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Securities registered pursuant to Section 12(b) of the Act

Title of Each Class Name of each exchange on which registered
Class A Common Stock, par value $.001 per share New York Stock Exchange

Securities registered pursuant to Section 12(g) of the Act

None

Indicate by check mark if the registrant is a well-known seasoned issuer, as defined in Rule 405 of the Securities Act.    Yes  x    No  ¨

Indicate by check mark if the registrant is not required to file reports pursuant to Section 13 or Section 15(d) of the Act.    Yes  ¨    No  x

Indicate by check mark whether the registrant (1) has filed all reports required to be filed by Section 13 or 15(d) of the Securities Exchange Act of 1934 during the
preceding 12 months (or for such shorter period that the registrant was required to file such reports) and (2) has been subject to such filing requirements for the
past 90 days.    Yes  x    No  ¨

Indicate by check mark whether the registrant has submitted electronically and posted on its corporate Web site, if any, every Interactive Data File required to be
submitted and posted pursuant to Rule 405 of Regulation S-T (§232.405 of this chapter) during the preceding 12 months (or for such shorter period that the
registrant was required to submit and post such files).    Yes  x    No  ¨

Indicate by check mark if disclosure of delinquent filers pursuant to Item 405 of Regulation S-K (§229.405 of this chapter) is not contained herein, and will not be
contained, to the best of registrant�s knowledge, in definitive proxy or information statements incorporated by reference in Part III of this Form 10-K or any
amendment to this Form 10-K.    x

Indicate by check mark whether the registrant is a large accelerated filer, an accelerated filer, a non-accelerated filer, or a smaller reporting company. See the
definitions of �large accelerated filer,� �accelerated filer� and �smaller reporting company� in Rule 12b-2 of the Exchange Act. (Check one):

Large accelerated filer x Accelerated filer ¨

Non-accelerated filer ¨ Smaller reporting company ¨
Indicate by check mark whether the registrant is a shell company (as defined in Rule 12b-2 of the Exchange Act).    Yes  ¨    No  x
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As of February 13, 2012, 491,384,594 shares of Class A Common Stock, par value $0.001 per share were outstanding.

The aggregate market value of the common equity (based on the closing price of the Class A Common Stock on the New York Stock Exchange) held by
non-affiliates of the registrant on June 30, 2011, the last business day of the registrant�s most recently completed second fiscal quarter, was approximately $5.0
billion. All executive officers and directors of the registrant have been deemed, solely for the purpose of the foregoing calculation, to be �affiliates� of the registrant.

DOCUMENTS INCORPORATED BY REFERENCE

Certain portions of the registrant�s definitive proxy statement pursuant to Regulation 14A of the Securities Exchange Act of 1934 in connection with the 2012
annual meeting of the registrant�s stockholders are incorporated by reference into Part III of this Annual Report on Form 10-K.
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Cautionary Note Regarding Forward-looking Statements

This Annual Report on Form 10-K, including Management�s Discussion and Analysis of Financial Condition and Results of Operations, contains
certain �forward-looking statements� within the meaning of the Private Securities Litigation Reform Act of 1995. Forward-looking statements may
be identified by words such as �expects,� �intends,� �anticipates,� �plans,� �believes,� �seeks,� �estimates,� �will,� or words of similar meaning and include, but
are not limited to, statements regarding the outlook for our future business and financial performance. Forward-looking statements are based on
management�s current expectations and assumptions, which are subject to inherent uncertainties, risks and changes in circumstances that are
difficult to predict. Actual outcomes and results may differ materially due to global political, economic, business, competitive, market,
regulatory and other factors and risks, including the items identified under �Item 1A�Risk Factors.�

We undertake no obligation to publicly update any forward-looking statement, whether as a result of new information, future developments or
otherwise.
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PART I

In this Annual Report on Form 10-K, unless the context otherwise requires, �Genworth,� �we,� �us� and �our� refer to Genworth Financial,
Inc. and its subsidiaries.

Item 1. Business
Overview

Genworth Financial, Inc. is a leading financial security company dedicated to providing insurance, wealth management, investment and financial
solutions to more than 15 million customers, with a presence in more than 25 countries. Genworth was incorporated in Delaware in 2003 in
preparation for an initial public offering (�IPO�) of Genworth common stock, which was completed on May 28, 2004. We are headquartered in
Richmond, Virginia and have approximately 6,400 employees.

As a financial security company, we are dedicated to helping meet the life security, retirement security, wealth management and homeownership
needs of our customers. Our life security offerings protect people during unexpected events. These life security products and services include our
payment protection coverages in Europe, Canada and Mexico, and in the United States, life insurance products, as well as care coordination and
wellness services. We help people achieve financial goals and independence by providing retirement security offerings. In the United States,
retirement security products include various types of annuity and guaranteed retirement income products, as well as individual and group
long-term care insurance. We help individuals accumulate and build wealth for financial security in the United States with our wealth
management products that include financial planning services and managed accounts. We enable homeownership in the United States and
internationally by providing mortgage insurance products that allow people to purchase homes with low down payments while protecting lenders
against the risk of default. Through our homeownership education and assistance programs, we also help people keep their homes when they
experience financial difficulties. Across all of our businesses, we differentiate through product innovation and by providing valued services such
as education and training, wellness programs, support services and technology linked to our insurance, investment and financial products that
address both consumer and distributor needs. In doing so, we strive to be easy to do business with and help our business partners grow more
effectively.

Our products and services are designed to help consumers meet key financial security needs. Our primary products and related services are
targeted at markets that are benefiting from significant demographic, legislative and market trends, including the aging population across the
countries in which we operate, and the growing reality that responsibility for building financial security resides primarily with the individual. We
distribute our products and services through diversified channels that include financial intermediaries, advisors, independent distributors, affinity
groups and dedicated sales specialists. We are committed to our distribution partners and policyholders and continue to invest in key distribution
relationships, product innovation and service capabilities.

Beginning in the fourth quarter of 2011, we changed our operating business segments to better align our businesses. Under the new structure, we
operate through three divisions: Insurance and Wealth Management, Mortgage Insurance and Corporate and Runoff. Under these divisions, there
are six operating business segments. The Insurance and Wealth Management Division includes the following operating business segments: U.S.
Life Insurance (which includes our life insurance, long-term care insurance and fixed annuities businesses), International Protection (which
includes our lifestyle protection insurance business) and Wealth Management. The Mortgage Insurance Division includes the following
operating business segments: International Mortgage Insurance and U.S. Mortgage Insurance. The Corporate and Runoff Division includes the
Runoff segment and Corporate and Other activities. The Runoff segment includes the results of non-strategic products which are no longer
actively sold. These changes allow us to sharpen our focus on common aspects within each group of businesses while taking advantage of
current financial synergies. Financial information has been updated for all periods to reflect the reorganized segment reporting structure. The
following discussion reflects our reorganized operating segments:

� U.S. Life Insurance. We offer and manage a variety of insurance and fixed annuity products. Our primary insurance products
include life and long-term care insurance. For the year ended December 31,
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2011, our U.S. Life Insurance segment�s net income available to Genworth Financial, Inc.�s common stockholders and net operating
income available to Genworth Financial, Inc.�s common stockholders were $432 million and $462 million, respectively.

� International Protection. We are a leading provider of payment protection coverages (referred to as lifestyle protection) in multiple
European countries. Our lifestyle protection insurance products primarily help consumers meet specified payment obligations should
they become unable to pay due to accident, illness, involuntary unemployment, disability or death. For the year ended December 31,
2011, our International Protection segment�s net income available to Genworth Financial, Inc.�s common stockholders and net
operating income available to Genworth Financial, Inc.�s common stockholders were $93 million and $94 million, respectively.

� Wealth Management. We offer and manage a variety of wealth management products that include managed account programs
together with advisor support and financial planning services. For the year ended December 31, 2011, our Wealth Management
segment�s net income available to Genworth Financial, Inc.�s common stockholders and net operating income available to Genworth
Financial, Inc.�s common stockholders were both $47 million.

� International Mortgage Insurance. We are a leading provider of mortgage insurance products and related services in Canada,
Australia, Mexico and multiple European countries. Our products predominantly insure prime-based, individually underwritten
residential mortgage loans, also known as flow mortgage insurance. On a limited basis, we also provide mortgage insurance on a
structured, or bulk, basis that aids in the sale of mortgages to the capital markets and helps lenders manage capital and risk.
Additionally, we offer services, analytical tools and technology that enable lenders to operate efficiently and manage risk. For the
year ended December 31, 2011, our International Mortgage Insurance segment�s net income available to Genworth Financial, Inc.�s
common stockholders and net operating income available to Genworth Financial, Inc.�s common stockholders were $357 million and
$332 million, respectively.

� U.S. Mortgage Insurance. In the United States, we offer mortgage insurance products predominantly insuring prime-based,
individually underwritten residential mortgage loans, also known as flow mortgage insurance. We selectively provide mortgage
insurance on a bulk basis with essentially all of our bulk writings prime-based. Additionally, we offer services, analytical tools and
technology that enable lenders to operate efficiently and manage risk. For the year ended December 31, 2011, our U.S. Mortgage
Insurance segment�s net loss available to Genworth Financial, Inc.�s common stockholders and net operating loss available to
Genworth Financial, Inc.�s common stockholders were $477 million and $507 million, respectively.

� Runoff. The Runoff segment includes the results of non-strategic products which are no longer actively sold. Our non-strategic
products include our variable annuity, variable life insurance, institutional, corporate-owned life insurance and Medicare supplement
insurance products. Institutional products consist of: funding agreements, funding agreements backing notes (�FABNs�) and
guaranteed investment contracts (�GICs�). In January 2011, we discontinued new sales of retail and group variable annuities while
continuing to service our existing blocks of business. Effective October 1, 2011, we completed the sale of our Medicare supplement
insurance business. For the year ended December 31, 2011, our Runoff segment�s net loss available to Genworth Financial, Inc.�s
common stockholders was $53 million and net operating income available to Genworth Financial, Inc.�s common stockholders was
$25 million.

We also have Corporate and Other activities which include debt financing expenses that are incurred at our holding company level, unallocated
corporate income and expenses, eliminations of inter-segment transactions and the results of other non-core businesses that are managed outside
of our operating segments. For the year ended December 31, 2011, Corporate and Other activities had a net loss available to Genworth Financial,
Inc.�s common stockholders and a net operating loss available to Genworth Financial, Inc.�s common stockholders of $277 million and $239
million, respectively.
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We had $16.5 billion of total Genworth Financial, Inc.�s stockholders� equity and $114.3 billion of total assets as of December 31, 2011. For the
year ended December 31, 2011, our revenues were $10.3 billion and we had net income available to Genworth Financial, Inc.�s common
stockholders of $122 million.

Positioning for the Future

We offer a variety of products and services that meet consumers� financial security needs at various stages of their lives. We focus on those
products and services where we have leadership positions or can differentiate based on: product innovation and value; risk expertise; distribution
strength; service effectiveness or cost efficiency. Consistent with this strategy, we have concentrated our product and service offerings in our life
insurance, long-term care insurance, fixed annuities, wealth management, lifestyle protection insurance and mortgage insurance businesses. This
approach is designed to help us achieve growth and create stockholder value through pursuit of the following key initiatives:

� Drive new business with improved profitability. As we focus on our leadership businesses, we continue to concentrate on market
segments that we see as most attractive and that best fit with our strengths, profitability targets and risk tolerance. We strive to
maintain appropriate return and risk thresholds in our product offerings through pricing actions and changes in product design or
distribution structures, as well as new product introductions. We have tightened our underwriting guidelines and expect this will
contribute to future profitability.

� Optimize investment portfolio performance. We have restructured our investment portfolio to help protect against the potential
impact of a prolonged recession or slow economic recovery, including the exit of riskier investments. We have a disciplined
asset-liability management process that enables us to manage our assets and liabilities effectively. We reduced exposures in several
major asset classes, including the financial sectors, and exited selected investments in limited partnerships. We have a diversified
investment portfolio and have shifted certain investments towards industries that we believe will be less impacted by economic
cycles, such as utilities. We continue to identify and limit certain exposure levels to maintain or achieve desired diversification. We
also pursue selected portfolio hedging strategies to enhance returns.

� Continue active risk management and loss mitigation. We seek to adapt to changes and proactively manage risk as it relates to our
businesses. We review our pricing and product designs, as well as our underwriting guidelines, and make adjustments as necessary.
We re-priced products in our long-term care, lifestyle protection and U.S. mortgage insurance businesses, as well as in certain of our
international mortgage insurance markets. We have improved our distribution arrangements and refined our products and target
markets in our lifestyle protection insurance business. We reduced our mortgage insurance risk in-force in Europe which was
primarily driven by reductions in Spain. We maintain active loss mitigation efforts in our U.S. mortgage insurance business,
including pursuit of appropriate loan and claim modifications, investigating loans for underwriting and master policy compliance,
and where appropriate, executed loan rescissions or selected settlements. Additionally, we pursue targeted loss mitigation strategies
in mortgage insurance markets outside the United States.

