, selling, general and
administrative expense increased by $439,223 to $1,977,885 as a result of increased investment in operations,
development and administration as we have ramped up our operations efforts.

Revenue. Revenue for the twelve months ended December 31, 2012 increased to $74,584, as compared to $51,590 for
the same period in 2011. We are a development stage company and have modest revenue to date.

Cost of Revenue. Cost of revenue is primarily comprised of payments to endorsers for promoting advertiser content.
Our cost of revenue was $155,022 for the twelve months ended December 31, 2012, as compared to $111,511 for the
same period in 2011. The increase was due to promotions and payments to our endorser base.

Sales and Marketing. For the twelve months ended December 31, 2012, sales and marketing expenses decreased by
$310,791 to $420,692 during the same period in 2011. The decrease was due primarily to decreased staffing and
advertising expenses.
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General and Administrative. For the twelve months ended December 31, 2012, general and administrative expenses
were $4,786,152, as compared to $862,455 for the twelve months ended December 31, 2011. The increase was
primarily due to deferred compensation expenses of $2,205,727 related to stock options and $1,017,786 accretion of
compensation for restricted stock granted in 2012. Also contributing to the increase was the hiring of a new Chief
Executive Officer as well as legal and professional expenses related to meeting the compliance requirements of a
publicly owned company as well as costs associated with continued fund raising efforts. We also had increase public
relations expenses in the year ended December 31, 2012 as we sought to increase awareness of the Company in the
financial community as well as our prospective customer base.

Depreciation and Amortization. Depreciation and amortization expenses, which relate primarily to the amortization of
capitalized software development, increased from $123,624 for the twelve months ended December 31, 2011 to $
797,454 for the twelve months ended December 31, 2012. This increase resulted from our ongoing software
development initiative and implementation of improvements and new services related to our network, amortization of
notes payable discount of $416,528 and amortization of beneficial conversion features associated with notes payable
of $156,491.

Interest Expense. Interest expense was $659,005 for the twelve months ended December 31, 2012 as compared to
$57,417 for the twelve months ended December 31, 2011. Interest expense was incurred related to the Company s
long-term debt obligations at various interest rates ranging from 8% to 10%. Also, there was interest related to the
amortization of a note payable for $573,019 in 2012.
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Cash Flows

Comparison of Twelve Months Ended December 31, 2012 and 2011

Cash used in operating activities during the twelve months ended December 31, 2012 was $2,225,631, as compared to
$1,526,847 for the twelve months ended December 31, 2011. The change was due to an increase in net loss (net of
deferred compensation of $2,205,727 and depreciation and amortization of $673,830) of $400,491.

Cash used in investing activities during the twelve months ended December 31, 2012 was $331,689, as compared to
$509,634 for the twelve months ended December 31, 2011. The decrease in cash used in investing activities resulted
primarily from a decrease in cash paid for software development expenses. We expect that cash used in investing
activities to remain at the current level for the foreseeable future as we continue to expand our website service
offerings.

During the twelve months ended December 31, 2012, cash provided by financing was $2,404,725, as compared to
$2,294,364 for the same period in 2011. The Company continues to secure investment monies from multiple sources
to meet its cash requirements during the continued development stage of the business.

Going Concern Consideration

Our independent registered public accounting firm, in their report accompanying our financial statements for the year
ended December 31, 2012, expressed substantial doubt about our ability to continue as a going concern due to our
recurring losses from operations, negative cash flows from operating activities and our accumulated deficit. Our
ability to continue as a going concern is dependent upon our ability to obtain additional equity or debt financing, attain
further operating efficiencies, reduce expenditures, dispose of selective assets, and ultimately, generate additional
revenue. The going concern opinion may also limit our ability to access certain types of financing, prevent us from
obtaining financing on acceptable terms, and limit our ability to obtain new business due to potential customers
concern about our ability to deliver products or services. We must raise capital to implement our project and stay in
business.

Off-Balance Sheet Arrangements
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We do not maintain any off-balance sheet arrangements, transactions, obligations or other relationships with
unconsolidated entities that would be expected to have a material current or future effect upon our financial condition
or results of operations.

BUSINESS

We develop digital innovation products and services for the social media marketplace leveraging our intellectual
property portfolio. We are engaged in the digital word-of-mouth marketing, advertising and gamification industries,
providing our technology products and technology Services. We have developed a patented technology platform that
enables brands to leverage customer and employee relationships to increase brand loyalty and drive revenue. Our
intellectual property portfolio consists of five patents and five pending patent applications that cover methods and
systems for communicating advertisements and electronic offers between mobile and desktop communication devices.
All of the patents and patent applications that cover the core of our business, i.e., a basic method and system for
peer-to-peer advertising between mobile communication devices, have been developed internally by our Founder and
Chief Technology Officer, Andrew Levi, and our Director of Innovation, Bradley Bauer, and assigned to our wholly
owned subsidiary, Blue Calypso, LLC. In September 2013, we acquired proprietary mobile gamification technology
from the developer of such technology and subsequently applied for a new patent based upon the enhancement and
integration of this technology into our platform.
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Our proprietary technology platform enables businesses to leverage word of mouth marketing through the delivery of
advertising campaigns, content and promotions across multiple social media channels using multiple device types.
Our technology facilitates the connection of brands to consumers and matches them using attributes such as
geo-location or demographic profile. Brand advocates are encouraged to customize and share brand content across the
most popular social media channels. Our platform then tracks performance, monitors engagement and deploys robust
analytics that deliver acute insight regarding the return on investment of our client s promotions. Our technology is
designed to help clients spread their marketing messages, acquire new customers, increase awareness and drive
product sales. For example, campaigns facilitated through our platform can encourage consumers to learn more about
our client s products, watch promotional videos about particular products or click to buy products. Our platform can
also assist in increasing likes on Facebook, followers on Twitter and encourage consumers to join our client s email
lists. All of this is accomplished by encouraging advocates of a company to interact, personalize and share messages
to their friends via social media channels such as Facebook, Twitter, LinkedIn, Google+. Our clients are able to thank
advocates for sharing, including offering incentives, coupons and other perks to advocates who share the message.
Our technology platform creates multiple opportunities for companies to interact with their most vocal brand
advocates and reward them for their loyalty.

Over the last five years, the world has seen social media, mobile technologies and digital advertising evolve

dramatically and actually converge. Through this technological evolution, a sociological shift has occurred in how
influential digital media can be when promoted within one s social circles, friend-to-friend. We believe that people will
actively endorse products with which they have a strong emotional connection or brand loyalty. When they do, these
endorsements reach groups of like-minded individuals, as people generally associate with others of like mind.
Applications such as Facebook, Twitter, Google+ and various blogs incorporate and build on this common idea. Our
platform goes a step further, leveraging mobile and social technologies and rewarding the advocates for their loyalty

and performance. We believe that we have created a platform that solves advertisers desire for targeted and personal
messaging as well as mobile subscribers desire for content relevance in advertising.

Today large companies are becoming their own social media networks, disseminating content to their millions of
advocates through email addresses, Facebook fans, Twitter followers, etc. These social media channels and mobile
delivery capabilities have created a significant opportunity for companies to leverage their marketing assets by having
their Fans tell their friends about a company or product thus reducing their media expenses and increasing their return
on investment.

Through mobile and social media, everyone has their own unique and significant audience. According to Facebook,

the average user has 130 friends; Twitter states the average user has 300 followers; and on average an individual has

25 unique frequent contacts they communicate with weekly via text messages or mobile calls. Active participation in
LinkedIn, Google+, Tumblr and/or a personal blog can further extend one s direct social reach significantly. With our
platform, advertiser content is not bound by any single app, social media community, website, carrier or device. Once

the message is shared by an advocate, it can be accessed via texts, Twitter tweets or LinkedIn or Facebook posts. Asa
result, our individual advocates have the capability to immediately reach hundreds or even thousands of people

through their direct personal and digital social relationships.
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We help companies who market to consumers by cultivating, activating, and monetizing their social media presence.
Our technology facilitates content delivery across multiple digital and social channels and then tracks performance,
monitors engagement, and uses robust analytics to help client companies improve their marketing returns.

Brand content, such as promotions and offers, are presented by client companies to their fans, employees, and
customers. Should these advocates choose to, they can forward these promotions and offers through mobile and social
media channels with a personal message. Our technology tracks, monitors, and aggregates analytics for our clients to
help them improve their returns on marketing investments.

Our technology allows us to help clients spread their marketing message, and can help them reach new prospective
customers. This can be done by encouraging customers to learn more about a new product, watch a promotional video,
increase likes on Facebook, increase followers on Twitter, join email lists, etc. This is done by encouraging advocates
of a company to interact and personalize messages to people that they think would like to hear about an offer.
Advocates of a company can add comments, a photo or video, and share it with their social networks. Brands will
often offer incentives or VIP perks to advocates who share particularly those that are identified as influencers,
curators or tastemakers.

By leveraging our proprietary technology and patents, we are constantly looking for opportunities to help companies
spread their message more effectively and efficiently using social media channels as a significant cost savings vs.
traditional media channels such as television, radio, and newspapers. We will continue to innovate, creating new
products and services to help companies leverage the significant cost reduction capabilities that our technology offers.

Our proprietary multi-display ad-rendering and delivery engine gives advertisers the ability to serve multiple creative
display ads within the same campaign, targeting such specific conditions as geo-location, day-of-week, time-of-day,
and even weather conditions. Our technology identifies the recipient s circumstance upon campaign view and delivers
the right message. We believe that our ability to implement targeted advertisements, including point-of-sale,
geo-location specific offers, and metered mobile coupon redemptions, extends the capability of our platform beyond
current digital or mobile advertising.

As a by-product of campaign delivery and recipient interaction, we offer analytics and business intelligence
capabilities, which provide advertisers the ability to see how campaigns are delivered, where they are getting the most
traction, and which are seeing the most activity. The platform also allows advertisers to assess the response to their
messages in real-time and adjusts their campaigns based on performance. For example, advertisers can launch
multiple campaigns and monitor their analytics to see which content is getting a more viral response and igniting the
most conversation.
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OUR PRODUCTS AND SERVICES

We have developed four core products that form the basis of our technology platform: SOCIALECHO ,
EMGAGE , POPShare and DashTAGG .

SOCIALECHO allows brands to leverage their customers and social media fans to spread their brand content
through their social networks. SOCIALECHO allows brands to white label our technology and make branded content,
such as promotions and offers available to their fans, employees, and customers. Should these advocates choose to,
they can post these promotions and offers through social media channels with a personal message, a picture or video
customizing the brand promotion. Then with one click the advocate can send their personalized message to the most
popular social media channels like Facebook, Twitter and others. Our technology then tracks, monitors, and provides
analytics within and across these multiple social media channels. Valuable information on receptivity to brand content
and destination of shared content is delivered through our analytics. We generate revenue from this product through a
one-time enterprise license per use of the technology per campaign.

EMGAGE enables brands to mobilize their employees to spread their brand messages through their social networks.
EMGAGE leverages our base technology of launching promotions but instead of consumers, engages an overlooked
brand amplification resource within a company, the employee base. Much like SOCIALECHO, tracking, monitoring,
and analytics are performed on these promotions as they spread across multiple social media platforms provides
valuable data to the brand. We are targeting companies with large employee bases as the key channel of message
distribution. By offering employees incentives, employers can encourage their employees to let their friends know
about upcoming products and promotions or company programs that can increase sales as well as improve employee
morale. We generate revenue from this product through a one-time enterprise license per use of the technology per
campaign. The client is also responsible for a seat license for each participating employee.

POPShare launched in July 2013, allows companies to install our applet on their website and place POPShare on

any page that has a product featured or where shopping cart functionality exists. POPShare helps the website viewers
and buyers that like the products to easily share that branded content and customize it with a message, picture or

video. Rather than a simple one-way share that is in use by most shopping carts today, POPShare s individual
customization significantly validates the share and demonstrates the consumer s commitment to the product. POPShare
thanks the customer for sharing and offers the client the ability to serve up a coupon or highlight upcoming

promotions. As the content goes viral Blue Calypso provides the robust analytics to the brand on the shares as they
proliferate across the social media platforms. We generate revenue from this product based upon a monthly license to
use the applet on an ongoing basis.