� Execute effective capital management and capital deployment. We pursue capital management strategies to support the
capitalization and targeted ratings for our insurance companies and holding company. Our objective is to maintain adequate levels of
capital in the event of unforeseen events, while still meeting our targeted goals. We have achieved the generation of statutory capital
from profit emergence on our in-force business, as well as from ongoing capital management and efficiency strategies such as use of
reinsurance, management of new business levels and cost reductions. In addition, we continue to evaluate opportunities to redeploy
capital from lower returning blocks of business, including the potential execution of life block transactions.
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Growth Strategies

Our objectives are to increase revenues and operating income, as well as enhance returns on equity. Our plans to do this are based on the
following strategies:

� U.S. Life Insurance. Our strategy is focused on life and long-term care insurance and fixed annuities, and we are committed to
growing these core product lines and meeting product profitability targets in the current low interest rate environment while staying
disciplined about risk and capital management. In life insurance, our focus is on building out and repositioning our universal life
insurance product portfolio to address consumer needs in our target �main street� market. In long-term care insurance, we recently
introduced our next-generation product with innovative features and services and increased pricing while continuing our focus on
preferred risk selection. In fixed annuities, we recently launched two new single premium fixed deferred indexed annuities to expand
our product offerings, both designed to meet the growing needs of consumers. Our fixed annuity products are distributed using our
established insurance distribution and channel relationships and proven service model.

� Wealth Management. We continue to focus on independent advisor wealth management offerings. We are committed to growing
our wealth management business through new investment solutions with disciplined expense management. We will leverage
partnerships to broaden our capabilities.

� International Protection. We continue to refine our products and target markets in our lifestyle protection insurance business. We
implemented significant price and distribution contract changes for both new and eligible in-force policies which have benefited
earnings and going forward will help mitigate the pressure from increasing claims durations resulting from continued high
unemployment in Europe. We maintain our focus on markets in Europe and plan to grow our lifestyle protection insurance business
selectively in other new markets.

� International Mortgage Insurance. We are growing our international mortgage insurance businesses within geographies that have
attractive market and regulatory conditions for profitable growth, while managing economic, product and underwriting risks. We
have established international mortgage insurance platforms in Canada, Australia, Europe and Mexico and intend to operate them in
a disciplined fashion with an ongoing focus on risk management. Our entry and growth in developing international mortgage
insurance markets will be selective.

� U.S. Mortgage Insurance. In the United States, economic factors such as high unemployment, underemployment, declining home
prices and limited credit availability significantly impacted mortgage origination volumes and had an effect on home buyers� abilities
and willingness to meet their mortgage obligations. We responded by shifting to a business model that is expected to deliver higher
returns with a lower risk profile, through tightened underwriting criteria, increased pricing and certain restrictions based on product
type and geographic location, while maintaining our focus on insuring high quality single-family mortgages. We continue to pursue a
flexible capital strategy in our U.S. mortgage insurance business to support new business growth.
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Insurance and Wealth Management Division

U.S. Life Insurance

Through our U.S. Life Insurance segment, we market various forms of life insurance, long-term care insurance and fixed annuities.

The following table sets forth financial information regarding our U.S. Life Insurance segment as of or for the periods indicated. For additional
selected financial information and operating performance measures regarding our U.S. Life Insurance segment as of or for these periods, see
�Item 7�Management�s Discussion and Analysis of Financial Condition and Results of Operations�U.S. Life Insurance.�

As of or for the years ended December 31,
(Amounts in millions)     2011        2010        2009    
Revenues:
Life insurance $ 2,042 $ 1,778 $ 1,485
Long-term care insurance 3,002 2,834 2,436
Fixed annuities 1,086 1,174 876

Total revenues $ 6,130 $ 5,786 $ 4,797

Net operating income available to Genworth Financial, Inc.�s common stockholders:
Life insurance $ 256 $ 144 $ 217
Long-term care insurance 132 163 168
Fixed annuities 74 79 (9) 

Total net operating income available to Genworth Financial, Inc.�s common stockholders 462 386 376
Net investment gains (losses), net of taxes and other adjustments (30) (94) (491) 

Net income (loss) available to Genworth Financial, Inc.�s common stockholders $ 432 $ 292 $ (115) 

Total segment assets $ 77,419 $ 71,656 $ 67,514

Life insurance

Our life insurance business markets and sells products that provide a personal financial safety net for individuals and their families. These
products provide protection against financial hardship after the death of an insured. Some of these products also offer a savings element that can
help accumulate funds to meet future financial needs. In 2010, we implemented enhanced sales support services and product offerings that
continued to support our key objective of assisting producers selling to our primary target market of main street consumers, that encompass the
middle market and emerging affluent market who purchase policies with face amounts of $1 million or less. Embedded in these services is a
simplified fulfillment process which enables more efficient and timely placement for policies being sold in these markets.

Products

Our current life insurance offerings include term universal and universal life. Our term universal life insurance product was designed to replace
new sales of our existing term life insurance products. The term universal life insurance product offers death benefit guarantee premiums that are
competitive with traditional term life insurance premiums for comparable durations and premium flexibility during the life of the policy since it
is a universal life insurance product.

We also offer other universal life insurance products that are designed to provide permanent protection for the life of the insured. In addition, we
also offer a linked-benefits product for customers who have traditionally
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self-funded long-term care risk or seek multiple benefits. Our linked-benefits product combines universal life insurance with long-term care
insurance coverage in a single policy that provides cash value, death benefits and long-term care benefits.

We also have in-force blocks of term and whole life insurance; however, we no longer solicit sales of these products. Our in-force blocks of term
life insurance products provide coverage with guaranteed level premiums for a specified period of time and generally have little or no buildup of
cash value.

Underwriting and pricing

Underwriting and pricing are significant drivers of profitability in our life insurance business, and we have established rigorous underwriting and
pricing practices. We have generally reinsured risks in excess of $5 million per life. We set pricing assumptions for expected claims, lapses,
investment returns, expenses and customer demographics based on our historical experience and other factors.

We target individuals primarily in standard or better risk categories, which include healthier individuals who generally have family histories that
do not present increased mortality risk. We also have significant expertise in evaluating applicants with health problems and offer appropriately
priced coverage based on stringent underwriting criteria.

Distribution

We offer life insurance products through an extensive network of independent brokerage general agencies (�BGAs�) throughout the United States
and through financial intermediaries and insurance marketing organizations. We believe there are opportunities to expand our sales in each of
these and other distribution channels through additional product offerings, services and marketing strategies.

Competition

Competition in our life insurance business comes from many sources, including traditional insurance companies as well as non-traditional
providers, such as banks and structured finance or private equity markets. The life insurance market is highly fragmented. Competitors have
multiple access points to the market through BGAs, financial institutions, career sales agents, multi-line exclusive agents, e-retail and other life
insurance distributors. We operate primarily in the BGA channel and have built additional capabilities in other channels. We believe our
competitive advantage in the life insurance market comes from our long history serving this market and our reputation for service excellence.

Long-term care insurance

We established ourselves as a pioneer in long-term care insurance over 35 years ago and remain a leading provider in the industry. Our
experience helps us plan for disciplined growth built on a foundation of strong risk management, product innovation, a diversified distribution
strategy and claims processing expertise. We believe our hedging strategies and reinsurance reduce some of the risks associated with these
products.

Products

Our individual and group long-term care insurance products provide defined levels of protection against the significant and escalating costs of
long-term care services provided in the insured�s home or in assisted living or nursing facilities. Insureds become eligible for covered benefits if
they become incapable of performing two activities of daily living. In contrast to health insurance, long-term care insurance provides coverage
for skilled and custodial care provided outside of a hospital or health-related facility. Long-term care insurance claims typically have a duration
of approximately two to five years with an average duration of approximately three years.
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In 2011, we began offering access to a Wellness Program designed to promote a healthier lifestyle alternative for our policyholders as part of
certain of our individual long-term care insurance products.

Underwriting and pricing

We employ extensive medical underwriting policies to assess and quantify risks before we issue our long-term care insurance policies, similar
to, but separate from, those we use in underwriting life insurance products.

We have accumulated extensive pricing and claims experience, and believe we have the largest actuarial database in the industry. The overall
profitability of our long-term care insurance business depends primarily on the accuracy of our pricing assumptions for claims experience,
morbidity and mortality experience, persistency and investment yields. Our actuarial database provides us with substantial data that has helped
us develop sophisticated pricing methodologies for our newer policies. We tailor pricing based on segmented risk categories, including couples,
medical history and other factors. Profitability on older policies issued without the full benefit of this experience, particularly with respect to
persistency trends, has been lower than initially assumed in pricing of those blocks. We continually monitor trends and developments and update
assumptions that may affect the risk, pricing and profitability of our long-term care insurance products and adjust our new product pricing and
other terms, as appropriate. We also work with a medical advisory board comprised of independent experts from the medical field that provides
insights on emerging morbidity and medical trends, enabling us to be more proactive in our risk segmentation, pricing and product development
strategies.

In October 2010, we announced plans to file for a premium rate increase of 18% on two blocks of older long-term care insurance policies. We
began filing for the rate changes in November 2010 and the implementation of any rate increase began to take effect in 2011. The state approval
process of an in-force rate increase varies, and in certain states can take up to two years to obtain approval. Upon approval, premium increases
may only occur on an insured�s billing anniversary date. Therefore, the benefits of any rate increase may not be fully realized until the
implementation is complete. As of December 31, 2011, we have received full or partial approval in 39 states which represent approximately 65%
of the targeted premiums.

Distribution

We have a broad and diverse distribution network for our long-term care insurance products. We distribute our products through diversified
sales channels consisting of appointed independent producers, financial intermediaries, dedicated sales specialists and affinity groups. We have
made significant investments in our servicing and support for both independent and dedicated sales specialists and we believe our product
features, distribution support and services are leading the industry.

In 2007, we entered into a five-year exclusive endorsement agreement with AARP to offer long-term care insurance products to its
approximately 40 million members. This relationship includes access to members through our career sales force, as well as telephone, internet
and direct mail sales channels. In the fourth quarter of 2011, we launched a unique service offering designed for AARP members called
Caregiving Help and Advice from Genworth, a national care giving service dedicated to helping AARP members and their families find
information, advice and guidance to support their long-term care needs.

Competition

Competition in the long-term care insurance industry is primarily limited to a relatively small number of insurance companies. Our products
compete by providing consumers with an array of long-term care coverage solutions, coupled with long-term care support services. We offer a
diverse product portfolio with a wide range of price points and benefits designed to appeal to a broad spectrum of the population who are
concerned about mitigating the costs of future long-term care needs. We believe our significant historical experience and risk disciplines provide
us with a competitive advantage in the form of product features, benefits, support services and pricing.
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During 2010 and 2011, the competitive landscape of the long-term care insurance market changed significantly, with several competitors
announcing their intent to exit the market. In 2011, one large competitor re-entered the market nationwide and two other large competitors
re-entered targeted state markets. Continued changes in the competitive landscape of the long-term care insurance market will continue to impact
our sales levels.

Fixed Annuities

We are focused on helping individuals create dependable income streams for life or for a specified period of time and helping them save and
invest to achieve financial goals. We believe our product designs, investment strategy requirements, hedging disciplines and use of reinsurance
reduce some of the risks associated with these products.

Products

Single premium deferred annuities

We offer fixed single premium deferred annuities which require a single premium payment at time of issue and provide an accumulation period
and an annuity payout period. The annuity payout period in these products may be defined as either a defined number of years, the annuitant�s
lifetime or the longer of a defined number of years or the annuitant�s lifetime. During the accumulation period, we credit the account value of the
annuity with interest earned at a crediting rate guaranteed for no less than one year at issue, but which may be guaranteed for up to seven years,
and thereafter is subject to annual crediting rate resets at our discretion. The rate credited is based upon competitive factors and prevailing
market rates, subject to statutory and contractual minimums. The majority of our fixed single premium deferred annuity contractholders retain
their contracts for five to ten years.

In December 2011, we introduced a new fixed indexed annuity to complete our product suite of single premium deferred annuities. Fixed
indexed annuities provide an annual crediting rate that is tied to the performance of a defined outside index rather than a rate that is declared by
the insurance company. The outside index we use is the S&P 500®. There are three separate index crediting strategies, each of which participates
to some extent in the index, in addition to a fixed interest rate option. The amount of participation in the index resets each year.

Single premium immediate annuities

In exchange for a single premium, immediate annuities provide a fixed amount of income for either a defined number of years, the annuitant�s
lifetime or the longer of a defined number of years or the annuitant�s lifetime.

Structured settlements

Structured settlement annuity contracts provide an alternative to a lump sum settlement, generally in a personal injury lawsuit or workers
compensation claim, and typically are purchased by property and casualty insurance companies for the benefit of an injured claimant. The
structured settlements provide scheduled payments over a fixed period or, in the case of a life-contingent structured settlement, for the life of the
claimant with a guaranteed minimum period of payments. In 2006, we discontinued sales of our structured settlement annuities while continuing
to service our retained and reinsured blocks of business.

Distribution

We distribute our fixed annuity products through BGAs, independent broker/dealers and select banks and national brokerage and financial firms.

Competition

We compete with a large number of life insurance companies in the single premium immediate annuity marketplace. We continue to see
long-term growth prospects for single premium immediate annuities based on
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demographics. We believe long-term experience with mortality and longevity risk, combined with overall risk management disciplines,
contribute to competitiveness in how we segment and price our products for our targeted markets.

Sales of fixed annuities are strongly linked to current interest rates, which affect the relative competitiveness of alternative products, such as
certificates of deposit and money market funds. We have experienced fluctuations in sales levels for this product and expect these fluctuations to
continue in the future based on changes in the level of interest rates and other factors including our ability to achieve desired targeted returns.