DashTAGG is our Mobile Gamification Technology. It is a unique social and mobile game of tag andis
designed to increase in-store foot traffic and grow visitor-to-buyer conversion rates. We believe that gamification has
become an increasingly important in brand development. DashTAGG combines both physical and digital participation
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ensuring the maximum engagement with traditional brands. DashTAGG players take pictures of each other to earn
points and win prizes and awards. Games are sponsored by retailers or events that provide physical locations to
activate  TAGGs by scanning specific QR codes. Game sponsors may offer cool prizes, merchandise, trophies and
access to exclusive events like parties, shows and concerts.

Blue Calypso Labs , or BC Labs, was launched in October, 2013 to offer engineering development services
to clients. BC Lab s mission is to help clients develop unique software solutions that solve strategic business problems,
focus on integrating our sharing technologies as well as seek licensing revenue from our broad portfolio of intellectual

property.

We intend to continue to develop new technology and expand on our intellectual property portfolio and product
offerings to meet the needs of companies seeking to amplify their brand messages.
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MARKET OPPORTUNITY

We believe that the market opportunities for our existing products and technology are significant and
continuing to expand. Forrester Research estimates that in 2013, approximately $50 billion will be spent in the United
States on interactive marketing. This category is forecasted to grow at a 17% compounded annual growth rate. The
sub-segment of social media marketing is significant at $2.8 billion and is forecast to grow at an even faster rate at a
26% compounded annual growth rate. We believe social media marketing is experiencing rapid growth because
consumers are much more receptive to recommendations from their friends and family.

We believe that as advertisers adapt to the changing media and content distribution landscape, they will place an
increasing priority on the next frontier of mobile while leveraging social media communities and properties. We
believe that historical advertising media such as print, television and radios, and even Internet banner ads, are
beginning to shift to mobile platforms and generally explore alternatives to traditional advertising techniques. Mobile
platforms enable advertisers to put relevant messages out to a more highly targeted buyer community, while
encouraging branded and personal content syndication. In addition, mobile devices have become a ubiquitous
extension of many target buyers and a critical part of the lifestyle of most generations.

We believe that one of the most attractive characteristics of mobile consumers for advertisers is the opportunity for
more accurate content targeting. Typical parameters include carrier, device type and mobile channel, with the
possibility to add geo-location, behavioral, demographic and interest-based information (the latter two generally
require user opt in) infused with user actual purchase history.

We believe that peer-to-peer or friend-to-friend advertising (also known as digital word-of-mouth advertising) is the
most powerful and effective form of advertising. According to eMarketer, two-thirds of all economic activity in the
United States is influenced by shared opinions about a product, brand or service. GFK NOP reports that 92% of
consumers cite word-of-mouth as one of the best sources for ideas about new products. Additionally, Forrester
Research showed that over 60% of consumers trust product recommendations found in online sources like discussion
boards, and Google s research shows that 78% of consumers trust peer recommendations versus 14% of consumers
who trust recommendations from advertisers.

Mobile marketing has the ability to connect brands with users on an intimate one-to-one basis, providing customers
with relevant information that is important to them. While the sector is still in its infancy, we believe that brands,
operators, advertising executives, content publishers and technology enablers have high expectations regarding the
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potential of the mobile advertising market. We believe that our platform offers an effective tool for advertisers seeking
to enter or expand their advertising presence in the mobile market, target specific customers with selected messages,
and capitalize on the power of peer recommendation. We believe that any consumer product, retail or audience-based
entity, whether for-profit or non-profit, is a potential user of our platform.

32

69



Edgar Filing: BLUE CALYPSO, INC. - Form 424B3

COMPETITIVE STRENGTHS

Product advertising, awareness and branding through social media is an extremely competitive and
fragmented industry. Adequate protection of intellectual property, successful product development, adequate funding
and retention of experienced personnel are critical to our success. We believe that our position in the industry is
attributable to the following strengths:

. Prominent Intellectual Property Position. We believe that our patents provide us with broad and
comprehensive coverage for methods and systems for communicating advertisements and electronic offers between
communication devices, including mobile and desktop devices. Our policy is to seek to protect our proprietary
position by filing patent applications related to our proprietary technology and improvements that we believe are
important to the development of our business. We also target companies that we believe are infringing on our
intellectual property in order to maintain our competitive position.

. Extensive Knowledge and Experience in Product Advertising, Awareness and Branding. We believe that our
management and personnel have extensive knowledge and experience in product advertising, awareness and branding
which significant adds to our competitive position.

. Highly Customizable Platform. We have the ability to rapidly customize products to meet our client s needs.
We believe that our current patents provide us with broad and comprehensive coverage and we intend to continue to
expand upon our intellectual property portfolio as we innovate new products and services in response to new
opportunities in the market.

OUR STRATEGY

We intend to continue innovating and will attempt to maximize the economic benefits of our intellectual
property. We currently have two key areas of operation:

. development and delivery of digital word-of-mouth technology solutions; and

. maximization of the economic benefits of our intellectual property.
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We have developed a proprietary platform that enables brands to leverage customer and employee relationships to
increase brand loyalty and drive revenue. We believe that our strong intellectual property and our extensive
experience in product advertising, awareness and branding will enable is to continue to develop new products and
services.

We intend to expand our intellectual property portfolio through both internal development and acquisition. We intend
to monetize our intellectual property through licensing, strategic partnerships, and litigation.

Initially, we intend on focus the enforcement of our patents on three categories of infringers: deal of the day offerings,
check-in companies and social promotion companies.

Corporate History

We were incorporated as a Nevada corporation on March 2, 2007 under the name JJ&R Ventures, Inc. for the purpose
of developing and marketing an educational book series, consisting of books, presentations and flash cards focusing
on healthy nutrition for children. On or about July 2011, we were presented with a business opportunity by the
management of a privately held Texas company named Blue Calypso Holdings, Inc. that upon evaluation was
determined to be more desirable than our previous business plan. As a result, we suspended our efforts in relation to
our original business plan and entered into negotiations with Blue Calypso Holdings, Inc. to consummate a reverse
merger transaction.
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On September 1, 2011, in order to effectuate the reverse merger transaction, Blue Calypso Acquisition Corp., a
wholly-owned subsidiary of ours, merged with and into Blue Calypso Holdings, Inc., with Blue Calypso Holdings,
Inc. being the surviving corporation and becoming our wholly-owned subsidiary. In connection with this merger, we
discontinued all of our prior operations and assumed the business of Blue Calypso Holdings, Inc. as our sole line of
business. We refer to this merger transaction as the reverse merger.

Immediately following the closing of the reverse merger, we transferred all of our pre-merger assets and liabilities to
JJ&R Ventures Holdings, Inc., a wholly-owned subsidiary, and transferred all of the outstanding stock of JJ&R
Ventures Holdings, Inc. to Deborah Flores, our then majority stockholder and our former president, secretary,
treasurer and sole director, in exchange for the cancellation of 51,000,000 shares of our common stock then owned by
Ms. Flores.

On October 17,2011, we merged with and into Blue Calypso, Inc., a Delaware corporation and wholly-owned
subsidiary, for the sole purpose of changing our state of incorporation from Nevada to Delaware. We refer to this
merger transaction as the reincorporation merger.

Our principal executive offices are located at 19111 North Dallas Parkway Suite 200, Dallas Texas 75287. Our
telephone number is (972) 695-4776. Our website address is http://www.bluecalypso.com. Information on or accessed
through our website is not incorporated into this prospectus and is not a part of this prospectus. We are a digital
word-of-mouth technology and marketing company focused on helping brands leverage customer and employee
relationships to increase brand loyalty and drive revenue. Our patented technology complements client marketing
campaigns or promotions and helps brand advocates share campaign messages through their social communities. Our
technology solutions help brands engage with their existing customers and employees to drive referrals. This
engagement process drives advocacy, amplifies awareness and gives brands the power to shorten the path to purchase.

Marketing

We seek to work with mid to large size companies that spend much of their marketing budgets attracting new
customers or encouraging their current customers to engage with them and purchase more often. We market our
POPSHARE ,vSocialECHO , EMGAGE and DashTAGG products to them via current relationships that our team
members develop as well as through agencies that develop the marketing strategy for their clients. We provide the
agency with our white label technology and they introduce it to their clients. We also attend conferences and trade
shows to provide a vehicle for us to communicate the benefits of our technology to prospective clients. We have a
sophisticated direct marketing process that involves, data base development, management and prospect development.

Customers
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As a development stage company, we are in the early stages of developing a customer base. We enter into written
agreements with each of our customers, which typically include a one to six month timeframe. Customers fees are
based on the services we actually provide (e.g., geo-location, day-of-week, type of call to action requested, etc.)
Further, our test programs tend to be much smaller as we seek to prove the concept with a particular customer before
rolling out a full national campaign.

Advocates

An important strategic element of our business model is to ensure that each advocate is an authentic advocate of a
brand, allowing us to be the technology support for the brand that enhances the relationship between brand and
advocate. We aim to achieve this by providing them with access to innovative, timely and relevant content in addition
to exclusive offers provided by the brand. We are an engine that allows brands to provide content to their advocates,
and then leverage our technology to track, monitor, and provide analytics on the spread of that content. We also

provide analytics on engagement levels for brands to understand which advocate s re-shares are most interested in their
content, and thus who have the highest propensity to purchase their product.
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Technology to Capture Data

Our platform allows the collection of business intelligence and analytics resulting from data accumulated as content is
shared and consumed. Endorsers provide demographic data such as interests, age, income bracket, geographic region,
historical usage patterns and hobbies, which is available to advertisers in targeting their campaigns. We do not share
data, including any personally identifying information, at an individual endorser level. Our technology then allows the
advertiser to monitor the full cycle of an advertising campaign from the first subscriber to the final redemption or
intent to purchase. Given this data, we show each advertiser the return on investment (ROI) of each dollar spent on an
advertising campaign, which allows us to prove the effectiveness of the platform in near real time, allows advertisers
to test-market different campaigns and offers based on attributes such as income level, geography, store location, age
group or other compelling criteria taken in combination, and helps advertisers quickly improve their campaign
effectiveness.

Intellectual Property

We believe we have advantages over competitors in the mobile advertising industry due to the intellectual property we
possess and have on file with the United States Patent and Trademark Office. In February 2010, we received our first
United States Patent number 7,664,516. Subsequently we have received continuation-in-part (CIP) patents 8,155,679,
8,438,055, 8,452,646 and 8,457,670. With the payment of all maintenance fees, these patents will not expire until
December 14, 2026. We believe that the patents cover the core of our business, i.e., a basic method and system for
peer-to-peer advertising between mobile communication devices. We also have three additional CIP patent
applications pending which build on the functionality of our issued patent, one patent application which covers a
digital game of tag played on mobile devices through which participants can earn points and incentives from game
sponsors, and one patent application that covers cumulative incentives.

Below is a brief overview of our issued patents:

U.S. Patent No. 7,644,516

The 516 Patent discloses a method and system for communicating advertisements between mobile communication
devices. An advertising campaign and a set of incentives are arranged between and advertiser and an intermediary,
such as Blue Calypso. A subscriber is identified for the advertiser based on a profile of a subscriber. A subscriber,
once qualified for the advertising campaign, is presented with an opportunity to participate. In operation, when a
communication transmission is received from the participant, the advertisement is associated with the communication
transmission and sent to a destination.
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U.S. Patents 8,155,679 and 8,457,670 are continuations of the 516 Patent and include claims which disclose similar
subject matter.

U.S. Patent No. 8,438,055

The 055 Patent discloses a system and method for distribution of advertisements between communication devices.
The system and method provides for accounting and distribution of incentives related to distribution of the
advertisements. The system further provides for association of testimonials from advertising recipients related to the
advertisement and for distribution of the testimonials to communication devices. A bi-lateral selection between
subscribers and advertisers using the system is created whereby both advertisers and subscribers agree to participate in
the distribution of advertisements and testimonials.