International Protection

The following table sets forth financial information regarding our International Protection segment as of or for the periods indicated. For
additional selected financial information and operating performance measures regarding our International Protection segment as of or for these
periods, see �Item 7�Management�s Discussion and Analysis of Financial Condition and Results of Operations�International Protection.�

As of or for the years ended December 31,
(Amounts in millions)     2011        2010        2009    
Total revenues $ 1,022 $ 1,112 $ 1,301

Net operating income available to Genworth Financial, Inc.�s common stockholders $ 94 $ 71 $ 56
Net investment gains (losses), net of taxes and other adjustments (1) 3 (11) 

Net income available to Genworth Financial, Inc.�s common stockholders $ 93 $ 74 $ 45

Total segment assets $ 2,404 $ 2,718 $ 3,255

Lifestyle protection insurance

We currently provide lifestyle protection insurance that is principally offered by financial services companies at the point of sale of consumer
products and we have a presence in more than 20 countries. We expect to selectively expand our lifestyle protection insurance business through
entry into certain new markets, further penetration of existing distribution relationships, participation in additional distribution channels and
introduction of new products. In Europe, we are a leading provider of lifestyle protection insurance.

Products and services

Our lifestyle protection insurance products include primarily protection from illness, accident, involuntary unemployment, disability and death.
The benefits on these policies pay the periodic payments on a consumer loan or other form of committed payment for a limited period of time,
typically 12 months, though they can be up to 84 months. In some cases, for certain coverages, we may make lump sum payments. Our policies
that cover disability and unemployment include an exclusion period that is usually 30 to 90 days, respectively, and a waiting period (time
between claim submission and claim payment) of typically 30 days. Our policies either require an upfront single premium or monthly premiums.

We also provide third-party administrative services and administer non-risk premium with some relationships in Europe. Additionally, we have
entered into structured portfolio transactions, covering Canadian and European risk.
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Underwriting and pricing

Our lifestyle protection insurance products are currently underwritten and priced on a program basis, by type of product and by distributor,
rather than on an individual policyholder basis. In setting prices and in some cases the nature of coverage offered, we take into account the
underlying obligation, the particular product features and the average customer profile of a given distributor. For our monthly premium policies,
most contracts allow for monthly price adjustments after consultation with our distribution partners which help us to reduce our business risk
profile when there are adverse changes in the market. Additionally, certain of our distribution contracts provide for profit or loss sharing with
our distribution partners, which provide our business and our distribution partners with risk protection and aligned economic interests over the
life of the contract. We believe our experience in underwriting allows us to provide competitive pricing to distributors and generate targeted
returns and profits for our business.

Distribution

We distribute our lifestyle protection insurance products primarily through financial institutions, including major European banks, that offer our
insurance products in connection with underlying loans or other financial products they sell to their customers. Under these arrangements, the
distributors typically take responsibility for branding and marketing the products, while we take responsibility for pricing, underwriting and
claims payment.

We continue to implement innovative methods for distributing our lifestyle protection insurance products, including targeted telemarketing and
web-based tools that provide our distributors with a cost-effective means of applying our products to a broad range of underlying financial
obligations. We believe these methods also make it easier to establish arrangements with new distributors, as well as help us further diversify our
distribution and geographical channels in a dynamic market environment. We are pursuing various targeted initiatives to launch in select new
markets and enhance our distribution capabilities while optimizing our product offerings either through direct sales or reinsurance.

Competition

The lifestyle protection insurance market has several large, international participants, including both captive insurers of large financial
institutions and independent providers. We compete through our high service levels, depth of expertise in providing tailored product and service
solutions and our ability to service global clients at a local level and across multiple countries.

Wealth Management

The following table sets forth financial information regarding our Wealth Management segment as of or for the periods indicated. For additional
selected financial information and operating performance measures regarding our Wealth Management segment as of or for these periods, see
�Item 7�Management�s Discussion and Analysis of Financial Condition and Results of Operations�Wealth Management.�

As of or for the years ended December 31,
(Amounts in millions)     2011        2010        2009    
Total revenues $ 453 $ 352 $ 278

Net operating income available to Genworth Financial, Inc.�s common stockholders $ 47 $ 40 $ 28
Net investment gains (losses), net of taxes and other adjustments �  �  �  

Net income available to Genworth Financial, Inc.�s common stockholders $ 47 $ 40 $ 28

Total segment assets $ 523 $ 547 $ 462
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We offer a broad array of wealth management solutions to individual investors through financial advisors. We provide an open-architecture
product platform along with tailored client advice, asset allocation options, practice management, support services and technology to the
financial advisor channel. We are a leading provider in the managed account service provider market, also known as the turnkey asset
management platform market. As of September 30, 2011, we were ranked second, based on assets under management, among advisory
third-party managed account providers according to the third quarter of 2011 Managed Account Research published by Cerulli Associates
(�Cerulli Research�).

On December 31, 2010, we acquired the operating assets of Altegris Capital, LLC (�Altegris�). Altegris, based in La Jolla, California, provides a
platform of alternative investments, including hedge funds and managed futures products and had approximately $2.2 billion in client assets as
of December 31, 2010. See note 8 in our consolidated financial statements under �Item 8�Financial Statements and Supplementary Data� for
additional information related to the acquisition.

In January 2012, we reached an agreement to sell our tax and accounting financial advisor unit, Genworth Financial Investment Services (�GFIS�),
for approximately $79 million at closing, plus an earnout provision. We expect to recognize a realized gain on the sale, with the closing of the
sale expected in the first half of 2012, subject to customary closing conditions and regulatory approvals. See note 8 in our consolidated financial
statements under �Item 8�Financial Statements and Supplementary Data� for additional information related to the sale.

Products

We work with financial advisors to develop portfolios consisting of individual securities, mutual funds, exchange-traded funds and alternative
investments designed to meet their client�s particular investment objectives. Generally, clients for these products and services have accumulated
significant capital, and our principal asset management strategy is to help protect their assets while taking advantage of opportunities for capital
appreciation. Some of our advisory clients also use the custodial services of our trust company, Genworth Financial Trust Company.

Through our open-architecture platform, we offer financial advisors a comprehensive fee-based investment management platform, access to
custodians, client relationship management tools and business development programs, to enable these retail financial advisors to offer
institutional caliber services to their clients. Genworth Financial Wealth Management, Inc. serves as investment advisor to the GuideMark and
GuidePath Funds, the Genworth Financial Contra Fund and the Genworth Variable Insurance Trust. The GuideMark and GuidePath Funds and
the Genworth Financial Contra Fund are mutual funds offered to clients of financial advisors. Funds in the Genworth Variable Insurance Trust
are open-end mutual funds available in separate accounts of our variable annuity products. On September 30, 2011, the Board of Trustees of the
Genworth Variable Insurance Trust considered and approved the liquidation of the Trust and its portfolios, which is expected to occur in the first
quarter of 2012.

Additionally, through our retail broker/dealer, we offer annuity and insurance products, including our proprietary products, as well as third-party
mutual funds, insurance and other investment products.

Distribution

We distribute these products and services through independent investment advisory professionals and financial professionals affiliated with our
retail broker/dealer.

Competition

We compete primarily in the managed account service provider market, including mutual fund, exchange-traded fund and separate account
offerings. The market is highly competitive, and is differentiated by advisor
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profile and service. The ten largest companies in the advisory third-party managed account provider market, otherwise known as the turnkey
asset management platform, comprise approximately 95% of assets under management in this sector as of September 30, 2011 according to
Cerulli Research.

Mortgage Insurance Division

International Mortgage Insurance

Through our International Mortgage Insurance segment, we are a leading provider of mortgage insurance in Canada, Australia, Mexico and
multiple European countries and have a presence in over 15 countries. We expanded our international operations beginning in the mid-1990s
and, today, we believe we are the largest overall provider of private mortgage insurance outside of the United States.

Private mortgage insurance enables borrowers to buy homes with low-down-payment mortgages, which are usually defined as loans with a down
payment of less than 20% of the home�s value. Low-down-payment mortgages are also referred to as high loan-to-value mortgages. Mortgage
insurance protects lenders against loss in the event of a borrower�s default. It also generally aids financial institutions in managing their capital
and risk profile in particular by reducing the capital required for low-down-payment mortgages. If a borrower defaults on mortgage payments,
private mortgage insurance reduces and may eliminate losses to the insured institution. Private mortgage insurance may also facilitate the sale of
mortgage loans in the secondary mortgage market.

The following table sets forth financial information regarding our International Mortgage Insurance segment as of or for the periods indicated.
Additional selected financial information and operating performance metrics regarding our International Mortgage Insurance segment as of or
for these periods are included under �Item 7�Management�s Discussion and Analysis of Financial Condition and Results of Operations�International
Mortgage Insurance.�

As of or for the years ended December 31,
(Amounts in millions)     2011        2010        2009    
Revenues:
Canada $ 823 $ 796 $ 729
Australia 612 496 442
Other Countries 72 80 88

Total revenues $ 1,507 $ 1,372 $ 1,259

Net operating income available to Genworth Financial, Inc.�s common stockholders:
Canada $ 161 $ 176 $ 206
Australia 200 205 148
Other Countries (29) (18) (25) 

Total net operating income available to Genworth Financial, Inc.�s common stockholders 332 363 329
Net investment gains (losses), net of taxes and other adjustments 25 7 6

Net income available to Genworth Financial, Inc.�s common stockholders 357 370 335
Add: net income attributable to noncontrolling interests 139 143 61

Net income $ 496 $ 513 $ 396

Total segment assets $ 9,748 $ 9,704 $ 8,888
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We have significant mortgage insurance operations in Canada and Australia, two of the largest markets for mortgage insurance products outside
of the United States, as well as in Europe, Mexico and Korea.

The mortgage loan markets in Canada and Australia are well developed, and mortgage insurance plays an important role in each of these
markets. However, these markets vary significantly and are influenced by different economic, public policy, regulatory, distributor, credit and
cultural conditions.

We believe the following factors have contributed to the growth of mortgage insurance demand in these countries:

� a desire by lenders to expand their business by offering low-down-payment mortgage loans;

� the recognition of the higher default risk inherent in low-down-payment lending and the need for specialized underwriting expertise
to conduct this business prudently;

� government housing policies that support a high level of homeownership;

� government policies that support the use of securitization and secondary market mortgage sales, in which third-party credit
enhancement is often used to facilitate funding and liquidity for mortgage lending; and

� bank regulatory capital policies that provide incentives to lenders to transfer some or all of the credit risk on low-down-payment
mortgages to third parties, such as mortgage insurers.

Based upon our experience in these mature markets, we believe a favorable regulatory framework is important to the development of high
loan-to-value lending and the use of products such as mortgage insurance to protect against default risk or to obtain capital relief. As a result, we
have advocated government and policymaking agencies throughout our markets to adopt legislative and regulatory policies supporting increased
homeownership and the use of private mortgage insurance. We have significant expertise in mature markets, and we leverage this experience in
selected developing markets to encourage regulatory authorities to implement incentives to use private mortgage insurance as an important
element of their housing finance systems.

We believe the revisions to a set of regulatory rules and procedures governing global bank capital standards that were introduced by the Basel
Committee of the Bank for International Settlements, recently revised to strengthen regulatory capital requirements for banks and now referred
to as Basel III, also may encourage further use of mortgage insurance as a risk and capital management tool in international markets. While
Basel III was issued in December 2010, its adoption by individual countries internationally and in the United States has only begun. Changes in
national implementation could occur which might aid or detract from future demand for mortgage insurance.

Mortgage insurance in our International Mortgage Insurance segment is predominantly single premium and provides 100% coverage in the two
largest markets, Canada and Australia. With single premium policies, the premium is usually included as part of the aggregate loan amount and
paid to us as the mortgage insurer. We record the proceeds to unearned premium reserves, invest those proceeds and recognize the premiums
over time in accordance with the expected pattern of risk emergence.

Canada

We entered the Canadian mortgage insurance market in 1995 and operate in every province and territory. We are currently the leading private
mortgage insurer in the Canadian market. The five largest mortgage originators in Canada provide the majority of the financing for residential
mortgage financing in that country. Mortgages provided by these five lenders in Canada accounted for the majority of our flow new insurance
written in 2011.
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In July 2009, Genworth MI Canada Inc. (�Genworth Canada�), our indirect subsidiary, completed the initial public offering (the �Offering�) of its
common shares. Following completion of the Offering, we beneficially owned 57.5% of the common shares of Genworth Canada. In August
2010, Genworth Canada repurchased 12.3 million common shares through a substantial issuer bid. Brookfield Life Assurance Company Limited
(�Brookfield�), our indirect wholly-owned subsidiary, participated in the issuer bid by making a proportionate tender and continued to hold
approximately 57.5% of the outstanding common shares of Genworth Canada. In June 2011, Genworth Canada repurchased approximately
6.2 million common shares for CAD$160 million through a substantial issuer bid. Brookfield participated in the issuer bid by making a
proportionate tender and received CAD$90 million and Brookfield continued to hold approximately 57.5% of the outstanding common shares of
Genworth Canada in June 2011. In August 2011, we executed a non-cash intercompany transaction to increase the statutory capital in our U.S.
mortgage insurance companies by contributing to those companies a portion of common shares of Genworth Canada that were held by
Brookfield outside of our U.S. mortgage insurance business, with an estimated market value of $375 million. We continue to hold approximately
57.5% of the outstanding common shares of Genworth Canada on a consolidated basis. In addition, Brookfield has the right, exercisable at its
discretion, to purchase for cash these common shares of Genworth Canada from our U.S. mortgage insurance companies at the then-current
market price. Brookfield also has a right of first refusal with respect to the transfer of these common shares of Genworth Canada by the U.S.
mortgage insurance companies. See note 23 in our consolidated financial statements under �Item 8�Financial Statements and Supplementary Data�
for additional information related to these offerings.