U.S. Patent No. 8,452,646

The 646 Patent discloses a system and method for distribution of advertisements and electronic offers between
communication devices. The system and method provides for accounting and distribution of incentives related to
distribution of the advertisements and offers. A bi-lateral selection between subscribers and advertisers using the
system is created whereby both advertisers and subscribers agree to participate in the distribution of advertisements
and offers. The system further provides for a means of redeeming offers utilizing points of sale and analytics
associated to the redemption of electronic offers.
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We believe that all of the technology that delivers our platform to both advertisers and endorsers has been developed
and is fully owned by us with the exception of several web controls that are licensed by us pursuant to a royalty-free
license with unlimited distribution rights. The architecture of the platform was designed to support millions of
participants through server and application clustering and load-balancing. We believe the elegance of the data flow
makes for an extremely light-weight and highly scalable system that can easily be enhanced. By using a
standards-based SMS protocol coupled with tight integration to social communities such as Facebook, Twitter,
LinkedIn and blogs as the primary delivery mechanisms, and by serving the dynamic content via a standard mobile
web browser, we are capable of supporting most any receiving mobile device with Internet access. Platform
smartphone support is available for Apple iPhone and Google Android devices as well as through a standard desktop
web browser.

We own the six registered trademarks in the United States: BLUE CALYPSO, WHEN FRIENDS TALK, FRIENDS
LISTEN, CALYP, POWER TO THE PEOPLE, SOCIALLY YOURS, and ENDORSE SHARE EARN, In additic
we have pending trademark applications for the following: EMGAGE, POPSHARE, SOCIALECHO, DASHTAGG,
and DASHTAG.

We also believe that we have common law rights in these trademarks that arise from use of the marks in commerce.
The trademark registrations will continue in force as long as all renewals are timely paid and use of the marks
continues. Our common law trademark rights will continue as long as the marks are used in commerce.

Back Office Support

Until August 2012, Aztec Systems, Inc. provided administrative and technical support services to us, at which time we
brought all services provided by Aztec Systems to us in house. Aztec Systems was owned by our founder, Chief
Technology Officer and director, Andrew Levi, until its sale on June 15, 2012. Aztec Systems owns and manages an
SAS70-II certified data center that has delivered high-availability secure managed services and hosting to its
customers for over ten years, which continues to service our secure data hosting needs.

Employees

As of November 18, 2013, we had a total of 11 employees. We have no labor union contracts and believe relations
with our employees are satisfactory.

Competition
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We face formidable competition in every aspect of our business, particularly from other companies that seek to
connect social communities via mobile technologies and provide them with relevant advertising and brand content.
First and foremost, we consider ourselves a next generation brand loyalty and rewards platform, so we believe our
primary competitors are companies that embrace true brand loyalty, not just providers of discounted transactions.
Currently, we consider our primary competitors to be Zuberance, Extole, MyLikes, WeReward (IZEA), and BzzAgent
(recently acquired by Dunnhumby). Each of these companies is different in terms of size, market share and other
unique attributes of their offering where all but BzzAgent are early stage and, with the exception of IZEA, are
privately held so very little detailed information is available. We believe that this social mobile marketing and
advertising space is quite large with no first movers or any company with a notable share of the market. We believe
that our approach to the market, value proposition to both the advertiser and Endorser communities, use of compelling
rewards and incentives, and our strong intellectual property are clear differentiators in a nascent yet quickly evolving
industry for social mobile word-of-mouth advertising and marketing.

We also face competition from other mobile and Internet advertising providers, including companies that are not yet
known to us. We may compete with companies that sell products and services online, because these companies, like
us, are trying to attract users to their websites to search for information about products and services. In addition to
Internet companies, we face competition for advertising dollars from companies that offer traditional media
advertising

We believe that we compete favorably on the factors described above. However, product advertising, marketing,
awareness and branding through social media sites are an extremely competitive space. As we expand our product
offering to include private branded products, employee engagement products, instant access products, as well as other
technology plays, we will continue to face new competitors. Further, as the technology marketplace is always
expanding, new competitors continuously innovate, and can become a competitor in the future.
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Government Regulation

Aspects of the digital marketing and advertising industry and how our business operates are highly regulated. We are
subject to a number of domestic and, to the extent our operations are conducted outside the U.S., foreign laws and
regulations that affect companies conducting business on the Internet and through other electronic means, many of
which are still evolving and could be interpreted in ways that could harm our business. In particular, we are subject to
rules of the FTC, the FCC and potentially other federal agencies and state laws related to our advertising content and
methods, the CAN-SPAM Act, which establishes certain requirements for commercial electronic mail messages and
specifies penalties for the transmission of commercial electronic mail messages that follow a recipient s opt-out request
or are intended to deceive the recipient as to source or content, federal and state regulations covering the treatment of
member data that we collect from endorsers.

U.S. and foreign regulations and laws potentially affecting our business are evolving frequently. We are, and will
continue to update and improve our regulatory compliance features and functionality, and we will need to continue to
identify and determine how to effectively comply with all the regulations to which we are subject now or in the future.
If we are unable to identify all regulations to which our business is subject and implement effective means of
compliance, we could be subject to enforcement actions, lawsuits and penalties, including but not limited to fines and
other monetary liability or injunction that could prevent us from operating our business or certain aspects of our
business. In addition, compliance with the regulations to which we are subject now or in the future may require
changes to our products or services restrict or impose additional costs upon the conduct of our business or cause users
to abandon material aspects of our services. Any such action could have a material adverse effect on our business,
results of operations and financial condition.

The FTC adopted Guides Concerning the Use of Endorsements and Testimonials in Advertising ( Guides ) on October
5, 2009. The Guides recommend that advertisers and publishers clearly disclose in third-party endorsements made
online, such as in social media, if compensation was received in exchange for said endorsements. Because our
business connects endorsers and advertisers, relies on endorsers sharing their brand endorsements within their digital
social circles, and both we and endorsers may earn cash and other incentives, any failure on our part to comply with
the Guides may be damaging to our business. We are currently taking several steps to ensure that our endorsers
indicate in social media posts that compensation is being provided to the endorsers, including by listing the phrase

paid or ad or other appropriate language in advertisements that our endorsers circulate on social media. We also advise
endorsers of the need to comply with the Guides, and we can terminate accounts with endorsers for noncompliance.
Nonetheless, the FTC could potentially identify a violation of the Guides, which could subject us to a financial penalty
or loss of endorsers or advertisers.

In the area of information security and data protection, many states have passed laws requiring notification to users
when there is a security breach for personal data, such as the 2002 amendment to California s Information Practices
Act, or requiring the adoption of minimum information security standards that are often vaguely defined and difficult
to practically implement. The costs of compliance with these laws may increase in the future as a result of changes in
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interpretation. Furthermore, any failure on our part to comply with these laws may subject us to significant liabilities.

We are also subject to federal, state, and foreign laws regarding privacy and protection of member data. Any failure by
us to comply with these privacy-related laws and regulations could result in proceedings against us by governmental
authorities or others, which could harm our business. In addition, the interpretation of data protection laws, and their
application to the Internet is unclear and in a state of flux. There is a risk that these laws may be interpreted and
applied in conflicting ways from state to state, country to country, or region to region, and in a manner that is not
consistent with our current data protection practices. Complying with these varying international requirements could
cause us to incur additional costs and change our business practices. Further, any failure by us to adequately protect
our members privacy and data could result in a loss of member confidence in our services and ultimately in a loss of
members and customers, which could adversely affect our business.

We post on our website our privacy policy and user agreement, which describe our practices concerning the use,
transmission and disclosure of member data. Any failure by us to comply with our privacy policy and user agreement
could result in proceedings against us by members, customers, governmental authorities or others, which could harm
our business.

Many states have passed laws requiring notification to subscribers when there is a security breach of personal data.
There are also a number of legislative proposals pending before the United States Congress, various state legislative
bodies and foreign governments concerning data protection. In addition, data protection laws in Europe and other
jurisdictions outside the United States may be more restrictive, and the interpretation and application of these laws are
still uncertain and in flux. It is possible that these laws may be interpreted and applied in a manner that is inconsistent
with our data practices. If so, in addition to the possibility of fines, this could result in an order requiring that we
change our data practices, which could have an adverse effect on our business. Furthermore, the Digital Millennium
Copyright Act has provisions that limit, but do not necessarily eliminate, our liability for linking to third-party
websites that include materials that infringe copyrights or other rights, so long as we comply with the statutory
requirements of this Act. Complying with these various laws could cause us to incur substantial costs or require us to
change our business practices in a manner adverse to our business.
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Our endorsers communicate across email, mobile, social and/or web-based channels. These communications are
governed by a variety of U.S. federal, state, and foreign laws and regulations. With respect to email campaigns, for
example, in the United States, the Controlling the Assault of Non-Solicited Pornography and Marketing Act of 2003,
or the CAN-SPAM Act, establishes certain requirements for the distribution of commercial email messages for the
primary purpose of advertising or promoting a commercial product, service, or Internet website and provides for
penalties for transmission of commercial email messages that are intended to deceive the recipient as to source or
content or that do not give opt-out control to the recipient. The U.S. Federal Trade Commission, a federal consumer
protection agency, is primarily responsible for enforcing the CAN-SPAM Act, and the U.S. Department of Justice,
other federal agencies, state attorneys general, and Internet service providers also have authority to enforce certain of
its provisions.

The CAN-SPAM Act s main provisions include:

§ prohibiting false or misleading email header information;
§ prohibiting the use of deceptive subject lines;

§ ensuring that recipients may, for at least 30 days after an email is sent, opt out of receiving future commercial email
messages from the sender, with the opt-out effective within 10 days of the request;

§ requiring that commercial email be identified as a solicitation or advertisement unless the recipient affirmatively
assented to receiving the message; and

§ requiring that the sender include a valid postal address in the email message.

The CAN-SPAM Act preempts most state restrictions specific to email marketing. However, some states have passed
laws regulating commercial email practices that are significantly more punitive and difficult to comply with than the
CAN-SPAM Act, particularly Utah and Michigan, which have enacted do-not-email registries listing minors who do
not wish to receive unsolicited commercial email that markets certain covered content, such as adult content or
content regarding harmful products. Some portions of these state laws may not be preempted by the CAN-SPAM Act.

Violations of the CAN-SPAM Act s provisions can result in criminal and civil penalties, including statutory penalties
that can be based in part upon the number of emails sent, with enhanced penalties for commercial email senders who
harvest email addresses, use dictionary attack patterns to generate email addresses, and/or relay emails through a
network without permission.

With respect to text message campaigns, for example, the CAN-SPAM Act and regulations implemented by the U.S.
Federal Communications Commission pursuant to the CAN-SPAM Act, and the Telephone Consumer Protection Act,
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also known as the Federal Do-Not-Call law, among other requirements, prohibit companies from sending specified
types of commercial text messages unless the recipient has given his or her prior express consent.

We, our endorsers and our advertisers may all be subject to various provisions of the CAN-SPAM Act. If we are
found to be subject to the CAN-SPAM Act, we may be required to change one or more aspects of the way we operate
our business.

If we were found to be in violation of the CAN-SPAM Act, other federal laws, applicable state laws not preempted by
the CAN-SPAM Act, or foreign laws regulating the distribution of commercial email, whether as a result of violations
by our endorsers or any determination that we are directly subject to and in violation of these requirements, we could
be required to pay penalties, which would adversely affect our financial performance and significantly harm our
reputation and our business.

In addition, because our services are accessible worldwide, certain foreign jurisdictions may claim that we are
required to comply with their laws, including in jurisdictions where we have no local entity, employees, or
infrastructure.

Properties

We owned no properties and had no property leases at December 31, 2012. We currently have one sub-lease for office
space at our current location.

38

81



Edgar Filing: BLUE CALYPSO, INC. - Form 424B3

Legal Proceedings

We initiated litigation in the United States District Court, Eastern District of Texas, against Groupon, Inc., Living
Social, Inc., YELP, Inc., IZEA, Inc., MyLikes Inc., and Foursquare Labs, Inc. for patent infringement of two of our
patents (U.S. Patent Nos. 7,664,516 and 8,155,679), which cover peer-to-peer advertising. We subsequently amended
our complaints to add claims of infringement on our three other patents (U.S. Patent Nos. 8,438,055, 8,452,646, and
8,457,670). A summary of each of the cases is set forth below. With the payment of all maintenance fees, all of our
patents will expire on December 14, 2026.