Products

We offer primary flow insurance and portfolio credit enhancement insurance. Regulations in Canada require the use of mortgage insurance for
all mortgage loans extended by federally incorporated banks, trust companies and insurers, where the loan-to-value ratio exceeds 80%.

We also provide portfolio credit enhancement insurance to lenders that have originated loans with loan-to-value ratios of less than or equal to
80%. These policies provide lenders with immediate capital relief from applicable bank regulatory capital requirements and facilitate the
securitization of mortgages in the Canadian market. In both primary flow insurance and portfolio policies, our mortgage insurance in Canada
provides insurance coverage for the entire unpaid loan balance, including interest, selling costs and expenses.

Government guarantee

We have an agreement with the Canadian government (the �Government Guarantee Agreement�) under which it guarantees the benefits payable
under a mortgage insurance policy, less 10% of the original principal amount of an insured loan, in the event that we fail to make claim
payments with respect to that loan because of insolvency. We pay the Canadian government a risk premium for this guarantee and make other
payments to a reserve fund in respect of the government�s obligation. Because banks are not required to maintain regulatory capital on an asset
backed by a sovereign guarantee, our 90% sovereign guarantee permits lenders purchasing our mortgage insurance to reduce their regulatory
capital charges for credit risks on mortgages by 90%. Our primary government-sponsored competitor receives a 100% sovereign guarantee.

In July 2008, the Canadian government publicly announced adjustments to the rules for government guaranteed mortgages, including reducing
the maximum amortization period to 35 years, requiring a minimum down payment of 5% and establishing a consistent minimum credit score.
We incorporated these adjustments into our underwriting guidelines effective October 15, 2008. At the same time, the Canadian government
sought changes to the Government Guarantee Agreement to incorporate these adjustments and to introduce other changes to modernize the
Government Guarantee Agreement. In January 2010, the foregoing revisions to the Government Guarantee Agreement were formalized in an
amendment to the Government Guarantee Agreement (the �Amendment�). Additionally, a provision was included in the Amendment that allows
the government to implement industry-wide policy changes to mortgages that benefit from a government guarantee.
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In April 2010, the Canadian government implemented additional changes to the rules for government guaranteed mortgages which (i) require
that all borrowers seeking mortgages of a term less than five years or seeking a variable rate mortgage must qualify at the rate posted by the
Bank of Canada for five-year fixed rate mortgages, (ii) lower the maximum loan-to-value ratio of mortgage refinancing where borrowers are
withdrawing money to 90% from 95%, and (iii) require a minimum down payment of 20% on non-owner-occupied properties. In January 2011,
the Canadian government announced additional changes to the rules for government guaranteed mortgages which (i) reduce the maximum
amortization period to 30 years from 35 years for high loan-to-value mortgages, effective March 18, 2011, (ii) lower the maximum loan-to-value
ratio of mortgage refinancing where borrowers are withdrawing money to 85% from 90%, effective March 18, 2011, and (iii) eliminate
mortgage insurance on mortgages that do not have scheduled principal and interest payments (e.g. lines of credit), effective April 18, 2011. The
above rules were formalized in amendments to the Government Guarantee Agreement. In June 2011, the Canadian government passed
legislation, that when effective, will formalize existing mortgage insurance arrangements with private mortgage insurers and terminate the
existing Government Guarantee Agreement, including the elimination of the Canadian government guarantee fund. This legislation does not
change the current government guarantee of 90% provided on mortgages we insure. While we do not anticipate any significant impacts to our
business as a result of this legislation, a full assessment of the impact on our business cannot be completed until the regulations are finalized. In
addition, the government could take additional steps in the future to further tighten mortgage lending criteria.

Competition

Our primary mortgage insurance competitor in Canada is the Canada Mortgage and Housing Corporation (�CMHC�) which is owned by the
Canadian government, although we have one other private competitor in the Canadian market. CMHC�s mortgage insurance provides lenders
with 100% capital relief from bank regulatory requirements. We compete with CMHC primarily based upon our reputation for high quality
customer service, quick decision making on insurance applications, strong underwriting expertise, flexibility in product development and
provision of support services. As a result of the turmoil in the financial markets and tightened underwriting guidelines in 2009, there had been an
increased preference by lenders for CMHC insurance, which carries a lower capital charge and a 100% government guarantee,
as compared to loans covered by our policy which benefits from a 90% government guarantee. However, since 2009, this increased preference
for CMHC insurance has moderated as financial markets stabilized.

Australia

We entered the Australian mortgage insurance market in 1997 and the New Zealand mortgage insurance market in 1999. In 2011, we were the
leading provider of mortgage insurance in Australia based upon flow new insurance written. We maintain strong relationships within the major
bank and regional bank channels, as well as building societies, credit unions and non-bank mortgage originators called mortgage managers. As a
result of the financial turmoil and associated liquidity crunch in 2009, funding for the regional banks and non-bank originators was very limited
or not available, with most of their origination volume shifting to the major banks. As a result of the volume shift to major banks, the four largest
mortgage originators in Australia provide the majority of the financing for residential mortgage financing in that country. Our two largest lender
relationships in Australia provided the majority of our flow new insurance written in 2011 while we continue to serve multiple mortgage
originators and target other expanded distribution relationships.

During 2011, we exited the mortgage insurance market in New Zealand and ceased offering insurance coverage on new loans, although we have
committed to provide for a limited amount of time flow insurance on top-up loans, which allow a borrower to extend the credit limit on an
existing loan. Our decision was made after consideration of the potential size of the high loan-to-value market and mortgage insurance value
proposition. New Zealand represents approximately 2% of our insurance in-force in Australia as of December 31, 2011.

We plan to pursue a sale of a minority interest position of our Australian mortgage insurance business through an IPO in Australia during 2012,
subject to market conditions and regulatory approval. This move is part

18

Edgar Filing: GENWORTH FINANCIAL INC - Form 10-K

Table of Contents 21



Table of Contents

of a broader strategy to rebalance the business portfolio, support future growth opportunities for the Australian business with expanded access to
the capital markets, maintain control positions of strategic mortgage insurance platforms in Australia and Canada, and together with other
actions, free material capital for redeployment. We anticipate selling up to 40% of our share position, while maintaining control.

Products

In Australia, we offer primary flow mortgage insurance, also known as lenders mortgage insurance (�LMI�), and portfolio credit enhancement
policies. Our principal product is LMI which is similar to single premium primary flow insurance we offer in Canada with 100% coverage.
Lenders remit the single premium to us as the mortgage insurer and, generally, either collect the equivalent amount from the borrower at the
time the loan proceeds are advanced or capitalize it in the loan.

Banks, building societies and credit unions generally acquire LMI only for residential mortgage loans with loan-to-value ratios above 80%. The
Australian Prudential Regulation Authority (�APRA�) regulations for authorized deposit-taking institutions (�ADIs�) provide reduced capital
requirements for high loan-to-value residential mortgages if they have been insured by a mortgage insurance company regulated by APRA.
APRA�s license conditions require Australian mortgage insurance companies, including ours, to be monoline insurers, which are insurance
companies that offer just one type of insurance product.

We also provide portfolio credit enhancement policies mainly to APRA-regulated lenders who intend to securitize Australian residential loans
they have originated. Portfolio mortgage insurance serves as an important source of credit enhancement for the Australian securitization market,
and our portfolio credit enhancement coverage generally is purchased for low loan-to-value, seasoned loans written by APRA-regulated
institutions. To date, a market for these portfolio credit enhancement policies has not developed in New Zealand to the same extent as in
Australia, which was a consideration in our decision to discontinue new business in that market.

Competition

The Australian flow mortgage insurance market is primarily served by us and one other private LMI company, as well as various
lender-affiliated captive mortgage insurance companies. In addition, some lenders may self-insure certain high loan-to-value mortgage risks. We
compete primarily based upon our reputation for high quality customer service, quick decision making on insurance applications, strong
underwriting expertise and flexibility in terms of product development and provision of support services.

Europe and other countries

We began our European operations in the United Kingdom, which is Europe�s largest market for mortgage loan originations and over time have
expanded our presence to six additional countries. We are a large private mortgage insurance provider in Europe and have a leading market
presence in select markets, based upon flow new insurance written. Since 2009, we have reduced our risk in-force in Europe, driven primarily by
reductions in Spain as a result of our loss mitigation activities. Currently, we are not writing new business in Spain and Ireland. Additionally, we
have a presence in the developing private mortgage insurance market in Mexico, maintain a license in Korea with a small portfolio currently in
runoff and continue to selectively assess other markets as well.

Products

Our mortgage insurance products in Europe consist principally of primary flow insurance with single premium payments. Our primary flow
insurance generally provides first-loss coverage in the event of default on a portion (typically 10% to 20%) of the balance of an individual
mortgage loan. We also offer portfolio credit enhancement to facilitate the securitization of mortgage loans.
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Competition

Our competition in Europe includes both public and private entities, including traditional insurance companies, as well as providers of
alternative credit enhancement products and public mortgage guarantee facilities. Competition from alternative credit enhancement products
include personal guarantees on high loan-to-value loans, second mortgages and bank guarantees, captive insurance companies organized by
lenders, and alternative forms of risk transfer including capital markets solutions. In addition, some companies are looking for opportunities to
enter the European mortgage insurance market. We believe that our global expertise and coverage flexibility differentiate us from competitors
and alternative products.

Underwriting

Loan applications for all loans we insure are reviewed to evaluate each individual borrower�s credit strength and history, the characteristics of the
loan and the value of the underlying property. The credit strength of a borrower is evaluated by reviewing his or her credit history and credit
score. Unlike in the United States where Fair Isaac Company (�FICO�) credit scores are broadly used, credit scores are not available in all
countries. In countries, such as Canada, where scores are available, they are included in the underwriting guidelines used to evaluate the
loan. Internal mortgage scoring models are also used in the underwriting processes of Canada and Australia. In addition, risk rules models, such
as Blaze Advisor ®, are used in Australia and Mexico to enhance the underwriter�s ability to evaluate the loan risk and make consistent
underwriting decisions. Additional tools used by our international businesses include automated valuation models to evaluate property risk and
fraud application prevention and management tools such as ModelMax® and Interceptor in Australia and CitadelTM in Canada.

Loan applications for flow mortgage insurance are reviewed by our employees or by employees of qualified mortgage lender customers who
underwrite loan applications for mortgage insurance under a delegated underwriting program. This delegated underwriting program permits
approved lenders to commit us to insure loans using underwriting guidelines we have previously approved. Each of our mortgage insurance
platforms has established an audit plan to review delegated underwritten loans to ensure compliance with the approved underwriting guidelines,
operational procedures and master policy requirements. Samples (statistically valid and/or stratified) of performing loans are requested and
reviewed by our audit teams. Once an audit review has been completed, findings are summarized and compared to targets. If noncompliance
issues are detected, we work with the lender to develop appropriate corrective actions which may include rescinding coverage on non-compliant
loans or discontinuing delegated underwriting.

When underwriting bulk insurance transactions, we evaluate characteristics of the loans in the portfolio and examine loan files on a sample
basis. Each bulk transaction is assigned an overall claim rate based on a weighted-average of the expected claim rates for each stratified group of
loans with similar characteristics that comprises the transaction.

Since 2009, we have taken additional actions to reduce our new business risk profile, which included: tightening underwriting guidelines,
product restrictions, reducing new business in geographic areas we believe are more economically sensitive, and terminating commercial
relationships as a result of weaker business performance. We have also increased prices in certain markets based on periodic reviews of product
performance. We believe these underwriting and pricing actions have improved our actual and expected performance on new books of business
and have impacted, to some extent, the levels of new insurance written.

Loss mitigation

Each of our international mortgage insurance platforms works closely with lenders to identify and monitor delinquent borrowers. When a
delinquency is identified as needing more than basic collections, we will work with the lender and, if permitted, with the borrower to identify an
optimal loan workout solution. If it is determined that the borrower has the capacity to make a modified mortgage payment, we will work with
the
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lender to implement the most appropriate payment plan to address the borrower�s hardship situation. If the borrower does not have the capacity to
make payments on a modified loan, we work with the lender and borrower to sell the property at the best price to minimize the severity of our
claim and provide the borrower with a reasonable resolution. In Canada, we continued to execute a strategy to accelerate and facilitate the
conveyance of real estate properties to us in selected circumstances. This strategy allows for better control of the remediation and marketing
processes, reduction in carrying costs during the sale process and potential realization of a higher sales price with the cumulative impact being
lower losses.

After a delinquency is reported to us, or after a claim is received, we review, and where appropriate conduct further investigations, to determine
if there has been an event of underwriting non-compliance, non-disclosure of relevant information or any misrepresentation of information
provided during the underwriting process. Our master policies provide that we may rescind coverage if there has been any failure to comply with
agreed underwriting criteria or in the event of fraud or misrepresentation involving the lender or an agent of the lender. If such issues are
identified, the claim or delinquent loan file is reviewed to determine the appropriate action, including potentially reducing the claim amount to
be paid or rescinding the coverage. Generally, the issues we have initially identified are reviewed with the lender and the lender has an
opportunity, typically 60 days, to provide further information or documentation.

We may also review a group or portfolio of insured loans if we believe there may be systemic misrepresentations or noncompliance issues. If
such issues are detected, we generally will work with the lender to develop an agreed settlement in respect of the group of loans so identified or,
if such discussions fail to result in an agreed settlement, the lender may institute arbitration or other legal proceedings with respect to the loans
for which we have rescinded or reduced coverage that are subject to the dispute.

Distribution

We maintain dedicated sales forces that market our mortgage insurance products internationally to lenders. As in the U.S. market, our sales
forces market to financial institutions and mortgage originators, who in turn offer mortgage insurance products to borrowers.

U.S. Mortgage Insurance

Through our U.S. Mortgage Insurance segment, we provide private mortgage insurance. Private mortgage insurance enables borrowers to buy
homes with low-down-payment mortgages, which are usually defined as loans with a down payment of less than 20% of the home�s value.
Low-down-payment mortgages are sometimes also referred to as high loan-to-value mortgages. Mortgage insurance protects lenders against loss
in the event of a borrower�s default. It also generally aids financial institutions in managing their capital efficiently by reducing the capital
required for low-down-payment mortgages. If a borrower defaults on mortgage payments, private mortgage insurance reduces and may
eliminate losses to the insured institution. Private mortgage insurance may also facilitate the sale of mortgage loans in the secondary mortgage
market.

We have been providing mortgage insurance products and services in the United States since 1981 and operate in all 50 states and the District of
Columbia. Our principal mortgage insurance customers are originators of residential mortgage loans who typically determine which mortgage
insurer or insurers they will use for the placement of mortgage insurance written on loans they originate.

The U.S. private mortgage insurance industry is defined in part by the requirements and practices of Federal National Mortgage Association
(�Fannie Mae�), Federal Home Loan Mortgage Corporation (�Freddie Mac�) and other large mortgage investors. Fannie Mae and Freddie Mac
purchase residential mortgages from mortgage lenders and investors, as part of their governmental mandate to provide liquidity in the secondary
mortgage market. Fannie Mae and Freddie Mac purchased approximately 63%, 63% and 70% for the years ended December 31, 2011, 2010 and
2009, respectively, of all the mortgage loans originated in the United States,
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according to statistics published by Inside Mortgage Finance. Fannie Mae and Freddie Mac are government-sponsored enterprises, and we refer
to them as the �GSEs.� Fannie Mae�s and Freddie Mac�s mortgage insurance requirements include specified insurance coverage levels and
minimum financial strength ratings. Fannie Mae and Freddie Mac typically require maintenance of a rating by at least two out of three listed
rating agencies (Standard & Poor�s Financial Services LLC (�S&P�), Fitch Ratings (�Fitch�) and Moody�s Investors Service Inc. (�Moody�s�)) of at least
�AA-�/�Aa3� (as applicable), with no rating below those levels by any of the three listed rating agencies; otherwise, additional limitations or
requirements may be imposed for eligibility to insure loans purchased by the GSEs. In February 2008, Fannie Mae and Freddie Mac temporarily
suspended automatic imposition of the additional requirements otherwise applicable upon a ratings downgrade below the above-described
requirements, subject to certain specified conditions. Since 2009, we have held ongoing discussions with the GSEs regarding these requirements.

The GSEs may purchase mortgages with unpaid principal amounts up to a specified maximum, or the �conforming loan limit,� which is currently
$417,000 and subject to annual adjustment. The American Recovery and Reinvestment Act of 2009 permits the GSEs to purchase loans in
excess of the $417,000 limit in certain high-cost areas of the country. During 2011, for loans originated through September 30, 2011, the limit in
those areas was 125% of median home price for the area, but no more than $729,750. Loans originated on or after October 1, 2011, use existing
high-cost area loan limits established by the Federal Housing Finance Agency (the �FHFA�) under a formula of 115% of the 2010 median home
price, up to a maximum of $625,000 for a single-family one-unit property within the continental United States. Each GSE�s Congressional
charter generally prohibits it from purchasing a mortgage where the loan-to-value ratio exceeds 80% of home value unless the portion of the
unpaid principal balance of the mortgage, which is in excess of 80% of the value of the property securing the mortgage, is protected against
default by lender recourse, participation or by a qualified insurer. As a result, high loan-to-value mortgages purchased by Fannie Mae or Freddie
Mac generally are insured with private mortgage insurance. Fannie Mae and Freddie Mac purchased the majority of the flow loans we insured as
of December 31, 2011.

The following table sets forth selected financial information regarding our U.S. Mortgage Insurance segment as of or for the periods indicated.
Additional selected financial information and operating performance measures regarding our U.S. Mortgage Insurance segment as of or for these
periods are included under �Item 7�Management�s Discussion and Analysis of Financial Condition and Results of Operations�U.S. Mortgage
Insurance.�

As of or for the years ended December 31,
(Amounts in millions)     2011        2010        2009    
Total revenues $ 719 $ 754 $ 826

Net operating loss available to Genworth Financial, Inc.�s common stockholders $ (507) $ (580) $ (459) 
Net investment gains (losses), net of taxes and other adjustments 30 21 32

Net loss available to Genworth Financial, Inc.�s common stockholders $ (477) $ (559) $ (427) 

Total segment assets $ 3,004 $ 3,875 $ 4,247

Products and services

The majority of our U.S. mortgage insurance policies provide default loss protection on a portion (typically 10% to 40%) of the balance of an
individual mortgage loan. Our primary mortgage insurance policies are predominantly �flow� insurance policies, which cover individual loans at
the time the loan is originated. We also enter into �bulk� insurance transactions with lenders and investors in selected instances, under which we
insure a portfolio of loans for a negotiated price.
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In addition to flow and bulk primary mortgage insurance, we previously have written a limited amount of mortgage insurance on a pool basis.
Under pool insurance, the mortgage insurer provides coverage on a group of specified loans, typically for 100% of all losses on every loan in the
portfolio, subject to an agreed aggregate loss limit.

Flow insurance

Flow insurance is primary mortgage insurance placed on an individual loan when the loan is originated. Our primary mortgage insurance covers
default risk on first mortgage loans generally secured by one- to four-unit residential properties and can be used to protect mortgage lenders and
investors from default on any type of residential mortgage loan instrument that we have approved. Our insurance covers a specified coverage
percentage of a �claim amount� consisting of unpaid loan principal, delinquent interest and certain expenses associated with the default and
subsequent foreclosure. As the insurer, we are generally required to pay the coverage percentage of a claim amount specified in the primary
policy, but we also have the option to pay the lender an amount equal to the unpaid loan principal, delinquent interest and certain expenses
incurred with the default and foreclosure, and acquire title to the property. In addition, the claim amount may be reduced or eliminated if the loss
on the defaulted loan is reduced as a result of the lender�s disposition of the property. The lender selects the coverage percentage at the time the
loan is originated, often to comply with investor requirements to reduce the loss exposure on loans purchased by the investor. Our master
policies require that loans be underwritten to approved guidelines and provide for cancellation of coverage and return of premium for material
breach of obligations. Our master policies generally do not extend to or cover material breach of obligations and misrepresentations known to
the insured or specified agents. From time to time, based on various factors, we request loan files to verify compliance with our master policies
and required procedures. Where our review and any related investigation establish material noncompliance or misrepresentation or there is a
failure to deliver complete loan files as required, we rescind coverage with a return of all premiums paid.

In connection with flow insurance, we perform fee-based contract underwriting services for certain mortgage lenders. The provision of
underwriting services by mortgage insurers eliminates the duplicative lender and mortgage insurer underwriting activities and speeds the
approval process. Under the terms of our contract underwriting agreements, we agree to indemnify the lender against losses incurred in the event
we make material errors in determining whether loans processed by our contract underwriters meet specified underwriting or purchase criteria,
subject to contractual limitations on liability.

In the United States, we have entered into a number of reinsurance agreements in which we share portions of our flow mortgage insurance risk
written on loans originated or purchased by lenders with captive reinsurers affiliated with these lenders. In return, we cede a predetermined
portion of our gross premiums on insurance written to the captive reinsurers. Substantially all of our captive mortgage reinsurance arrangements
are structured on an excess of loss basis. In February 2008, Fannie Mae and Freddie Mac announced a change to its eligibility rules limiting
captive reinsurance arrangements to those where premiums ceded do not exceed 25% of gross premiums. As of December 31, 2011, our
mortgage insurance risk in-force reinsured to all captive reinsurers was $0.9 billion, and the total capital held in trust for our benefit by all
captive reinsurers was $0.6 billion. These captive reinsurers are not rated, and their claims-paying obligations to us are secured by an amount of
capital held in trust as determined by the underlying treaties. As of December 31, 2011 and 2010, we recorded a reinsurance recoverable of $178
million and $351 million, respectively, under these captive reinsurance arrangements. We have exhausted certain captive reinsurance tiers for
our 2005, 2006, 2007 and 2008 book years based on worsening loss development trends. Once the captive reinsurance or trust assets are
exhausted, we are responsible for any additional losses incurred. We have begun to experience constraints on the recognition of captive benefit
recovery due to the amount of funds held in certain captive trusts and the exhaustion of captive loss tiers for certain reinsurers. As of January 1,
2009, we no longer participate in excess of loss captive reinsurance transactions and we will only participate in quota share reinsurance
arrangements. The majority of our excess of loss captive reinsurance arrangements are in runoff with no new books of business being added
going forward; however, while this level of benefit is declining, we do continue to benefit from captive reinsurance on our 2005, 2006, 2007 and
2008 books of business. New insurance written through the bulk channel generally is not subject to these arrangements.
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The following table sets forth selected financial information regarding our captive reinsurance arrangements as of or for the periods indicated:

As of or for the years ended December 31,
2011 2010 2009

Flow risk in-force subject to captive reinsurance arrangements, as a percentage of flow
risk in-force 34% 44% 51% 
Primary risk in-force subject to captive reinsurance arrangements, as a percentage of
total primary risk in-force 33% 43% 50% 
Gross written premiums ceded pursuant to captive reinsurance arrangements, as a
percentage of total gross written premiums 15% 19% 21% 
Primary new risk written subject to captive reinsurance arrangements, as a percentage of
total primary new risk written 2% 3% 3% 
Bulk insurance

Under primary bulk insurance, we insure a portfolio of loans in a single, bulk transaction. Generally, in our bulk insurance, the individual loans
in the portfolio are insured to specified levels of coverage and there may be deductible provisions and aggregate loss limits applicable to all of
the insured loans. In addition, loans that we insure in bulk transactions with loan-to-value ratios above 80% typically have flow mortgage
insurance, written either by us or another private mortgage insurer, which helps mitigate our exposure under these transactions. We base the
premium on our bulk insurance upon our evaluation of the overall risk of the insured loans included in a transaction and we negotiate the
premium directly with the securitizer or other owner of the loans. Premiums for bulk transactions generally are paid monthly by lenders,
investors or a securitization vehicle in connection with a securitization transaction or the sale of a loan portfolio. Prior to 2006, the majority of
our bulk insurance business was related to loans financed by lenders who participated in the mortgage programs sponsored by the Federal Home
Loan Banks (�FHLBs�). Beginning in 2006, we selectively increased our participation in the GSE low documentation, or Alt-A, programs and
began to provide bulk insurance on lender portfolios, a substantial portion of which was comprised of low loan-to-value and high FICO score
payment option adjustable rate (�POA�) loans. The risk in-force attributable to these 2006 through 2008 books of business was substantially
reduced in 2009 pursuant to agreements reached with the insured. In January 2010, we reached an agreement with a counterparty that further
reduced our bulk insurance exposure, leaving a small portfolio related principally to the FHLBs. In addition, the FHFA has issued an advanced
notice of proposed rulemaking to implement provisions of the Dodd-Frank Wall Street Reform and Consumer Protection Act (the �Dodd-Frank
Act�) that require deletion of all references to credit rating agencies in federal rules and regulations. This would likely include rules that govern
mortgage purchase programs of the FHLBs that require insurers for such programs to maintain �AA� ratings. However, there can be no assurance
with respect to our level of participation in these programs once the FHFA program rules are revised.

Pool insurance

Pool insurance generally covers the loss on a defaulted mortgage loan that either exceeds the claim payment under the primary coverage (if
primary insurance is required on that loan) or the total loss (if that loan does not require primary insurance), in each case up to a stated aggregate
loss limit on the pool. While in 2006 and 2005 we wrote a limited amount of pool insurance coverage policies, we are no longer actively writing
pool insurance.