On July 31, 2012, we filed a patent infringement complaint against Groupon, Inc. (Case No. 6:12-cv-00486) alleging
infringement of two of our patents, 7,664,516 and 8,155,679, focused on our peer-to-peer marketing technology. The
complaint was filed in the U.S. District Court in the Eastern District of Texas, Tyler Division. On April 26, 2013, the
Court issued a Scheduling and Discovery Order setting the Markman hearing for November 7, 2013 and trial for July
9,2014. On June 13, 2013, we moved to amend our complaint and add claims for infringement by Groupon of three
additional patents, U.S. Patent No. 8,438,055, U.S. Patent No. 8,452,646 and U.S. Patent No. 8,457,670. On July 19,
2013, the Court granted our motion. In addition, the Court extended the Markman hearing date to February 5, 2014
and the trial scheduling date to October 6, 2014 as a result of the three additional patents being added to the case. The
case is presently in the early stages of discovery.

On August 24, 2012, we filed a patent infringement complaint against Living Social, Inc. (Case No. 2:12-cv-00518)
alleging infringement of two of our patents, U.S. Patent No. 7,664,516 and U.S. Patent No. 8,155,679. The complaint
was filed in the U.S. District Court in the Eastern District of Texas, Marshall Division. In January 2013, the Court
issued a Docket Control Order setting the Markman hearing date for August 1, 2013 and trial for April 7, 2014. On
June 14, 2013, we amended our complaint and added claims for infringement by LivingSocial of three additional
patents, U.S. Patent No. 8,438,055, U.S. Patent No. 8,452,646 and U.S. Patent No. 8,457,670. Living Social had until
August 19, 2013 to file an amended answer, affirmative defenses and any counterclaims related to the amended
complaint. We provided our preliminary infringement contentions for U.S. Patent Nos. 7,664,516 and 8,155,679 on
June 25, 2013. The parties are to file proposals for a case schedule on or before August 29, 2013. As a result of the
addition of the additional patents to the case, the Markman hearing was extended until February 11, 2014 as to all
patents. A pretrial conference is set for September 25, 2014 with jury selection to follow on October 6, 2014. On
August 16, 2013, we dismissed our patent infringement action against Living Social pursuant to the terms of an
otherwise confidential settlement and license agreement.

On October 17, 2012, we filed patent infringement complaints against YELP, Inc. (Case No. 6:12-cv-00788) and
IZEA, Inc. (Case No. 6:12-cv-00786). The suits allege infringement of two of our patents, 7,664,516 and 8,155,679.
The complaints were filed in the U.S. District Court in the Eastern District of Texas, Tyler Division. On April 26,
2013, the Court issued a Scheduling and Discovery Order setting the Markman hearing for November 7, 2013 and
trial for July 9, 2014. On June 13, 2013, we moved to amend our complaint and add claims for infringement by Yelp
and IZEA of three additional patents, U.S. Patent No. 8,438,055, U.S. Patent No. 8,452,646 and U.S. Patent No.
8,457,670. On July 19, 2013, the Court granted our motion. In addition, the Court extended the Markman hearing
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date to February 5, 2014 and the trial scheduling date to October 6, 2014 due to the addition of the three new patents
to the case. The cases are presently in the early stages of discovery.

On October 31, 2012, we filed patent infringement complaints against MyLikes (Case No. 6:12-cv-00838) and
Foursquare (Case No. 6:12-cv-00837). The suits allege infringement of two of our patents, 7,664,516 and 8,155,679.
The complaints were filed in the U.S. District Court in the Eastern District of Texas, Tyler Division. On April 26,
2013, the Court issued a Scheduling and Discovery Order setting the Markman hearing for November 7, 2013 and
trial for July 9, 2014. On June 13, 2013, we moved to amend our complaint and add claims for infringement by
MyLikes and Foursquare of three additional patents, U.S. Patent No. 8,438,055, U.S. Patent No. 8,452,646 and U.S.
Patent No. 8,457,670. On July 19, 2013, the Court granted our motion. In addition, the Court extended the Markman
hearing date to February 5, 2014 and the trial scheduling date to October 6, 2014 due to the addition of the three new
patents to the case. In an ancillary action, Foursquare filed a declaratory judgment action against us in the Southern
District of New York that alleged that U.S. Patent No. 8,438,055, U.S. Patent No. 8,452,646 and U.S. Patent No.
8,457,670 were not infringed and were invalid. That case was transferred to the Eastern District of Texas on August 2,
2013. On July 23, 2013, we entered into a settlement agreement and license agreement with MyLikes to resolve the
case. MyLikes agreed to pay us the equivalent of a 3.5% royalty for the use of our patents. The case against MyLikes
was subsequently dismissed on July 31, 2013. The case against Foursquare is presently in the early stages of
discovery.

The court dockets for each case, including the parties briefs are publicly available on the Public Access to
Court Electronic Records website, or PACER, www.pacer.gov, which is operated by the Administrative Office of the
U.S. Courts.

Other than as noted above, the Company is not a party to any pending legal proceeding nor is its property the subject
of any pending legal proceeding that is not in the ordinary course of business or otherwise material to the financial
condition of its business. Further, to the knowledge of management, no director or executive officer is party to any
action in which any has an interest adverse to us.
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EXECUTIVE OFFICERS AND DIRECTORS

Set forth below is certain information regarding our current executive officers and directors. Each of the directors
listed below was appointed to our board of directors to serve until our next annual meeting of stockholders or until his
successor is elected and qualified. All directors hold office for one-year terms until the election and qualification of
their successors.

Director/Officer
Name Age Position with the Company Since
Chairman of the Board and Chief
William Ogle 45 Executive Officer, Director 2012
Andrew Levi 47 Chief Technology Officer, Director 2011
Ian Wolfman 39 Director 2012
Charles Thomas 54 Director 2012
Andrew Malloy 55 Director 2013
David Polster 60 Chief Financial Officer 2012

Biographical Information

William Ogle, Chairman of the Board and Chief Executive Officer, Director

Mr. Ogle was appointed as our Chairman and Chief Executive Officer in June 2012. Prior to joining the Company,
Mr. Ogle previously served as chief marketing officer at Motorola Mobility, an S&P 500 company that was acquired
by Google in May 2012. Mr. Ogle joined Motorola Mobility in 2009. Prior to that, he served as chief marketing
officer for Samsung Telecommunications America. Earlier in his career, he was chief marketing officer at Pizza Hut
and held brand management positions at Proctor & Gamble and Sara Lee Corp. He received his Bachelor of Business
Administration degree from the University of Cincinnati. Mr. Ogle serves on the board of directors of the United
States Ad Council and the Arts Community Alliance Board and the board of advisors of the CMO Council. His
achievements, experience and knowledge led the board to believe that he is qualified to serve on the board of
directors.

Andrew Levi, Chief Technology Olfficer, Director.
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Mr. Levi founded Blue Calypso Holdings, Inc. in September 2009. In June 2012, he was appointed as our Chief
Technology officer. He previously served as our Chairman and Chief Executive Officer. From November 1991 until
June 2012, Mr. Levi served as the founder, president and chief executive officer of Aztec Systems, Inc., a
Dallas-based provider of mid-market ERP, managed services and related technology solutions. Mr. Levi has been
named to SmartPartner Magazine s list of 50 Smartest People in the technology industry and to D Magazine s Top
Entrepreneurs under 40. Mr. Levi has been involved in numerous business and association ventures in the technology
industry such as Boardroom Software, Inc., Critical Devices, Inc., Aztec Business Solutions, L.L.P., REES

Associates, the board of the International Association of Microsoft Certified Partners (IAMCP) and the Information
Technology Solution Provider Alliance (ITSPA). Mr. Levi holds a Bachelor of Science degree in finance from Florida
State University in addition to numerous technical certifications and ten United States patents. His achievements,
experience and knowledge led the board to believe that he is qualified to serve on the board of directors.

40

85



Edgar Filing: BLUE CALYPSO, INC. - Form 424B3

David Polster, Chief Financial Officer.

Mr. Polster was appointed as our Chief Financial Officer in March 2012. Prior to joining the Company, Mr. Polster
served as vice president and controller of ASAP Software from April 1992 until its acquisition by Dell in November
2007. Mr. Polster also previously served as the director of financial analysis of Dell s software and peripherals
business. Earlier in his career, Mr. Polster held the positions of treasurer of Katalco Corporation and controller of
Berlin Packaging, Inc. He received his Bachelor of Arts from the University of Colorado and his Masters in Business
Administration from Northwestern University s Kellogg School of Management. He is a CPA and CMA and is a
member of the Beta Gamma Sigma Honorary Business Society.

lan Wolfman, Director

Mr. Wolfman was appointed to our board in June 2012. Mr. Wolfman has served as chief marketing officer of
MEplusYOU, a strategic and creative agency based in Dallas, Texas since August 1998. As chief marketing officer of
MeplusYOU, he leads the marketing, public relations and business development functions. Mr. Wolfman received an
MBA from the Cox School of Business at Southern Methodist University and a Bachelor of Science in corporate
communications from the University of Texas. His achievements, experience and knowledge led the board to believe
that he is qualified to serve on the board of directors.

Charles Thomas, Director

Mr. Thomas was appointed to our board in June 2012. He is the senior vice president of sales for Centro, a media
logistics company based in Chicago, Illinois. At Centro, Mr. Thomas leads the company s sales efforts and oversees
the strategic direction of the sales force. Mr. Thomas was associated with Time Inc. from 1996 through 1998. Mr.
Thomas became the company s first online ad sales person and was promoted to advertising sales director and VP of
online sales and marketing. During his tenure at Time Inc., he also contributed to the industry as a founding member
of the Internet Advertising Bureau (IAB). Mr. Thomas then joined Broadcast.com as the VP of advertising sales,
which was later purchased by Yahoo. He remained Yahoo s central region sales VP until 2007 and was later promoted
to the VP of display sales strategy. When Mr. Thomas left Yahoo, he founded Step Ahead Strategies (SAS), a sales
and marketing consulting firm. Mr. Thomas graduated from Ohio Wesleyan University in 1980. His achievements,
experience and knowledge led the board to believe that he is qualified to serve on the board of directors.

Andrew Malloy, Director
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Mr. Malloy is a Managing Director of Monument Capital Group LLC, a Washington DC based private investment
firm, where he serves as the head of their Denver, Colorado office. He has 30 years of experience in alternative
investments, family office and wealth management industries. Prior to joining Monument Capital Group, Mr. Malloy
served as a Managing Director of Massey Quick & Co., a multi-family investment office, from March 2011 through
December 201 1. Prior to joining Massey Quick, he served as a Managing Principal of Shepherd Kaplan LLC, an
investment advisory firm based in Boston, Massachusetts from February 2009 through July 2010. Previous to
Shepherd Kaplan, Mr. Malloy was an initial investor in, and the Director of Business Strategy and Development for
WisdomTree Asset Management, Inc. from June 2006 through October 2008. Mr. Malloy also previously served as a
Senior Managing Director and the Chief Investment Officer of TAG Associates, Ltd., as a Senior Vice President at
Oppenheimer & Co. He also served in the corporate and executive services group of Bear, Stearns & Co. Mr. Malloy
is also an Associate General Partner of his family s real estate holding company. He attended Villanova University and
the Harvard Business School Executive MBA program. His achievements, experience and knowledge led the board to
believe that he is qualified to serve on the board of directors.

Independent Directors

Our board of directors has determined that each of Messrs. lan Wolfman, Charles Thomas and Andrew Malloy is
independent within the meaning of applicable listing rules of the Nasdaq Stock Market and the rules and regulations
promulgated by the Securities and Exchange Commission.
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Committees of the Board of Directors

Audit Committee. We established an audit committee of the board of directors on October 25, 2011. The audit
committee consists of Messrs. Wolfman, Thomas and Malloy, each of whom our board has determined to be
financially literate and qualify as an independent director under Section 5605(a)(2) of the rules of the Nasdaq Stock
Market. In addition, Mr. Malloy qualifies as a financial expert, as defined in Item 407(d)(5)(ii) of Regulation S-K. The
function of the audit committee is to oversee our accounting and financial reporting and the audits of our financial
statements. The audit committee assists the board in monitoring the integrity of the financial statements, the
qualifications, independence and appointment of the independent registered public accounting firm, the performance
of our internal audit function and independent auditors, our systems of internal control and our compliance with legal
and regulatory requirements. Copies of our audit committee charter can be obtained free of charge from our web site,
www.bluecalypso.com.