Underwriting and pricing

Loan applications for all loans we insure are reviewed to evaluate each individual borrower�s credit strength and history, the characteristics of the
loan and the value of the underlying property.
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Fair Isaac Company developed the FICO credit scoring model to calculate a score based upon a borrower�s credit history. We use the FICO credit
score as one indicator of a borrower�s credit quality. Typically, a borrower with a higher credit score has a lower likelihood of defaulting on a
loan. FICO credit scores range up to 850, with a score of 620 or more generally viewed as a �prime� loan and a score below 620 generally viewed
as a �sub-prime� loan. A minus loans generally are loans where the borrowers have FICO credit scores between 575 and 660, and where the
borrower has a blemished credit history. As of December 31, 2011, on a risk in-force basis, approximately 93% of our primary insurance loans
were at the time the loans were originated considered to be �prime� in credit quality with FICO credit scores of at least 620, approximately 5% had
FICO credit scores between 575 and 619, and approximately 2% had FICO credit scores of 574 or less. Loan applications for flow mortgage
insurance are reviewed by our employees directly as part of our traditional underwriting process or by our contract underwriters as we process
mortgage loan applications requiring mortgage insurance. While declining in recent periods, the majority of our mortgage lender customers
underwrite loan applications for mortgage insurance under a delegated underwriting program, in which we permit approved lenders to commit us
to insure loans using underwriting guidelines we have previously approved.

When underwriting bulk insurance transactions, we evaluate credit scores and loan characteristics of the loans in the portfolio and examine loan
files on a sample basis. Each bulk transaction is assigned an overall claim rate based on a weighted-average of the expected claim rates for each
individual loan that comprises the transaction.

We previously offered mortgage insurance for Alt-A loans, which were originated under programs in which there was a reduced level of
verification or disclosure of the borrower�s income or assets and a higher historical and expected default rate at origination than standard
documentation loans; Interest Only loans which allowed the borrower flexibility to pay interest only, or to pay interest and as much principal as
desired, during an initial period of time; and POA mortgages, which typically provided four payment options that a borrower could select for the
first five years of a loan. Beginning in the second half of 2007 and through 2009, however, we took specific and substantial underwriting and
risk management actions to reduce our new business risk profile, including exiting certain products and types of coverages such as Alt-A,
Interest Only and POA loans, as well as changing prices, product levels and underwriting guidelines, to improve the performance of new
business written. Our primary guideline actions during the fourth quarter of 2008 included adding incremental geographic locations to our
declining market policy definition and changes in third-party loan origination guidelines, including restrictions on delegated underwriting
guidelines, as well as imposing tighter underwriting guidelines on lower-credit and higher loan-to-value risks. Additionally, with increased
refinancing activity, we also added new restrictions on FICO and debt-to-income ratios to better manage risk profiles and capital consumption
from new production. We believe these and other underwriting and pricing actions benefited our underwriting results on these and future books
of business and could have an adverse impact on our volume of new insurance written. As market conditions stabilized or improved in certain
areas, we adjusted our approaches. For example, during 2010, we eliminated our targeted declining market policy, which among other things,
prohibits us from providing coverage on loans with 90% loan-to-value and below even in areas of the U.S. housing market where such
conditions have begun to stabilize or improve. We continue to monitor current housing conditions and the performance of our books of business
to determine if we need to make further changes in our underwriting guidelines and practices.

Loss mitigation

We request loan files to verify compliance with our master policies. Where underwriting is performed in-house, our master policy gives us the
right to obtain a copy of the complete loan file for any insured loan. If no file is produced in response to our request, the master policy provides
that coverage may be canceled. If a file is delivered but lacks certain documents that are critical to demonstrating compliance with applicable
underwriting standards (discussed below) or to our ability to investigate the loan for misrepresentation, we issue a follow-up request and give the
servicer an additional period of time (approximately 30 additional days) to produce the missing documents. If these documents are not received
after the additional time period, the master policy provides that coverage may be canceled.
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Where underwriting is delegated to other counterparties under specified criteria, our master policy requires that an insured loan be underwritten
�in strict accordance� with applicable guidelines. Where our file review finds material noncompliance with the underwriting requirements, the
master policy provides that coverage may be canceled. The master policy also excludes coverage for fraud and misrepresentation, among other
matters. Where our investigation establishes noncompliance or fraud or misrepresentation involving an agent of the lender, we invoke our rights
by issuing a letter rescinding coverage on the loan.

Following an action to rescind coverage on insured loan certificates, the insured counterparty has 60 days to appeal our decision to rescind such
coverage through an appeals process. If an insured counterparty appeals our decision to rescind coverage on given loan certificates and we
concur that new or additional information is sufficient for us to reinstate coverage, we take the necessary steps to reinstate uninterrupted
insurance coverage and reactivate the loan certificate. If the parties are unable to resolve the dispute within the stated appeal period provided by
us and such additional time as the parties may agree to, lenders may choose to pursue arbitration under the master policies and challenge the
results. If arbitrated, ultimate resolution of the dispute would be pursuant to a panel�s binding arbitration award. Challenges to rescissions may be
made several years after we have rescinded coverage on an insured loan certificate.

Estimated savings related to rescissions are the reduction in carried loss reserves, net of premium refunds and reinstatement of prior rescissions.
Estimated savings related to loan modifications and other cure related loss mitigation actions represent the reduction in carried loss reserves. For
non-cure related actions, including pre-sales, the estimated savings represent the difference between the full claim obligation and the actual
amount paid. If a loan certificate that was previously rescinded is reinstated and the underlying loan certificate remains delinquent, we re-accrue
any liabilities that were relieved in connection with our decision to rescind coverage on the loan certificate.

Distribution

We distribute our mortgage insurance products through our dedicated sales force throughout the United States. This sales force primarily
markets to financial institutions and mortgage originators, which in turn offer mortgage insurance products to borrowers. In addition to our field
sales force, we also distribute our products through a telephone sales force serving our smaller lenders, as well as through our �Action Center�
which provides live phone and web chat-based support for all customer segments.

Competition

We compete primarily with U.S. and state government agencies, other private mortgage insurers, mortgage lenders and other investors, the GSEs
and, potentially, the FHLBs. We also compete, indirectly, with structured transactions in the capital markets and with other financial instruments
designed to mitigate credit risk although this last category of competition has been reduced by the dynamics of the financial crisis.

U.S. and state government agencies. We and other private mortgage insurers compete for flow business directly with U.S. federal and state
governmental and quasi-governmental agencies, principally the Federal Housing Administration (�FHA�) and, to a lesser degree, the Veteran�s
Administration (�VA�). In November 2011, federal legislation was enacted that extended the authority of the FHA to insure loans with initial
balances in amounts up to 125% of median area home prices of up to and including $729,750. With this new legislation in place, the FHA now
has higher loan limits than does Fannie Mae and Freddie Mac in certain metropolitan service areas (�MSAs�). Accordingly, this could give the
FHA a competitive advantage in those MSAs over private mortgage insurance providers. In addition to competition from the FHA and the VA,
we and other private mortgage insurers face competition from state-supported mortgage insurance funds in several states, including California,
Illinois and New York.

Private mortgage insurers. During 2011, the competitive landscape of the U.S. private mortgage insurance industry changed significantly with
two competitors ceasing to write new business. While we cannot predict the
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level of impact, continued changes in the competitive landscape of the U.S. private mortgage insurance industry will likely further impact our
sales levels. The private mortgage insurance industry currently consists of four mortgage insurers, excluding us.

Mortgage lenders and other investors. We and other mortgage insurers compete with transactions structured by mortgage lenders to avoid
mortgage insurance on low-down-payment mortgage loans. These transactions include self-insuring and simultaneous second loans, which
separate a mortgage with a loan-to-value ratio of more than 80%, which generally would require mortgage insurance, into two loans: a first
mortgage with a loan-to-value ratio of 80% and a simultaneous second mortgage for the excess portion of the loan. The level of simultaneous
second mortgages declined substantially in recent years given the experience from the financial crisis.

The GSEs�Fannie Mae, Freddie Mac and FHLBs. As the predominant purchasers of conventional mortgage loans in the United States, Fannie
Mae and Freddie Mac provide a direct link between mortgage origination and capital markets. As discussed above, most high loan-to-value
mortgages purchased by Fannie Mae or Freddie Mac are insured with private mortgage insurance issued by an insurer deemed qualified by the
GSEs. Our U.S. mortgage insurance companies currently are permitted by the GSEs to operate as eligible insurers even though not all eligibility
criteria may be met. Private mortgage insurers may be subject to competition from Fannie Mae and Freddie Mac to the extent the GSEs are
compensated for assuming default risk that would otherwise be insured by the private mortgage insurance industry. On February 11, 2011, the
Obama Administration issued a white paper setting forth various proposals to gradually eliminate Fannie Mae and Freddie Mac. We cannot
predict whether or when any proposals will be implemented, and if so in what form, nor can we predict the effect such proposals, if so
implemented, would have on our business, results of operations or financial condition.

We also compete with structured transactions in the capital markets and with other financial instruments designed to mitigate the risk of
mortgage defaults, such as credit default swaps and credit linked notes, with lenders who forego mortgage insurance (self-insure) on loans held
in their portfolios, and with mortgage lenders who maintain captive mortgage insurance and reinsurance programs.

Private mortgage insurers must satisfy requirements set by the GSEs to be eligible to insure loans sold to the GSEs, and the GSEs have the
ability to implement new eligibility requirements for mortgage insurers. They also have the authority to change the pricing arrangements for
purchasing retained-participation mortgages as compared to insured mortgages, increase or reduce required mortgage insurance coverage
percentages, and alter or liberalize underwriting standards and pricing terms on low-down-payment mortgages they purchase.

In addition to the GSEs, FHLBs purchase single-family conforming mortgage loans. Although not required to do so, the FHLBs currently use
mortgage insurance on substantially all mortgage loans with a loan-to-value ratio above 80%.

Corporate and Runoff Division

Runoff

The Runoff segment includes the results of non-strategic products which are no longer actively sold. Our non-strategic products include variable
annuity, variable life insurance, institutional, corporate-owned life insurance and Medicare supplement insurance products. We expect to manage
our runoff products for at least the next ten years. Several factors may impact the time period for these products to runoff including the specific
policy types, economic conditions and management strategies.
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The following table sets forth financial information regarding our Runoff segment as of or for the periods indicated. Additional selected
financial information and operating performance metrics regarding our Runoff segment as of or for these periods are included under �Item
7�Management�s Discussion and Analysis of Financial Condition and Results of Operations�Runoff.�

As of or for the years ended December 31,
(Amounts in millions)     2011        2010        2009    
Total revenues $ 501 $ 665 $ 672

Net operating income available to Genworth Financial, Inc.�s common stockholders $ 25 $ 30 $ 52
Net investment gains (losses), net of taxes and other adjustments (98) (5) (127) 
Gain on sale of business, net of taxes 20 �  �  

Net income (loss) available to Genworth Financial, Inc.�s common stockholders $ (53) $ 25 $ (75) 

Total segment assets $ 16,102 $ 18,806 $ 18,968

Products

Variable annuities and variable life insurance

Our variable annuities provide contractholders the ability to allocate purchase payments and contract value to underlying investment options
available in a separate account format. The contractholder bears the risk associated with the performance of investments in the separate account.
In addition, some of our variable annuities permit customers to allocate assets to a guaranteed interest account managed within our general
account. Certain of our variable annuity products provide contractholders with lifetime guaranteed income benefits. Our variable annuity
products generally provide guaranteed minimum death benefits (�GMDBs�) and may provide guaranteed minimum withdrawal benefits (�GMWBs�)
and certain types of guaranteed annuitization benefits.

Variable annuities generally provide us fees including mortality and expense risk charges and, in some cases, administrative charges. The fees
equal a percentage of the contractholder�s policy account value and as of December 31, 2011, range from 0.75% to 4.05% per annum depending
on the features and options within a contract.

Our variable annuity contracts with a basic GMDB provide a minimum account value to be paid upon the annuitant�s death. Contractholders may
also have the option to purchase riders that provide enhanced death benefits. Assuming every annuitant died on December 31, 2011, as of that
date, contracts with death benefit features not covered by reinsurance had an account value of $6,840 million and a related death benefit
exposure, or net amount at risk, of $495 million.

Some of our variable annuity products provide the contractholder with a guaranteed minimum income stream that they cannot outlive, along
with an opportunity to participate in market appreciation.

In January 2011, we discontinued new sales of retail and group variable annuities; however, we continue to service our existing block of
business which could include additional deposits on existing contracts.

Institutional

Our institutional products consist of funding agreements, FABNs and GICs, which are deposit-type products that pay a guaranteed return to the
contractholder on specified dates. We manage the outstanding issuances from two FABN programs: a program registered with the U.S.
Securities and Exchange Commission (�SEC�) offered
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both to institutional and retail investors and a global medium-term notes program sold to institutional investors both domestically and abroad.
The registered notes program was discontinued in May 2009 and all SEC reporting obligations under the registered notes program were
suspended. We explore the issuance of our institutional products only on an opportunistic basis.

Corporate-owned life insurance

We do not solicit sales of our corporate-owned life insurance product; however, we continue to manage our existing block of business.

Medicare supplement insurance

Our Medicare supplement insurance provides supplemental insurance coverage to seniors who participate in the Medicare program. This product
covers deductibles and coinsurance amounts that are not covered by traditional Medicare, which seniors without supplemental coverage would
have to pay out-of-pocket. The product design was standardized in 1992 to provide better clarity for seniors and was revised again in 2008 when
Congress passed the Medicare Improvement for Patients and Providers Act.

Effective October 1, 2011, we completed the sale of our Medicare supplement insurance business. The transaction included the sale of
Continental Life Insurance Company of Brentwood, Tennessee and its subsidiary, American Continental Insurance Company, and the
reinsurance of the Medicare supplement insurance in-force business written by other Genworth life insurance subsidiaries. See note 8 in our
consolidated financial statements under �Item 8�Financial Statements and Supplementary Data� for additional information related to the sale.

Corporate and Other

Our Corporate and Other activities include debt financing expenses that are incurred at our holding company level, unallocated corporate income
and expenses, eliminations of inter-segment transactions and the results of other non-core businesses, such as our reverse mortgage business, that
are managed outside our operating segments.

International Operations

Information regarding our international operations is presented in note 20 to the consolidated financial statements under �Item 8�Financial
Statements and Supplementary Data� of this Annual Report on Form 10-K.

Marketing

As a specialty insurance provider, we position, promote and differentiate our products and services through product value and innovation, risk
management expertise, specialized support and technology for our distributors and innovative marketing programs tailored to particular
consumer groups.

We offer a targeted set of products that are designed to meet key needs of consumers throughout the various stages of their lives, with a clear
focus on the underserved �main street� and emerging affluent markets. We are selective in the products we offer and strive to maintain appropriate
return and risk thresholds when we expand the scope of our product offerings. We also have developed sophisticated technological approaches
that enhance performance by automating key processes and reducing response times, expenses and process variations. These approaches also
make it easier for our customers and distributors to do business with us.

We have focused our marketing approach on promoting our products, services and brand to key constituencies, including sales intermediaries,
consumers, employees and investors. We seek to build recognition of our offerings and brand, and maintain deep relationships with leading
distributors by providing a high level of
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specialized and differentiated distribution support, including product training, sales services and technology solutions that support the
distributors� sales efforts. We also leverage technology to extend our brand and marketing communications, using interactive tools, search engine
marketing expertise and efficient web services to enhance our customers� experience.

Our thought leadership research on financial security issues helps build our brand and inform our key constituencies, such as distributors,
consumers, policymakers and regulators, on relevant topics, including the cost of long-term care, the life insurance coverage gap, consumer
financial security as well as mortgage and mortgage insurance trends. In addition, we sponsor various advisory councils with independent sales
intermediaries and dedicated sales specialists to gather their feedback on industry trends, new product ideas, approaches to improve service and
ways to enhance our relationships.

Risk Management

Risk management is a critical part of our business. We have an enterprise risk management framework that includes risk management processes
relating to economic capital analysis, product development and management, economic pricing management, asset-liability management,
investment activities, portfolio diversification, underwriting and risk and loss mitigation, financial databases and information systems, business
acquisitions and dispositions, and operational capabilities. The risk management framework includes the assessment of risks, a proactive
decision process to determine which risks are acceptable to be retained, risk and reward considerations, limit setting on all major risks, emerging
risk identification and the ongoing monitoring and management of those risks. We have emphasized our adherence to risk management
disciplines and leveraged these efforts into a competitive advantage in distribution and management of our products.

Our evaluation of in-force product performance, new product initiatives and risk mitigation alternatives includes monitoring regulatory and
rating agency capital models as well as internal economic capital models to determine the appropriate level of risk-adjusted capital. We utilize
our internal economic capital model to assess the risk of loss to our capital resources based upon the portfolio of risks we underwrite and retain
and upon our asset and operational risk profiles. Our commitment to risk management involves the ongoing review and expansion of internal
capabilities with improved infrastructure and modeling.

Product development and management

Our risk management process begins with the development and introduction of new products and services. We have established a product
development process that specifies a series of required analyses, reviews and approvals for any new product. For each proposed product, this
process includes a review of the market opportunity and competitive landscape, major pricing assumptions and methodologies, return
expectations and potential distributions, reinsurance and other risk mitigating strategies, underwriting criteria, legal, compliance and business
risks and potential mitigating actions. Before we introduce a new product, we establish a monitoring program with specific performance targets
and leading indicators, which we monitor frequently to identify any deviations from expected performance so that we can take corrective action
when necessary. Significant product introductions, measured either by volume, level or type of risk, require approval by our senior management
team at either the business or enterprise level.

We use a similar process to introduce changes to existing products and to offer existing products in new markets and through new distribution
channels. Product performance reviews include an analysis of the major drivers of profitability, underwriting performance and variations from
expected results including an in-depth experience analysis of the product�s major risk factors. Other areas of focus include the regulatory and
competitive environments and other emerging factors that may be affecting product performance.

In addition, we initiate special reviews when a product�s performance fails to meet the indicators we established during that product�s introductory
review process for subsequent reviews of in-force blocks of business. If a product does not meet our performance criteria, we consider
adjustments in pricing, design and
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marketing or ultimately discontinuing sales of that product. We review our underwriting, pricing, distribution and risk selection strategies on a
regular basis to ensure that our products remain competitive and consistent with our marketing and profitability objectives. For example, in our
U.S. and international mortgage insurance and lifestyle protection insurance businesses, we review the profitability of lender accounts to assess
whether our business with these lenders is achieving anticipated performance levels and to identify trends requiring remedial action, including
changes to underwriting guidelines, product mix or other customer performance.

Asset-liability management

We maintain segmented investment portfolios for the majority of our product lines. This enables us to perform an ongoing analysis of the
interest rate, credit and liquidity risks associated with each major product line, in addition to the interest rate and credit risks for our overall
enterprise versus approved limits. We analyze the behavior of our liability cash flows across a wide variety of scenarios, reflecting policy
features and expected policyholder behavior. We also analyze the cash flows of our asset portfolios across the same scenarios. We believe this
analysis shows the sensitivity of both our assets and liabilities to changes in economic environments and enables us to manage our assets and
liabilities more effectively. In addition, we deploy hedging programs to mitigate certain economic risks associated with our assets, liabilities and
capital. For example, we actively hedge the equity, interest rate and market volatility risks in our variable annuity products, as well interest rate
risks in our long-term care insurance products.

Portfolio diversification and investments

We use new business and in-force product limits to manage our risk concentrations and to manage product, business level, geographic and other
risk exposures. We manage unique product exposures in our business segments. For example, in managing our mortgage insurance risk
exposure, we monitor geographic concentrations in our portfolio and the condition of housing markets in each major area in the countries in
which we operate. We monitor our concentration of risk in-force at the regional, state and major metropolitan area levels on a monthly basis. We
also monitor fundamental price indicators and factors that affect home prices and their affordability at the national and regional levels.

In addition, our assets are managed within limitations to control credit risk and to avoid excessive concentration in our investment portfolio
using defined investment and concentration guidelines that help ensure disciplined underwriting and oversight standards. We seek diversification
in our investment portfolio by investing in multiple asset classes, tailored to match the cash flow characteristics of our liabilities, and actively
monitoring exposures, changes in credit characteristics and shifts in markets.

We utilize surveillance and quantitative credit risk analytics to identify concentrations and drive diversification of portfolio risks. Issuer credit
limits for the investment portfolios of each of our businesses (based on business capital, portfolio size and relative issuer cumulative default risk)
govern and control credit concentrations in our portfolio. Derivatives counterparty risk and credit derivatives are integrated into issuer limits as
well. We also actively monitor country and sovereign exposures in our global portfolio and evaluate and adjust our risk profiles, where needed,
in response to geopolitical and economic developments in the relevant areas.

Underwriting and risk and loss mitigation

Underwriting guidelines for all products are routinely reviewed and adjusted as needed to ensure policyholders are provided with the appropriate
premium and benefit structure. We seek external reviews from the reinsurance and consulting communities and are able to utilize their
experience to calibrate our risk taking to expected outcomes.
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Our risk and loss mitigation activities include ensuring that new policies are issued based on accurate information that we receive and that policy
benefit payments are paid in accordance with the policy contract terms.

Financial databases and information systems

Our extensive financial databases and innovative information systems technology are important tools in our risk management. For example, we
believe we have the largest database for long-term care insurance claims with over 35 years of experience in offering those products. We also
have substantial experience in offering individual life insurance products with a large database of claims experience, particularly in preferred
risk classes, which has significant predictive value. We have extensive data on the performance of mortgage originations in the United States
with and without insurance providing unique indicators of the drivers of delinquencies.

We use advanced and, in some cases, proprietary technology to manage variations in our underwriting process. For example, in our mortgage
insurance businesses, we use borrower credit bureau information, proprietary mortgage scoring models and/or our extensive database of
mortgage insurance experience along with external data including rating agency data to evaluate new products and portfolio performance. In the
United States and Canada, our proprietary mortgage scoring models use the borrower�s credit score and additional data concerning the borrower,
the loan and the property, including loan-to-value ratio, loan type, loan amount, property type, occupancy status and borrower employment to
predict the likelihood of having to pay a claim. In addition, our models take into consideration macroeconomic variables such as unemployment,
interest rate and home price changes. We believe assessing housing market and mortgage loan attributes across a range of economic outcomes
enhances our ability to control and price for risk. We perform portfolio analysis on an ongoing basis to determine if modifications are required to
our product offerings, underwriting guidelines or premium rates.

Business acquisitions and dispositions

When we consider an acquisition or a disposition of a block or book of business or entity, we use various business, financial and risk
management disciplines to evaluate the merits of the proposals and assess its strategic fit with our current business model. We have a review
process that includes a series of required analyses, reviews and approvals similar to those employed for new product introductions.

Operational capabilities

We have several risk management programs in place to ensure the continued operation of our businesses in the event of potential disruptive
natural or man-made events. Business continuity plans are regularly reviewed and tested. All data is backed up on a nightly basis to alternative
locations that are geographically separated.

A number of investigative teams are maintained in our various locations to address any fraudulent activities both from internal and external
sources.

Operations and Technology

Service and support

In our U.S. Life Insurance segment, we interact directly with our independent sales intermediaries and dedicated sales specialists through secure
websites that have enabled them to transact business with us electronically. Our process and technology solutions deliver fast, consistent and
efficient transactions; simplifying the pre-sale, application and post-sale experience allowing us to provide industry-leading cycle times and
customer satisfaction.
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In our International Protection segment, we have existing operations in Europe and Mexico and are establishing new operations in Asia and
South America. We have built a scalable operations model with the ability to customize service based on client and end user needs. We are
continuously developing new processes and technologies (for example, an online integrated claims management experience) to reduce costs and
enhance end user experience by reducing customer effort and cycle time.

In our Wealth Management segment, we deliver an integrated technology platform combined with a dedicated service team to support financial
advisors in conducting their business while serving their clients. Through a comprehensive and secure website, financial advisors have a
feature-rich level of functionality to address the needs of their clients. To work in tandem with their clients, financial advisors can grant limited
access to our website to check status of their accounts and perform research.

In our International Mortgage Insurance and U.S. Mortgage Insurance segments, we introduced technology enabled services to help our
customers (lenders and servicers) as well as our consumers (borrowers and homeowners). Technology advancements have allowed us to reduce
application approval turn-times, error rates and enhance our customers� ease of doing business with us. Through our secure internet-enabled
information systems and data warehouses, servicers can transact business with us in a timely manner. In the United States, proprietary decision
models have helped generate optimal loss mitigation strategies for distressed borrowers. Our models use information from various third-party
sources, such as consumer credit agencies, to indicate borrower willingness and capacity to fulfill debt obligations. Identification of specific
borrower groups that are likely to work their loans out allows us to create custom outreach strategies to achieve a favorable loss mitigation
outcome.

Operating centers

We have established scalable, low-cost operating centers in Virginia, North Carolina and Ireland. In addition, through an arrangement with an
outsourcing provider, we have a substantial team of professionals in India who provide a variety of services to us, including data entry and
transaction processing, and functional support including finance, investment research, actuarial, risk, technology and marketing resources to our
insurance operations.

Reserves

We calculate and maintain reserves for estimated future payments of claims to our policyholders and contractholders in accordance with U.S.
generally accepted accounting principles (�U.S. GAAP�) and industry accounting practices. We release these reserves as those future obligations
are extinguished. The reserves we establish reflect estimates and actuarial assumptions with regard to our future experience. These estimates and
actuarial assumptions involve the exercise of significant judgment that is subjected to a variety of internal and external independent reviews. Our
future financial results depend significantly upon the extent to which our actual future experience is consistent with the assumptions we have
used in pricing our products and determining our reserves. Many factors can affect future experience, including economic and social conditions,
inflation, healthcare costs, policyholder persistency, and changes in doctrines of legal liability and damage awards in litigation. Therefore, we
cannot determine with precision the ultimate amounts we will pay for actual claims or the timing of those payments.