Compensation Committee. We established a compensation committee of the board of directors October 25, 2011. The
compensation committee consists of Messrs. Wolfman, Thomas and Malloy, each of whom our board has determined
qualifies as an independent director under Section 5605(a)(2) of the rules of the Nasdaq Stock Market, as an outside
director for purposes of Section 162(m) of the Internal Revenue Code and as a non-employee director for purposes of
Section 16b-3 under the Exchange Act. The function of the compensation committee is to assist the board in
overseeing our management compensation policies and practices, including (i) determining and approving the
compensation of the our chief executive officer and other executive officers, (ii) reviewing and approving
management incentive compensation policies and programs, and exercising discretion in the administration of such
programs, (iii) reviewing and approving the form and amount of director compensation and (iv) reviewing and
approving equity compensation programs for employees and exercising discretion in the administration of such
programs. Copies of our compensation committee charter can be obtained free of charge from our web site,
www.bluecalypso.com.

Code of Ethics

We have adopted a Code of Business Conduct and Ethics that applies to directors, officers and other employees of the
Company and its subsidiaries, including our principal executive officer, principal financial officer and principal
accounting officer. Copies of the code can be obtained free of charge from our web site, www.bluecalypso.com. We
intend to post any amendments to; or waivers from, our code of ethics on our web site.
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EXECUTIVE COMPENSATION

2012 and 2011 Summary Compensation Table

The following table sets forth the compensation earned by the Company s principal executive officer, and each of the
Company s two most highly compensated executive officers other than the principal executive officer whose
compensation exceeded $100,000 (collectively, the Named Executive Officers ), during the years ended December 31,
2012 and 2011.

Nonequilyonqualified

Incentive Deferred  All
Name and Stock Option Plan CompensationOther
Principal Salary Bonus Awards Awards Compensatidinrningsompensation Total
Position Year  ($) 6] t)) % ® )] % $
William Ogle 2012 241,026 5,234,337 1,719,139 7,194,502

Chairman and 2011

Chief Executive

Officer (1)

David Polster 2012 64,625 64,625

Chief Financial
Officer (2)
Andrew Levi 2012 - - -3 - $ - $ - $ - -

Chief Technology 2011 - - -3 - - - - -
Officer,

Former Chairman
and Chief
Executive Officer
(2
2012 18,974 - 18,974

James Craig

Former Chief

Financial Officer

Deborah Flores 2011 $

Former President, - - - - - - - -

Secretary and
Treasurer (3)
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(1) Mr. Ogle was appointed as our chairman and chief executive officer effective June 11, 2012.

(2) Mr. Levi served as our chairman and chief executive officer from September 1, 2011 through June 10, 2012. He
currently serves as our chief technology officer.

(3) M. Flores served as our president, secretary, treasurer and as a member of our board of directors from March 2,
2007 through September 1, 2011.

During the years ended December 31, 2011 and December 31, 2010, our named executive officers did not receive a
salary, and do not have any other compensation arrangements in place, except that they are eligible to receive
discretionary awards under the Blue Calypso, Inc. 2011 Long-Term Incentive Plan.

On June 1, 2012, we entered into an employment letter agreement with our Chief Executive Officer, William Ogle,
which was effective on June 11, 2012. The agreement does not have a specified term and Mr. Ogle s employment is on
an at-will basis. The agreement provides that Mr. Ogle is entitled to an annual base salary of $400,000. He is also
entitled to annual incentive-based compensation with a target value of 100% of his base salary with an upper limit of
200%, to be determined and administered by our board of directors. Such incentive-based compensation may be paid
in the form of shares of our common stock or cash. Mr. Ogle will also receive a restricted stock award equal to 7% of
our total issued and outstanding shares calculated as of June 11, 2012. The restricted stock award will vest: (i)
one-third on the one year anniversary of the grant date, and (ii) the remaining two-thirds will vest pro rata in eight
equal quarterly installments. Mr. Ogle may also be offered additional annual equity awards of up to 200% of his base
salary subject to mutually agreeable and reasonable targets beginning in 2013. In addition, on June 11, 2012, pursuant
to his employment letter agreement, we also granted to Mr. Ogle options to purchase 3% of the issued and outstanding
shares of common stock of the Company on a fully-diluted basis. The options will be exercisable at an exercise price
equal to $0.10 per share for a term of 10 years. Mr. Ogle will also be eligible to participate in the Company s
comprehensive medical and dental program. In the event that we terminate Mr. Ogle s employment without cause or
Mr. Ogle terminates his employment for good reason, we will pay him his base salary for a period of 12 months from
the date of separation and he will be eligible to receive any incentive compensation subject to the applicable targets
being achieved. During such severance period, we will pay the premiums for health insurance coverage substantially
similar to the benefits provided to Mr. Ogle and his dependents as of the date of termination.
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2011 Long-Term Incentive Plan

On August 31, 2011, the Board adopted, subject to stockholder approval, the Blue Calypso, Inc. 2011 Long-Term
Incentive Plan. Our stockholders approved the Blue Calypso, Inc. 2011 Long-Term Incentive Plan on September 9,
2011. The Blue Calypso, Inc. 2011 Long-Term Incentive Plan is intended to enable us to remain competitive and
innovative in our ability to attract, motivate, reward and retain the services of key employees, certain key contractors,
and non-employee directors. The Blue Calypso, Inc. 2011 Long-Term Incentive Plan provides for the granting of
incentive stock options, nonqualified stock options, stock appreciation rights, restricted stock, restricted stock units,
performance awards, dividend equivalent rights, and other awards which may be granted singly, in combination, or in
tandem, and which may be paid in cash or shares of common stock. The Blue Calypso, Inc. 2011 Long-Term
Incentive Plan is expected to provide flexibility to our compensation methods in order to adapt the compensation of
employees, contractors, and non-employee directors to a changing business environment, after giving due
consideration to competitive conditions and the impact of federal tax laws. Subject to certain adjustments, the
maximum number of shares of our common stock that may be delivered pursuant to awards under the Blue Calypso,
Inc. 2011 Long-Term Incentive Plan is 35,000,000 shares. As of the date of this prospectus, 29,537,675 shares remain
available for issuance under the Blue Calypso, Inc. 2011 Long-Term Incentive Plan.

Director Compensation

We do not currently compensate our directors, except as described below. We expect that the future compensation
arrangements may be comprised of a combination of cash and/or equity awards.

On May 31, 2012, we granted stock options under the Blue Calypso, Inc. 2011 Long-Term Incentive Plan to the
directors as follows:

Shares Subject to

Name Option Exercise Price Vesting Provisions Expiration Date
Charles Thomas Pro-rata vesting quarterly
(D) 375,000 $0.454 over two years May 31, 2022
Pro-rata vesting quarterly
Ian Wolfman (1) 375,000 $0.454 over two years May 31, 2022

(1) Messrs. Thomas and Wolfman were appointed to the Board of Directors effective May 31, 2012.
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Outstanding Equity Awards at Fiscal Year End

The following table provides information about the number of outstanding equity awards held by our named
executive officers as of December 31, 2012.

Stock Awards
Option Awards
Equity
Equity Incentive
Incentive  Plan
Plan Awards:
Awards: Market or
Market Number Payout
Equity Value of Value of
Incentive of Shares Unearned Unearned
Plan or Shares, Shares,
Awards: Units of Units  Units or
Number of Number of Number of Number of Stock or Other
Securities Securities Securities Shares or That Other Rights
Underlying Underlying Underlying Units of Have Rights That
Unexercised Unexercised Unexercised Option Option Stock That Not That Have Have
Options (#) Options (#) Unearned Exercise Expiration Have Not Vested Not Not
Name Exercisable Unexercisable Options (#) Price (§) Date Vested (#) ($)  Vested (#) Vested ($)
William5,608,218(1) 5,608,218  0.10 6/11/2022 13,085,842(2)6,542,921
Ogle
David 250,000(3) 250,000 0.50 7/18/2022
Polster

(1) All of these options were immediately exercisable on June 11, 2012.

(2) Of these shares, 4,361,947 shares will vest on June 11, 2013, and the remaining 8,723,895 shares will vest pro-rata
in eight equal installments with each installment vesting on the last day of each calendar quarter.

(3) All of these options will vest on July 18, 2013. In the event that Mr. Polster s employment is terminated by reason
other than cause prior to March 18, 2013, 75% of the options will vest and become exercisable.

SECURITY OWNERSHIP OF CERTAIN BENEFICIAL OWNERS AND MANAGEMENT
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The following table sets forth the number and percentage of outstanding shares of common stock and other classes of
our equity securities entitled to vote on all matters submitted to a vote by holders of common stock beneficially owned
as of November 18, 2013, by (i) each of our directors and named executive officers; (ii) all persons who are known by
us to be beneficial owners of 5% or more of our outstanding common stock; and (iii) all of our officers and directors
as a group. The percentages of common stock beneficially owned are reported on the basis of regulations of the
Securities and Exchange Commission governing the determination of beneficial ownership of securities. Under the
rules of the Securities and Exchange Commission, a person is deemed to be a beneficial owner of a security if that
person has or shares voting power, which includes the power to vote or to direct the voting of the security, or
investment power, which includes the power to dispose of or to direct the disposition of the security. Unless otherwise
noted, to our knowledge and subject to community property laws where applicable, each of the persons listed below
has sole voting and investment power with respect to the shares indicated as beneficially owned by such person.
Unless otherwise noted, each person s address is c/o Blue Calypso, Inc. 19111 North Dallas Parkway, Suite 200,
Dallas, Texas 75287.

Amount and

Nature Percentage

of Beneficial of Class
Name and Address of Beneficial Owner Ownership(1) (DHQ)
William Ogle 19,219,060(3) 11.08%
Andrew Levi 31,506,920(4) 18.79%
David Polster 250,000(5) -
Ian Wolfman 281,250(6) *
Charles Thomas 281,250(6) *
Andrew Malloy 112,500(7) *
Esousa Holdings LLC(8) 12,480,250(9) 7.46%
317 Madison Ave., Suite 1621
New York, NY 10017
Ronald L. Chez 12,888,361(10) 7.70%
c/o Thompson Coburn LLP
55 East Monroe Street, Suite 3700
Chicago, IL 60604
All directors and executive officers as a group (6 persons) 51,650,980 29.57%
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(1) Shares of common stock beneficially owned and the respective percentages of beneficial ownership of common
stock assumes the exercise of all options, warrants and other securities convertible into common stock beneficially
owned by such person or entity currently exercisable or exercisable within 60 days of the date of this prospectus,
except as otherwise noted. Shares issuable pursuant to the exercise of stock options and warrants exercisable within 60
days are deemed outstanding and held by the holder of such options or warrants for computing the percentage of
outstanding common stock beneficially owned by such person, but are not deemed outstanding for computing the
percentage of outstanding common stock beneficially owned by any other person.

(2) These percentages have been calculated based on 167,389,832 shares of common stock outstanding as of
November 18, 2013.

(3) Includes (i) 5,608,218 shares issuable upon exercise of vested stock options, (ii) 500,000 shares issuable upon
conversion of 10% convertible debentures, and 13,085,842 shares issued pursuant to a restricted stock grant.

(4) Includes 250,000 shares issuable upon conversion of 10% convertible debentures.

(5) Includes 250,000 shares issuable upon exercise of vested stock options.

(6) Includes 281,250 shares issuable upon exercise of vested stock options.

(7) Includes 112,500 shares issuable upon exercise of vested stock options.

(8) Rachel Glicksman, as managing director of Esousa Holdings LLC, has voting and dispositive control over such
shares.

(9) Based upon a Schedule 13G/A filed by Esousa Holdings, LLC on February 14, 2012.
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(10) Based upon a Secudule 13D/A filed by Ronald L. Chez on October 17, 2013.

CERTAIN RELATIONSHIPS AND RELATED PARTY TRANSACTIONS

Aztec Systems, Inc., is a corporation that has provided us with administrative and technical support services until
August 2012 and software development services until October 2012. Until the time of its sale to GLT Aztec LP on
June 15, 2012, the majority owner of Aztec Systems, Inc. was Andrew Levi, our chief technology officer. From
inception, September 11, 2009, through June 30, 2013, we have incurred technology services fees of $22,618 and
software development fees of $383,558 related to Aztec Systems, Inc.

On January 16, 2012, we entered into a letter agreement with Aztec Systems, pursuant to which Aztec Systems agreed
to extend credit to us in an amount requested by us up to a maximum of $30,000 in any single month through March
31, 2012 to assist us with our ongoing software development efforts. In connection with the credit extension, we
agreed to pay Aztec Systems a minimum of $30,000 per month beginning January 2012 to be applied against any
amounts currently owed by us to Aztec Systems or incurred in the future for software development or hosting
services. The credit extension was terminable upon notice by Aztec Systems. On January 17, 2012, we issued a
promissory note to Aztec Systems in the principal amount of $254,992.89. The principal amount of the note reflects
the balance due to Aztec Systems as of December 31, 2011 for software development and hosting services provided
by Aztec Systems. The note bears interest at a rate of 8% per annum and the entire principal and interest under the
note was due on September 30, 2012.
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On November 9, 2012, we entered into an exchange agreement with Aztec Systems, pursuant to which we agreed to
exchange the note which then had a balance of $368,059.24 and our existing accounts payable to Aztec Systems of
$177,898.92 for an 8% convertible note in the principal amount of $545,958.16. The 8% convertible note was due on
March 31, 2013. Pursuant to the exchange agreement, we agreed to register the shares of common stock issuable upon
conversion of the 8% convertible note and an aggregate of 3,733,428 shares of common stock then held by Aztec
Systems on or before December 31, 2012. The 8% convertible note was convertible into shares of our common stock
at a conversion price equal to the greater of: (i) $0.15 per share or (ii) the price per share at which common stock is
sold in a subsequent financing. Upon effectiveness of the registration statement covering the resale of such shares, the
8% convertible note automatically converted into 3,639,722 shares of our common stock.

SELLING STOCKHOLDERS

Up to 51,429,518 shares of our common stock are being offered by this prospectus, including (i) up to 20,491,164
shares of our common stock issuable upon exercise of outstanding common stock purchase warrants, (ii) up to
19,392,200 shares of our common stock to be offered by the selling stockholders upon the conversion of an
outstanding 10% convertible debenture, including 930,664 shares issuable in lieu of accrued interest on such
debentures, and (iii) up to 11,546,154 shares of our common stock, all of which are being registered for sale for the
accounts of the selling stockholders. Each of the transactions by which the selling stockholders acquired their
securities from us was exempt under the registration provisions of the Securities Act of 1933, as amended.

The warrants were originally exercisable at a price of $0.10 per share. On September 13, 2013, we entered into an
agreement with the holder of the warrants in order to induce the holder to exercise. We agreed to provide for a
temporary reduction in the exercise price of such warrants from $0.10 to $0.05 through the later of December 31, 2013
or 45 days after a registration statement covering the underlying shares is declared effective by the Securities and
Exchange Commission. In addition, the holder agreed to the elimination of the cashless exercise feature and certain
anti-dilution protections contained in the warrants. If the warrants are not exercised prior to such date, the exercise
price of the warrants will increase to $0.15 per share.

The 10% convertible debenture was originally convertible at a conversion price of $0.25 per share. On September 13,
2013, we entered into an agreement with the holder of the debenture in order to induce the holder to convert. We
agreed to provide for a temporary reduction in the conversion price of the debenture from $0.25 to $0.13 through
December 31, 2013, after which the conversion price will revert back to the original conversion price of $0.25 per
share.

The shares of common stock referred to above are being registered to permit public sales of the shares, and the selling
stockholders may offer the shares for resale from time to time pursuant to this prospectus. The selling stockholders
may also sell, transfer or otherwise dispose of all or a portion of their shares in transactions exempt from the
registration requirements of the Securities Act of 1933, as amended, or pursuant to another effective registration
statement covering those shares. We may from time to time include additional selling stockholders in supplements or
amendments to this prospectus.

The table below sets forth certain information regarding the selling stockholders and the shares of our common stock

offered by them in this prospectus. The selling stockholders have not had a material relationship with us within the
past three years other than as described in the footnotes to the table below or as a result of their acquisition of our
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shares or other securities. To our knowledge, subject to community property laws where applicable, each person
named in the table has sole voting and investment power with respect to the shares of common stock set forth opposite
such person s name.

Beneficial ownership is determined in accordance with the rules of the Securities and Exchange Commission. In
computing the percentage of our common stock beneficially owned by each selling stockholder after the offering, we
have assumed that all shares offered by such selling stockholder have been sold, and therefore the calculation is based
on a number of shares of common stock outstanding comprised of (i) 167,389,832 shares of common stock
outstanding as of November 18, 2013 plus (ii) the number of shares offered by the selling stockholder in this offering.
The shares offered by one selling stockholder are not deemed outstanding for the purpose of computing the percentage
ownership of any other selling stockholder.

47

99



Edgar Filing: BLUE CALYPSO, INC. - Form 424B3

Ownership Before Offering

Ownership After Offering
Number of

Number of
shares of
shares of Percentage of
Number of common stock
common stock common stock
shares beneficially
beneficially beneficially
Selling Stockholder owned offered owned owned
SB Dallas Investments I, LP (1) 1,570,000 (3) 20,491,164 1,570,000 *
Bonanza Master Fund, Ltd. (2) 7,700,000 7,700,000 - *
Ronald L. Chez 12,888,361 3,846,154 9,042,207 5.40%
* Less than 1%
1 Steven B. Solomon as Managing Director of SB Dallas Investments I, LP has voting and dispositive controls
over such shares.
2) Bernay Box, as President of Bonanza Fund Management, Inc. the general partner of Bonanza Capital, Ltd.,

the managing partner of Bonanza Master Fund, Ltd., has voting and dispositive controls over such shares.

3) Includes shares of common stock held by LMD Capital, LLC. Steven B. Solomon as Managing Member of LMD Capital, LLC has
sold voting and dispositive control over such shares. Excludes 20,491,164 shares issuable upon exercise of outstanding warrants.

DESCRIPTION OF SECURITIES

We have authorized 685,000,000 shares of capital stock, par value $0.0001 per share, of which 680,000,000 are shares
of common stock and 5,000,000 are shares of blank check preferred stock. Of such shares of preferred stock,
1,700,000 have been designated as shares of Series A Convertible Preferred Stock. On November 8, 2013, there were
167,389,832 shares of common stock and 750,000 shares of Series A Convertible Preferred Stock issued and
outstanding.

Common Stock
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The holders of common stock are entitled to one vote per share on all matters to be voted upon by stockholders.
Subject to preferences that may be applicable to any outstanding preferred stock, holders of our common stock are
entitled to receive ratably dividends as may be declared by the board of directors out of funds legally available for that
purpose. In the event of our liquidation, dissolution, or winding up, the holders of common stock are entitled to share
ratably in all assets remaining after payment of liabilities and the liquidation preferences of any outstanding preferred
stock. The common stock has no preemptive or conversion rights, other subscription rights, or redemption or sinking
fund provisions.

Preferred Stock

Our Board of Directors is authorized, subject to any limitations prescribed by law, without further vote or action by
the stockholders, to issue from time to time shares of preferred stock in one or more series. Each such series of
preferred stock shall have such number of shares, designations, preferences, voting powers, qualifications, and special
or relative rights or privileges as shall be determined by the board of directors, which may include, among others,
dividend rights, voting rights, liquidation preferences, conversion rights and preemptive rights.

The shares of Series A Convertible Preferred Stock are convertible into shares of common stock at a conversion price
of $0.0679 per share (subject to adjustment for stock dividends, stock splits and similar transactions), except that a
holder of the Series A Convertible Preferred Stock cannot convert the Series A Convertible Preferred Stock to the
extent (but only to the extent) that such holder or any of its affiliates would beneficially own a number of shares of our
common stock which would exceed 4.99%; provided, however, that the holder may waive the 4.99% conversion
limitation upon 61 days prior written notice to increase such percentage to up to 9.99%. There are no other differences
between the rights of the Series A Convertible Preferred Stock and the common stock.
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Warrants

In connection with our September 2011 private placement, we issued investors five-year warrants to purchase up to an
aggregate of 25,036,820 shares of common stock at an exercise price of $0.10 per share. We are prohibited from
effecting the exercise of any such warrant to the extent that as a result of such exercise the holder of the exercised
warrant beneficially owns more than 4.99% in the aggregate of the issued and outstanding shares of our common
stock calculated immediately after giving effect to the issuance of shares of our common stock upon the exercise of
the warrant. The warrants contain provisions that protect their holders against dilution by adjustment of the purchase
price in certain events such as stock dividends, stock splits, issuances of securities at a purchase price less than $0.10
per share (subject to certain exceptions) and other similar events. In addition, if (i) the volume-weighted average price
of our common stock for 30 consecutive trading days is at least 250% of the exercise price of the warrants; (ii) the
30-day average daily trading volume of our common stock has been at least 1,000,000 shares; and (iii) the holder is
not in possession of any information that constitutes, or might constitute, material non-public information which was
provided by us, then we may require each investor to exercise all or a portion of its warrant pursuant to the terms
described above within 10 business days following the delivery of a notice of acceleration. Any warrant that is not
exercised as aforesaid shall expire automatically at the end of such 10-day period. On April 19, 2012, we amended
these warrants to provide for cashless exercises and to extend the period during which the anti-dilution protection
applies until April 19, 2013. On April 29, 2013, we entered into an agreement with one of the holders of these
warrants to extend the maturity date of such holder s warrants until April 30, 2018 and to extend the anti-dilution
protection of such warrants for the life of the warrants. On September 13, 2013, we entered into an agreement with the
holder of warrants to purchase an aggregate of 13,491,164 in order to induce the holder to exercise such warrants as
well as to eliminate the cashless exercise feature and certain anti-dilution protections contained in such warrants. In
exchange, we will provide for a temporary reduction in the exercise price of such warrants from $0.10 to $0.05
through the later of December 31, 2013 or 45 days after a registration statement covering the underlying shares is
declared effective by the Securities and Exchange Commission.

In connection with our April 2012 private placement, we issued an investor a five-year warrant to purchase up to
6,500,000 shares of common stock at an exercise price of $0.10 per share. We are prohibited from effecting the
exercise of any such warrant to the extent that as a result of such exercise the holder of the exercised warrant
beneficially owns more than 4.99% in the aggregate of the issued and outstanding shares of our common stock
calculated immediately after giving effect to the issuance of shares of our common stock upon the exercise of the
warrant. The warrants contain provisions that protect their holders against dilution by adjustment of the purchase price
in certain events such as stock dividends, stock splits, issuances of securities at a purchase price less than $0.10 per
share (subject to certain exceptions) and other similar events. In addition, if (i) the volume-weighted average price of
our common stock for 30 consecutive trading days is at least 250% of the exercise price of the warrants; (ii) the
30-day average daily trading volume of our common stock has been at least 1,000,000 shares; and (iii) the holder is
not in possession of any information that constitutes, or might constitute, material non-public information which was
provided by us, then we may require each investor to exercise all or a portion of its warrant pursuant to the terms
described above within 10 business days following the delivery of a notice of acceleration. Any warrant that is not
exercised as aforesaid shall expire automatically at the end of such 10-day period. These warrants are exercisable on a
cashless basis. On April 29, 2013, we entered into an agreement with one of the holders of these warrants to extend
the maturity date of such holder s warrants until April 30, 2018 and to extend the anti-dilution protection of such
warrants for the life of the warrants. On September 13, 2013, we entered into an agreement with the holder of these
warrants in order to induce the holder to exercise such warrants as well as to eliminate the cashless exercise feature
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and certain anti-dilution protections contained in such warrants. In exchange, we will provide for a temporary
reduction in the exercise price of such warrants from $0.10 to $0.05 through the later of December 31, 2013 or 45
days after a registration statement covering the underlying shares is declared effective by the Securities and Exchange
Commission.