Reinsurance

We follow the industry practice of reinsuring portions of our insurance risks with reinsurance companies. We use reinsurance both to diversify
our risks and to manage loss exposures. Reinsurance is also used to improve capital efficiency of certain products, as well as available capital
and surplus at the legal entity or enterprise levels. The use of reinsurance permits us to write policies in amounts larger than the risk we are
willing to retain, and also to write a larger volume of new business.
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We cede insurance primarily on a treaty basis, under which risks are ceded to a reinsurer on specific blocks of business where the underlying
risks meet certain predetermined criteria. To a lesser extent, we cede insurance risks on a facultative basis, under which the reinsurer�s prior
approval is required on each risk reinsured. Use of reinsurance does not discharge us, as the insurer, from liability on the insurance ceded. We,
as the insurer, are required to pay the full amount of our insurance obligations even in circumstances where we are entitled or able to receive
payments from our reinsurer. For additional information related to reinsurance, see note 9 in our consolidated financial statements under �Item
8�Financial Statements and Supplementary Data.�

The following table sets forth our exposure to our principal reinsurers as of December 31, 2011:

(Amounts in millions)
Reinsurance
recoverable

UFLIC (1) $ 14,780
Riversource Life Insurance Company (2) 610
Munich American Reassurance Company 493
General Re Life Corporation 228
RGA Reinsurance Company 165

(1) Prior to our IPO, we entered into several significant reinsurance transactions with Union Fidelity Life Insurance Company (�UFLIC�), an
affiliate of our former parent, which resulted in a significant concentration of reinsurance risk. UFLIC�s obligations to us are secured by
trust accounts. See note 9 in our consolidated financial statements under �Item 8�Financial Statements and Supplementary Data.�

(2) Our reinsurance arrangement with Riversource Life Insurance Company covers a runoff block of single premium life insurance policies.
We also participate in reinsurance programs in which we share portions of our U.S. mortgage insurance risk written on loans originated or
purchased by lenders with captive reinsurance companies affiliated with these lenders. In return, we cede to the captive reinsurers a
predetermined portion of our gross premiums on flow insurance written. New insurance written through the bulk channel generally is not subject
to these arrangements. See �Item 1�Business�U.S. Mortgage Insurance� for additional information regarding reinsurance captives. As of
December 31, 2011, we recorded ceded loss reserves within reinsurance recoverable of $178 million where cumulative losses have exceeded the
attachment points in several captive reinsurance arrangements.

Financial Strength Ratings

Ratings with respect to financial strength are an important factor in establishing the competitive position of insurance companies. Ratings are
important to maintaining public confidence in us and our ability to market our products. Rating organizations review the financial performance
and condition of most insurers and provide opinions regarding financial strength, operating performance and ability to meet obligations to
policyholders. Short-term financial strength ratings are an assessment of the credit quality of an issuer with respect to an instrument considered
short-term in the relevant market, typically one year or less.

As of February 24, 2012, our principal life insurance subsidiaries were rated in terms of financial strength by S&P, Moody�s, A.M. Best
Company, Inc. (�A.M. Best�) and Fitch as follows:

Company S&P rating Moody�s rating A.M. Best rating Fitch rating
Genworth Life Insurance Company A (Strong) A2 (Good) A (Excellent) A- (Strong)
Genworth Life Insurance Company (short-term rating) A-1 (Strong) P-1 (Superior) Not rated Not rated
Genworth Life and Annuity Insurance Company A (Strong) A2 (Good) A (Excellent) A- (Strong)
Genworth Life and Annuity Insurance Company (short-term rating) A-1 (Strong) P-1 (Superior) Not rated Not rated
Genworth Life Insurance Company of New York A (Strong) A2 (Good) A (Excellent) A- (Strong)
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As of February 24, 2012, our principal lifestyle protection insurance subsidiaries were rated in terms of financial strength by S&P as follows:

Company S&P rating
Financial Assurance Company Limited A- (Strong)
Financial Insurance Company Limited A- (Strong)

As of February 24, 2012, our principal mortgage insurance subsidiaries were rated in terms of financial strength by S&P, Moody�s and Dominion
Bond Rating Service (�DBRS�) as follows:

Company S&P rating Moody�s rating DBRS rating
Genworth Mortgage Insurance Corporation B (Weak) Ba1 (Questionable) Not rated
Genworth Residential Mortgage Insurance Corporation of NC B (Weak) Ba1 (Questionable) Not rated
Genworth Financial Mortgage Insurance Pty. Limited (Australia) AA- (Very Strong) A1 (Good) Not rated
Genworth Financial Mortgage Insurance Limited (Europe) BBB (Good) Not rated Not rated
Genworth Financial Mortgage Insurance Company Canada AA- (Very Strong) Not rated AA (Superior)
Genworth Seguros de Credito a la Vivienda S.A. de C.V. mxAA Aa3.mx Not rated
The S&P, Moody�s, A.M. Best, Fitch and DBRS ratings included are not designed to be, and do not serve as, measures of protection or valuation
offered to investors. These financial strength ratings should not be relied on with respect to making an investment in our securities.

S&P states that an insurer rated �AA� (Very Strong) has very strong financial security characteristics that outweigh any vulnerabilities, and is
highly likely to have the ability to meet financial commitments. Insurers rated �AA� (Very Strong), �A� (Strong), �BBB� (Good) or �B�
(Weak) have very strong, strong, good or weak financial security characteristics, respectively. The �AA,� �A,� �BBB� and �B� ranges are the second-,
third-, fourth- and sixth-highest of nine financial strength rating ranges assigned by S&P, which range from �AAA� to �R.� A plus (+) or minus (-)
shows relative standing in a rating category. These suffixes are not added to ratings in the �AAA� category or to ratings below the �CCC� category.
Accordingly, the �AA-,� �A,� �A-,� �BBB� and �B� ratings are the fourth-, sixth-, seventh-, ninth- and fifteenth-highest of S&P�s 21 ratings categories. The
short-term �A-1� rating is the highest rating and shows the capacity to meet financial commitments is strong. An obligor rated �mxAA� has a very
strong capacity to meet its financial commitments relative to that of other Mexican obligors. The �mxAA� rating is the second-highest enterprise
credit rating assigned on S&P�s CaVal national scale.

Moody�s states that insurance companies rated �A� (Good) offer good financial security and that insurance companies rated �Ba� (Questionable)
offer questionable financial security. The �A� (Good) and �Ba� (Questionable) ranges are the third- and fifth-highest, respectively, of nine financial
strength rating ranges assigned by Moody�s, which range from �Aaa� to �C.� Numeric modifiers are used to refer to the ranking within the group,
with 1 being the highest and 3 being the lowest. These modifiers are not added to ratings in the �Aaa� category or to ratings below the �Caa�
category. Accordingly, the �A1,� �A2� and �Ba1� ratings are the fifth-, sixth-, and eleventh-highest, respectively, of Moody�s 21 ratings categories. The
short-term rating �P-1� is the highest rating and shows superior ability for repayment of short-term debt obligations. Issuers or issues rated �Aa.mx�
demonstrate very strong creditworthiness relative to other issuers in Mexico.
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A.M. Best states that the �A� (Excellent) rating is assigned to those companies that have, in its opinion, an excellent ability to meet their ongoing
insurance obligations. The �A� (Excellent) rating is the third-highest of 15 ratings assigned by A.M. Best, which range from �A++� to �F.�

Fitch states that �A� (Strong) rated insurance companies are viewed as possessing strong capacity to meet policyholder and contract obligations.
The �A� rating category is the third-highest of nine financial strength rating categories, which range from �AAA� to �C.� The symbol (+) or (-) may be
appended to a rating to indicate the relative position of a credit within a rating category. These suffixes are not added to ratings in the �AAA�
category or to ratings below the �B� category. Accordingly, the �A-� rating is the seventh-highest of Fitch�s 19 ratings categories.

DBRS states that long-term obligations rated �AA� are of superior credit quality. The capacity for the payment of financial obligations is
considered high and unlikely to be significantly vulnerable to future events. Credit quality differs from �AAA� only to a small degree.

S&P, Moody�s, A.M. Best, Fitch and DBRS review their ratings periodically and we cannot assure you that we will maintain our current ratings
in the future. Other agencies may also rate our company or our insurance subsidiaries on a solicited or an unsolicited basis.

Investments

Organization

Our investment department is comprised of asset management, portfolio management, derivatives, risk management, operations and accounting
functions. Under the direction of the investment committee and our Chief Investment Officer, it is responsible for establishing investment and
derivative policies and strategies, reviewing asset-liability management and performing asset allocation for our domestic subsidiaries and
coordinating investment activities with our international subsidiaries.

We use both internal and external asset managers to take advantage of specific areas of expertise in particular asset classes or to leverage
country-specific investing capabilities. We internally manage certain asset classes for our domestic insurance operations, including public
corporate and municipal securities, structured securities, government securities, commercial mortgage loans, privately placed debt securities and
derivatives. We utilize external asset managers primarily for our international portfolios and captive reinsurers, as well as select asset classes.
Management of investments for our international operations is overseen by the investment committees reporting out to the boards of directors of
the applicable non-U.S. legal entities in consultation with our Chief Investment Officer. The majority of the assets in our lifestyle protection
insurance business and European, Canadian, Australian and New Zealand mortgage insurance businesses are managed by unaffiliated
investment managers located in their respective countries. As of December 31, 2011 and 2010, approximately 25% and 22%, respectively, of our
invested assets were held by our international businesses and were invested primarily in non-U.S.-denominated securities.

As of December 31, 2011, we had total cash, cash equivalents and invested assets of $76.4 billion. We manage our assets to meet diversification,
credit quality, yield and liquidity requirements of our policy and contract liabilities by investing primarily in fixed maturity securities, including
government, municipal and corporate bonds, mortgage-backed and other asset-backed securities. We also hold mortgage loans on commercial
real estate and other invested assets, which include derivatives, derivative counterparty collateral, trading securities, limited partnerships and
short-term investments. Investments for our particular insurance company subsidiaries are required to comply with our risk management
requirements, as well as applicable laws and insurance regulations.
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The following table sets forth our cash, cash equivalents and invested assets as of December 31:

2011 2010
(Amounts in millions) Carrying value % of total Carrying value % of total
Fixed maturity securities, available-for-sale:
Public $ 45,420 59% $ 42,526 59% 
Private 12,875 17 12,657 18
Commercial mortgage loans 6,092 8 6,718 9
Other invested assets 4,819 6 3,854 5
Policy loans 1,549 2 1,471 2
Restricted commercial mortgage loans related to
securitization entities (1) 411 1 507 1
Restricted other invested assets related to
securitization entities (1) 377 1 372 1
Equity securities, available-for-sale 361 �  332 1
Cash and cash equivalents 4,488 6 3,132 4

Total cash, cash equivalents and invested assets $ 76,392 100% $ 71,569 100% 

(1) See note 18 to our consolidated financial statements under �Item 8�Financial Statements and Supplementary Data� for additional information
related to consolidated securitization entities.

For a discussion of our investments, see �Item 7�Management�s Discussion and Analysis of Financial Condition and Results of
Operations�Consolidated Balance Sheets.�

Our primary investment objective is to meet our obligations to policyholders and contractholders while increasing value to our stockholders by
investing in a diversified, high quality portfolio, comprised of income producing securities and other assets. Our investment strategy focuses
primarily on:

� mitigating interest rate risk through management of asset durations relative to policyholder and contractholder obligations;

� selecting assets based on fundamental, research-driven strategies;

� emphasizing fixed-income, low-volatility assets while pursuing active strategies to enhance yield;

� maintaining sufficient liquidity to meet unexpected financial obligations;

� regularly evaluating our asset class mix and pursuing additional investment classes; and

� continuously monitoring asset quality and market conditions that could affect our assets.
We are exposed to two primary sources of investment risk:
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� credit risk relating to the uncertainty associated with the continued ability of a given issuer to make timely payments of principal and
interest and

� interest rate risk relating to the market price and cash flow variability associated with changes in market interest rates.
We manage credit risk by analyzing issuers, transaction structures and any associated collateral. We monitor credit risk and continually evaluate
the probability of credit default and estimated loss in the event of such a default, which provides us with early notification of worsening credits.
We also manage credit risk through industry and issuer diversification and asset allocation practices. For commercial mortgage loans, we
manage credit risk through property type, geographic region and product type diversification and asset allocation.
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We mitigate interest rate risk through the rigorous management of the relationship between the duration of our assets and the duration of our
liabilities, seeking to minimize risk of loss in both rising and falling interest rate environments, and by utilizing various derivative strategies. For
further information on our management of interest rate risk, see �Item 7A�Quantitative and Qualitative Disclosures About Market Risk.�

Fixed maturity securities

Fixed maturity securities, which were primarily classified as available-for-sale, including tax-exempt bonds, consisted principally of publicly
traded and privately placed debt securities, and represented 76% and 77%, respectively, of total cash, cash equivalents and invested assets as of
December 31, 2011 and 2010.

We invest in privately placed fixed maturity securities to increase diversification and obtain higher yields than can ordinarily be obtained with
comparable public market securities. Generally, private placements provide us with protective covenants, call protection features and, where
applicable, a higher level of collateral. However, our private placements are generally not as freely transferable as public securities because of
restrictions imposed by federal and state securities laws, the terms of the securities and the characteristics of the private market.
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The following table presents our public, private and total fixed maturity securities by the Nationally Recognized Statistical Rating Organizations
(�NRSRO�) designations and/or equivalent ratings, as well as the percentage, based upon fair value, that each designation comprises. Certain fixed
maturity securities that are not rated by the NRSRO are shown based upon internally prepared credit evaluations.

December 31,
(Amounts in millions) 2011 2010

Rating agency designation
Amortized

cost
Fair
value

% of
total

Amortized
cost

Fair
value

% of
total

Public fixed maturity securities
AAA $ 15,345 $ 17,179 38% $ 15,369 $ 15,797 37% 
AA 4,367 4,666 10 4,880 4,947 12
A 11,174 12,577 28 10,940 11,322 26
BBB 8,683 9,334 21 7,978 8,224 19
BB 1,081 1,102 2 1,425 1,451 4
B 213 142 �  338 292 1
CCC and lower 693 420 1 727 493 1

Total public fixed maturity securities $ 41,556 $ 45,420 100% $ 41,657 $ 42,526
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