In connection with our June 2012 private placement, we issued investors two-year warrants to purchase up to an
aggregate of 445,000 shares of common stock at an exercise price of $0.75 per share. We are prohibited from effecting
the exercise of any such warrant to the extent that as a result of such exercise the holder of the exercised warrant
beneficially owns more than 4.99% in the aggregate of the issued and outstanding shares of our common stock
calculated immediately after giving effect to the issuance of shares of our common stock upon the exercise of the
warrant. The warrants contain provisions that protect their holders against dilution by adjustment of the purchase price
in certain events such as stock dividends, stock splits, issuances of securities at a purchase price less than $0.75 per
share (subject to certain exceptions) and other similar events. In addition, if (i) the volume-weighted average price of
our common stock for 30 consecutive trading days is at least 250% of the exercise price of the warrants; (ii) the
30-day average daily trading volume of our common stock has been at least 1,000,000 shares; and (iii) the holder is
not in possession of any information that constitutes, or might constitute, material non-public information which was
provided by us, then we may require each investor to exercise all or a portion of its warrant pursuant to the terms
described above within 10 business days following the delivery of a notice of acceleration. Any warrant that is not
exercised as aforesaid shall expire automatically at the end of such 10-day period.

In December 2012, in connection with the settlement of certain outstanding accounts payable, we issued
two-year warrants to purchase up to an aggregate of 487,235 shares of common stock at an exercise price of $0.50 per
share. We are prohibited from effecting the exercise of any such warrant to the extent that as a result of such exercise
the holder of the exercised warrant beneficially owns more than 4.99% in the aggregate of the issued and outstanding
shares of our common stock calculated immediately after giving effect to the issuance of shares of our common stock
upon the exercise of the warrant. The warrants contain provisions that protect their holders against dilution by
adjustment of the purchase price in certain events such as stock dividends, stock splits and other similar events. In
addition, if (i) the volume-weighted average price of our common stock for 30 consecutive trading days is at least
250% of the exercise price of the warrants; (ii) the 30-day average daily trading volume of our common stock has
been at least 1,000,000 shares; and (iii) the holder is not in possession of any information that constitutes, or might
constitute, material non-public information which was provided by us, then we may require each investor to exercise
all or a portion of its warrant pursuant to the terms described above within 10 business days following the delivery of
a notice of acceleration. Any warrant that is not exercised as aforesaid shall expire automatically at the end of such
10-day period.
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Convertible Debentures

On November 15, 2012, we commenced a private offering of up to $3,000,000 of units at a purchase price of $50,000
per unit. Each unit consisted of a 10% convertible debenture in the principal amount of $50,000 and 12,500 shares of
our common stock. The 10% debenture bears interest at a rate of 10% per annum, is due two years from the issuance
date and is convertible into shares of the Company s common stock at a conversion price of $0.20 per share. As of the
termination of the private offering, we issued and sold an aggregate of 12 units in consideration of gross proceeds of
$600,000.

On May 6, 2013, we entered into a securities purchase agreement with an accredited investor pursuant to which we
issued and sold a 10% convertible debenture in the principal amount of $2,400,000 and 1,200,000 shares of common
stock in consideration of gross proceeds of $2,400,000. The 10% convertible debenture bears interest at a rate of 10%
per annum, is due two years from the issuance date and is convertible into shares of our common stock at a conversion
price of $0.25 per share.

Delaware Anti-Takeover Law and Provisions of our Certificate of Incorporation and Bylaws

Section 203 of the Delaware General Corporation Law (the DGCL ), in general, prohibits a business combination
between a corporation and an interested stockholder within three years of the time such stockholder became an
interested stockholder, unless:

. prior to such time the board of directors of the corporation approved either the business combination or the
transaction that resulted in the stockholder becoming an interested stockholder;

. upon consummation of the transaction that resulted in the stockholder becoming an interested stockholder, the
interested stockholder owned at least 85% of the voting stock of the corporation outstanding at the time the transaction
commenced, exclusive of shares owned by directors who are also officers and by certain employee stock plans; or

. at or subsequent to such time, the business combination is approved by the board of directors and authorized by
the affirmative vote at a stockholders meeting of at least 66 2/3% of the outstanding voting stock that is not owned by
the interested stockholder.

The term business combination is defined to include, among other transactions between an interested stockholder and
a corporation or any direct or indirect majority owned subsidiary thereof: a merger or consolidation; a sale, lease,
exchange, mortgage, pledge, transfer or other disposition (including as part of a dissolution) of assets having an
aggregate market value equal to 10% or more of either the aggregate market value of all assets of the corporation on a
consolidated basis or the aggregate market value of all the outstanding stock of the corporation; certain transactions

that would result in the issuance or transfer by the corporation of any of its stock to the interested stockholder; certain
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transactions that would increase the interested stockholder s proportionate share ownership of the stock of any class or
series of the corporation or such subsidiary; and any receipt by the interested stockholder of the benefit of any loans,
advances, guarantees, pledges or other financial benefits provided by or through the corporation or any such
subsidiary. In general, and subject to certain exceptions, an interested stockholder is any person who is the owner of
15% or more of the outstanding voting stock of the corporation, an affiliate or associate of the corporation who was
the owner of 15% or more of the outstanding voting stock of the corporation at any time within three years
immediately prior to the relevant date or the affiliates and associates of such person. The term owner is broadly
defined to include any person that individually or with or through such person s affiliates or associates, among other
things, beneficially owns such stock, or has the right to acquire such stock (whether such right is exercisable
immediately or only after the passage of time) pursuant to any agreement or understanding or upon the exercise of
warrants or options or otherwise or has the right to vote such stock pursuant to any agreement or understanding, or has
an agreement or understanding with the beneficial owner of such stock for the purpose of acquiring, holding, voting or
disposing of such stock.
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The restrictions described above do not apply to corporations that have elected, in the manner provided therein, not to
be subject to Section 203 of the DGCL or, with certain exceptions, which do not have a class of voting stock that is
listed on a national securities exchange or held of record by more than 2,000 stockholders. We have not opted out of
Section 203, but we are not currently subject to it because we are not listed on a national securities exchange and our
securities are held of record by fewer than 2,000 stockholders. However, we could become subject to it if we become
so listed or so held.

If Section 203 becomes applicable to us, it could delay or prohibit mergers or other takeover or change in control
attempts with respect to us and, accordingly, could discourage attempts to acquire us even though such a transaction
may offer our stockholders the opportunity to sell their stock at a price above the prevailing market price.

Provisions of our certificate of incorporation and bylaws may delay or discourage transactions involving an actual or
potential change in our control or change in our management, including transactions in which stockholders might
otherwise receive a premium for their shares, or transactions that our stockholders might otherwise deem to be in their
best interests. Therefore, these provisions could adversely affect the price of our common stock. Among other things,
our certificate of incorporation and bylaws:

. permit our board of directors to issue up to 5,000,000 shares of preferred stock, without further action by the
stockholders, with any rights, preferences and privileges as they may designate, including the right to approve an
acquisition or other change in control;

. provide that all vacancies, including newly created directorships, may, except as otherwise required by law, be
filled by the affirmative vote of a majority of directors then in office, even if less than a quorum;

. do not provide for cumulative voting rights (therefore allowing the holders of a majority of the shares of
common stock entitled to vote in any election of directors to elect all of the directors standing for election, if they
should so choose);

. provide that special meetings of our stockholders may be called only by our chairman, president or board of
directors; and

. provide that directors may be removed from office only by the affirmative vote at a special meeting of
stockholders of the holders of a majority of the voting power of our issued and outstanding capital stock entitled to
vote in the election of directors, either for or without cause.
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Indemnification of Directors and Officers

Pursuant to Section 145 of the DGCL, a corporation has the power to indemnify its directors and officers against
expenses, judgments, fines and amounts paid in settlement actually and reasonably incurred in connection with a
third-party action, other than a derivative action, and against expenses actually and reasonably incurred in the defense
or settlement of a derivative action, provided that there is a determination that the individual acted in good faith and in
a manner reasonably believed to be in or not opposed to the best interests of the corporation and, with respect to any

criminal action or proceeding, had no reasonable cause to believe the individual s conduct was unlawful. Such
determination shall be made, in the case of an individual who is a director or officer at the time of such determination:

® by a majority of the disinterested directors, even though less than a quorum;

® by a committee of such directors designated by a majority vote of such directors, even though less than a quorum;

¢ if there are no disinterested directors, or if such directors so direct, by independent legal counsel; or

® by a majority vote of the stockholders, at a meeting at which a quorum is present.
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Without court approval, however, no indemnification may be made in respect of any derivative action in which such
individual is adjudged liable to the corporation.

The DGCL requires indemnification of directors and officers for expenses relating to a successful defense on the
merits or otherwise of a derivative or third-party action.

The DGCL permits a corporation to advance expenses relating to the defense of any proceeding to directors and
officers contingent upon such individuals commitment to repay any advances unless it is determined ultimately that
such individuals are entitled to be indemnified.

Under the DGCL, the rights to indemnification and advancement of expenses provided in the law are non-exclusive,
in that, subject to public policy issues, indemnification and advancement of expenses beyond that provided by statute
may be provided by bylaw, agreement, vote of stockholders, disinterested directors or otherwise.

Our certificate of incorporation and bylaws provide that our officers, directors, employees and agents shall be
indemnified to the fullest extent permitted by applicable law, and that we shall pay the expenses incurred in defending
any proceeding in advance of its final disposition. Payment of expenses incurred by an officer or director in advance
of the final disposition of the proceeding shall be made only upon the receipt of an undertaking by the officer or
director to repay all amounts advanced if it should be ultimately determined that the director or officer is not entitled
to be indemnified. Expenses incurred by other of our agents (or by the directors or officers not acting in their capacity
as such, including service with respect to employee benefit plans) may be advanced upon such terms and conditions as
our board deems appropriate. Any repeal or modification of these provisions approved by our stockholders will be
prospective only and will not adversely affect any limitation on the liability of any of our directors or officers existing
as of the time of such repeal or modification.

We are also permitted to apply for insurance on behalf of any director, officer, employee or other agent for liability
arising out of his actions, whether or not the General Corporation Law of the State of Delaware would permit
indemnification.

We intend to enter into indemnification agreements with certain of our directors and officers which may, in certain
cases, be broader than the specific indemnification provisions contained in our certificate of incorporation and bylaws.
The indemnification agreements may require us, among other things, to indemnify such officers and directors against
certain liabilities that may arise by reason of their status or service as directors or officers and to advance the expenses
incurred by such parties as a result of any threatened claims or proceedings brought against them as to which they
could be indemnified.
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Limitation of Personal Liability of Directors

The DGCL provides that a corporation s certificate of incorporation may include a provision limiting the personal
liability of a director to the corporation or its stockholders for monetary damages for breach of fiduciary duty as a
director. However, no such provision can eliminate or limit the liability of a director for:

¢ any breach of the director s duty of loyalty to the corporation or its stockholders;

® acts or omissions not in good faith or that involve intentional misconduct or a knowing violation of the law;

e violation of certain provisions of the DGCL,;

® any transaction from which the director derived an improper personal benefit; or

® any act or omission prior to the adoption of such a provision in the certificate of incorporation.

Our certificate of incorporation provides that our directors shall not be personally liable to us or any of our
stockholders for monetary damages for breach of fiduciary duty as a director except to the extent provided by
applicable law for the actions described above.

Disclosure of Commission Position on Indemnification for Securities Act Liabilities

Insofar as indemnification for liabilities arising under the Securities Act of 1933, as amended, may be permitted to our
directors, officers and persons controlling us, we have been advised that it is the Securities and Exchange

Commission s opinion that such indemnification is against public policy as expressed in the Securities Act of 1933, as
amended, and is, therefore, unenforceable.
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PLAN OF DISTRIBUTION

Each selling stockholder of the common stock and any of their pledgees, assignees and successors-in-interest may,
from time to time, sell any or all of their shares of common stock on the OTC Bulletin Board or any other stock
exchange, market or trading facility on which the shares are traded or in private transactions. These sales may be at
fixed or negotiated prices. A selling stockholder may use any one or more of the following methods when selling
shares:

. ordinary brokerage transactions and transactions in which the broker-dealer solicits purchasers;

. block trades in which the broker-dealer will attempt to sell the shares as agent but may position and resell a
portion of the block as principal to facilitate the transaction;

. purchases by a broker-dealer as principal and resale by the broker-dealer for its account;

. an exchange distribution in accordance with the rules of the applicable exchange;

. privately negotiated transactions;

. settlement of short sales entered into after the effective date of the registration statement of which this

prospectus is a part;

. settlement of short sales entered into after the effective date of the registration statement of which this
prospectus is a part;

. broker-dealers may agree with the selling stockholders to sell a specified number of such shares at a stipulated
price per share;

. through the writing or settlement of options or other hedging transactions, whether through an options exchange
or otherwise;

o a combination of any such methods of sale; or

. any other method permitted pursuant to applicable law.

The selling stockholders may also sell shares under Rule 144 under the Securities Act of 1933, as amended, if
available, rather than under this prospectus.
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Broker-dealers engaged by the selling stockholders may arrange for other brokers-dealers to participate in sales.
Broker-dealers may receive commissions or discounts from the selling stockholders (or, if any broker-dealer acts as
agent for the purchaser of shares, from the purchaser) in amounts to be negotiated, but, except as set forth in a
supplement to this prospectus, in the case of an agency transaction not in excess of a customary brokerage commission
in compliance with FINRA Rule 2440; and in the case of a principal transaction a markup or markdown in compliance
with FINRA IM-2440.

In connection with the sale of the common stock or interests therein, the selling stockholders may enter into hedging
transactions with broker-dealers or other financial institutions, which may in turn engage in short sales of the common
stock in the course of hedging the positions they assume. The selling stockholders may also sell shares of the common
stock short and deliver these securities to close out their short positions, or loan or pledge the common stock to
broker-dealers that in turn may sell these securities. The selling stockholders may also enter into option or other
transactions with broker-dealers or other financial institutions or the creation of one or more derivative securities
which require the delivery to such broker-dealer or other financial institution of shares offered by this prospectus,
which shares such broker-dealer or other financial institution may resell pursuant to this prospectus (as supplemented
or amended to reflect such transaction).

The selling stockholders and any broker-dealers or agents that are involved in selling the shares may be deemed to be
underwriters within the meaning of the Securities Act of 1933, as amended, in connection with such sales. In such

event, any commissions received by such broker-dealers or agents and any profit on the resale of the shares purchased

by them may be deemed to be underwriting commissions or discounts under the Securities Act of 1933, as amended.

Each selling stockholder has informed us that it does not have any written or oral agreement or understanding, directly

or indirectly, with any person to distribute the common stock. In no event shall any broker-dealer receive fees,

commissions and markups which, in the aggregate, would exceed eight percent (8%).

We are required to pay certain fees and expenses incurred by us incident to the registration of the shares. We have
agreed to indemnify the selling stockholders against certain losses, claims, damages and liabilities, including liabilities
under the Securities Act of 1933, as amended.
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Because selling stockholders may be deemed to be underwriters within the meaning of the Securities Act of 1933, as
amended, they will be subject to the prospectus delivery requirements of the Securities Act of 1933, as amended,
including Rule 172 thereunder. There is no underwriter or coordinating broker acting in connection with the proposed
sale of the resale shares by the selling stockholders.

The resale shares will be sold only through registered or licensed brokers or dealers if required under applicable state
securities laws. In addition, in certain states, the resale shares may not be sold unless they have been registered or
qualified for sale in the applicable state or an exemption from the registration or qualification requirement is available
and is complied with.

Under applicable rules and regulations under the Securities Exchange Act of 1934, as amended, any person engaged in
the distribution of the resale shares may not simultaneously engage in market making activities with respect to the
common stock for the applicable restricted period, as defined in Regulation M, prior to the commencement of the
distribution. In addition, the selling stockholders will be subject to applicable provisions of the Securities Exchange
Act of 1934, as amended, and the rules and regulations thereunder, including Regulation M, which may limit the
timing of purchases and sales of shares of the common stock by the selling stockholders or any other person. We will
make copies of this prospectus available to the selling stockholders and have informed them of the need to deliver a
copy of this prospectus to each purchaser at or prior to the time of the sale (including by compliance with Rule 172
under the Securities Act of 1933, as amended).

LEGAL MATTERS

Fox Rothschild LLP, Lawrenceville, New Jersey, will pass upon the validity of the shares of our common stock
offered by the selling stockholders under this prospectus.

EXPERTS

Our financial statements as of December 31, 2012 and 2011 and for the years ended December 31, 2012 and 2011
included in this prospectus have been audited by Montgomery Coscia Greilich LLP, Certified Public Accountants, an
independent registered public accounting firm, as stated in its report appearing in the registration statement, and are
included in reliance upon the report of such firm given upon its authority as experts in accounting and auditing.

WHERE YOU CAN FIND ADDITIONAL INFORMATION

We have filed with the Securities and Exchange Commission a registration statement on Form S-1, together with any
amendments and related exhibits, under the Securities Act of 1933, as amended, with respect to our shares of common
stock offered by this prospectus. The registration statement contains additional information about us and our shares of
common stock that the selling stockholders are offering in this prospectus.

We file annual, quarterly and current reports and other information with the Securities and Exchange Commission

under the Securities Exchange Act of 1934, as amended. Our Securities and Exchange Commission filings are
available to the public over the Internet at the Securities and Exchange Commission s website at http://www.sec.gov.
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You may also read and copy any document we file at the Securities and Exchange Commission s public reference
room located at 100 F Street, N.E., Washington, D.C. 20549. Please call the Securities and Exchange Commission at
1-800-SEC-0330 for further information on the public reference rooms and their copy charges. In addition, through
our website, http://www.bluecalypso.com, you can access electronic copies of documents we file with the Securities
and Exchange Commission, including our Quarterly Report on Form 10-Q, and Current Reports on Form 8-K and any
amendments to those reports. Information on our website is not incorporated by reference in this prospectus. Access to
those electronic filings is available as soon as practicable after filing with the Securities and Exchange Commission.
You may also request a copy of those filings, excluding exhibits, from us at no cost. Any such request should be
addressed to us at: 19111 North Dallas Parkway Suite 200, Dallas Texas 75287, Attention: William Ogle, Chief
Executive Officer.
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REPORT OF INDEPENDENT REGISTERED PUBLIC ACCOUNTING FIRM
To the Board of Directors and Stockholders of Blue Calypso, Inc., and Subsidiary

We have audited the accompanying consolidated balance sheets of Blue Calypso, Inc. and subsidiary (a development
stage company, the Company ) as of December 31, 2012 and 2011, and the related consolidated statements of
operations, changes in stockholders equity (deficit) and cash flows for each of the years then ended and the period
from September 11, 2009 (inception) to December 31, 2012. These financial statements are the responsibility of the
Company's management. Our responsibility is to express an opinion on these financial statements based on our audits.

We conducted our audits in accordance with auditing standards of the Public Company Accounting Oversight Board
(United States). Those standards require that we plan and perform the audits to obtain reasonable assurance about
whether these financial statements are free of material misstatement. The Company is not required to have, nor were
we engaged to perform, an audit of its internal control over financial reporting. Our audit included consideration of
internal control over financial reporting as a basis for designing audit procedures that are appropriate in the
circumstances, but not for the purpose of expressing an opinion on the effectiveness of the Company s internal control
over financial reporting. Accordingly, we express no such opinion. An audit also includes examining, on a test basis,
evidence supporting the amounts and disclosures in the financial statements, assessing the accounting principles used
and significant estimates made by management, as well as evaluating the overall financial statement presentation. We
believe that our audits provide a reasonable basis for our opinion.

In our opinion, the consolidated financial statements referred to above present fairly, in all material respects, the
financial position of Blue Calypso, Inc. and subsidiary as of December 31, 2012 and 2011, and the results of its
operations and its cash flows for the years then ended and for the period from September 11, 2009 (inception) to
December 31, 2012 in conformity with accounting principles generally accepted in the United States of America.

The accompanying consolidated financial statements have been prepared assuming that the Company will continue as
a going concern. As discussed in Note 12 to the consolidated financial statements, the Company has had recurring
losses from operations, negative cash flows from operating activities and has an accumulated deficit. These conditions
raise substantial doubt about the Company s ability to continue as a going concern. These consolidated financial
statements do not include any adjustments to reflect the possible future effects on the recoverability and classification
of assets or the amounts and classification of liabilities that may result from the outcome of this uncertainty.

As further discussed in Note 2 to the financial statements, restatement adjustments were made to the financial
statements for the year ended December 31, 2012 and 2011 with regard to a loss on change in fair value of derivative
liabilities of $10,284,733 for the year ended December 31, 2011 and a change in fair value of derivative liabilities of
$1,668,082, an increase in interest expense related to derivative liabilities of $611,007 and an understatement of
restricted stock expense of $1,017,786 for the year ended December 31, 2012.

/s/ Montgomery Coscia Greilich LLP
Plano, Texas
March 28, 2013 except for Note 2, which is dated October 9, 2013
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BLUE CALYPSO INC. AND SUBSIDIARY
(A DEVELOPMENT STAGE COMPANY)
CONSOLIDATED BALANCE SHEETS
DECEMBER 31, 2012 AND 2011

2012
(RESTATED)
ASSETS
Current assets:
Cash and cash equivalents 218,798
Accounts receivable 43,868
Prepaid expenses 3,052
Total current assets 265,718
Property and equipment, net of accumulated
depreciation of $7,153 and $2,397 in 2012 and 2011
respectively 16,628
Capitalized software development costs, net of
accumulated amortization of $352,957 and $133,279
in 2012 and 2011, respectively 923,449
Total assets $ 1,205,795
LIABILITIES AND STOCKHOLDERS' EQUITY
(DEFICIT)

Current liabilities:
Accounts payable 84,947
Accounts payable-affiliate -
Accrued liabilities 186,508
Unearned revenue 10,000
Notes payable - LMD 465,000
Notes payable-affiliate (net of discount of $244,705) 301,253
Debt liability -derivative 109,802
Warrant liabilities 10,854,204
Total current liabilities 12,011,714

Note payable - debentures (net of discount of
$213,500) 236,500
Commitments and contingencies (note 13) -

Total liabilities 12,248,214

Stockholders' equity (deficit)

Series A convertible preferred stock, par value $.0001

per share (Authorized 5,000,000 shares; issued and

outstanding 1,700,000 shares) 170

2011

(RESTATED)

371,393
51,900
34,807

458,100

21,384

814,874

1,294,358

68,162
254,838
96,962
24,174

10,997,560
11,441,696

11,441,696

150
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Common stock, par value $.0001 per share
(Authorized 680,000,000 shares; issued and
outstanding 125,135,113 shares as of 12/31/12 and

126,845,641 shares at 12/31/11 respectively) 12,514 12,685

Additional paid in capital 9,533,095 3,954,102

Deferred compensation (2,980,218) (1,581,954)

Accumulated deficit during development stage (17,607,980) (12,532,321)

Total stockholders' equity (deficit) (11,042,419) (10,147,338)

Total liabilities and stockholders' equity (deficit) $ 1,205,795 $ 1,294,358
F-3
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BLUE CALYPSO INC. AND SUBSIDIARY
(A DEVELOPMENT STAGE COMPANY)
CONSOLIDATED STATEMENTS OF OPERATIONS
FOR THE YEARS ENDED DECEMBER 31, 2012 AND 2011

FROM
INCEPTION

SEP 11, 2009 TO

2011 DEC 31, 2012
2012
(RESTATED) (RESTATED) (RESTATED)

REVENUE $ 74,584 $ 51,590 $ 126,211
COST OF REVENUE 155,022 111,511 266,533
GROSS LOSS (80,438) (59,921) (140,322)
OPERATING EXPENSES -
Sales and marketing 420,692 731,483 1,288,354
General and administrative 4,786,152 862,455 5,896,236
Depreciation and amortization 797,454 123,624 933,179

6,004,298 1,717,562 8,117,769
LOSS FROM OPERATIONS (6,084,736) (1,777,483) (8,258,091)
OTHER INCOME (EXPENSE)
Interest